®OH/J OHNEHOYHBIX MATEPUAJIOB 11O JUCHUIIVIMHE
«IHOCTpaHHBIH S3bIK» (AHTITUHCKUI)

3AYET 1 CEMECTP
KOHTPOJHUPYIOIUE MATEPHUAJIbI IPOMEXKYTOUYHOM
ATTECTAIIUM IO JUCHUTIJIMHE «MHOCTPAHHBIN SI3BIK»

3AJJAHUE K 3AUETY Ne 1
(ITpoBepsiemasi komneteHnusa YK-4)

1. BeimosHUTE MUCHMEHHBIN MEPEBOJ CIEAYIOMUX MPEMIOKEHUN U3 chepsl
JIEJI0BOM KOMMYHHUKAIIUU C PYCCKOrO si3blka Ha aHruiickuid (YK-4.2):

. MeHemKMEHT OCHOBAH Ha HAy4YHBIX TEOPUAX UM CErOAHA  ITO
Pa3BUBAIOIIASACS HAYKA.

2. M-p briek - ynpaBisromni OpOU3BOJACTBOM B HAIlIEW KOMIIAHUH.

3. Kpynnas oprannszanys MOKE€T HAHUIMATh MHOTO MEHEKEPOB.

4. DTO KpyHHBIN MPOMBILIJIEHHBIN [IEHTP B CEBEPHOUN YacCTU AHTIJINH.

5. Me1 MmoxeM o0cyauTs 310 3aBTpa B 10.00.

2.0nupasch Ha 3HaHHE OCOOCHHOCTEN MUCHbMEHHOU JIEJI0OBOM KOMMYHHKAIIUH,
BbIOEpUTE HanboJIee MoAXoAdIIre 1Mo cMbichy cioBa (YK-4.1):

Our Chief Buyer, Mr. Norman Lyman, would like you to ... contact/ link us
with a view to discussing the ... probability/ possibility of setting up a ... contract/
letter with your ... organization/ company to supply us with steel over the next
year. He will be in his ... room/ office all next week, and if you could write or ...
phone/ speak him on 083-573 6621 he would be glad to ... organize/ arrange a
meeting with you.

3. Ucnonb3ysa pecypchl cetu MIHTEpHET, HAAUTE ONPENCIICHUS CIEAYIOIIMNX
JIEKCUYECKUX eUHUI U3 chephl nenoBoit kommyHukauu (YK-4.3):

1. manufacture
2. to come out
3. to employ
4. to retire

5. profits

4. BeINOJIHUTE TUCbMEHHBIN NIEPEBOJ] CICAYIONIETO TEKCTa U3 CPephl 1eTOBOM
KOMMYHUKAIIMH C aHIJIMICKOTO si3blKa Ha pycckuil (YK-4.2):

FROM THE HISTORY OF SWM



Nicolas Hayek is the founder and President of SMH. SMH is a Swiss watch
manufacturer with its head office in Zurich, Switzerland, and a large, modern
factory in Granges, France. It employs 14,000 people. There are twelve companies
in the group, including Tissot, Omega, and Swatch.

The company’s most famous product is the Swatch watch. The Swatch has a
quartz mechanism but only fifty one parts. A new collection comes out twice a
year with forty new designs. SMH sells ten million Swatch watches a year.

The factory in Granges is open twenty-four hours a day, with a daily
production of 35,000 watches. Created in 1983, the company makes large profits,
every year, but a Swatch watch still only costs £ 25, the same price as in 1983.

Nicolas Hayek is now sixty-five, but he has no plans to retire. One day he
hopes to produce the Swatch car, a revolutionary automobile for the century.

But it’s not ‘all work to play’ for Mr. Hayek. In his free time he plays a lot of

tennis, sometimes with his friend Jean-Paul Belmondo, the French, actor.

5. TlocTpoiiTe MUCHMEHHOE MOHOJOTMYECKOE BBICKa3bIBaHME, (DOpMyIHpPYs

BaIlle OTHOIIEHUE K BOIPOCaM JEIIOBOM KOMMYHHUKAIIMH, PAacCMATPUBAEMBIM B
tekcre (u3 m.4) (YK-4.1).

6. IlocTpoiiTe ycTHOE qUAIOTHYECKOE BhICKA3bIBAHHE HA OJIHY U3 CIEAYIOIINX
TeM, UMEIOIIUX OTHOIIEHHE K cdepe nenoBoit kommynukaimu (YK-4.1):

1. Getting ready for a business meeting
2. Getting ready for an appointment

3. Discussing problems in the company
4. Discussing traveling on business

5. A good place for a business lunch

CocTaBui1 JIOLIEHT SI3pikoBa M.H.

3aBenyromuii kadeapoi [TanoB A.IO.



3AJJAHUE K 3AUETY Ne 2
(ITpoBepsiemast komneTeHusa YK-4)

1. BbInoJiHUTE MUCHMEHHBIN MEPEBOJ CIEAYIOIUX MPEMIOKEHUN U3 chepsl
JIeJIOBOM KOMMYHUKAIIMK C PYCCKOTO si3blKa Ha aHruiickuii (YK-4.2):

1. ITo3BOHKTE MHE MOCJIE IBYX YacCOB.

2. Mory s TOTOBOPUTH € YIPABISIOLIIMM JUPEKTOPOM?

3. 4 O6B1 X0TEN OCTaBUThL COOOIIEHHEe MUCTEPY JImoiy.

4. He morniu Ob1 BBl TOBTOPUTH CBOM HOMED TesedoHa, moxanyncra?
5. MBI MOXkeM 00CYUTH 3TO TIO3XKE, MOCTIE JIaHYa.

2.0nmpasch Ha 3HaHWE OCOOCHHOCTEN MUCHbMEHHOW JIEJI0OBOM KOMMYHHKAITUH,
BbIOEpUTE Haubosee noaxoAsume no cmeiciy ciosa (YK-4.1):

If you work, you will probably get a savings bank ... account/ record. You
can keep the money you ... get/ earn in a box under your bed. Or you can keep it in
the cupboard. You can ... lend/ borrow it to your friend, but don’t lose your friend
in this case. Some people hide their money in their refrigerator. But these ways
aren’t very clever. On the one hand it isn’t very ... simply/ safe. If your house is
robbed, you will lose everything you've saved. On the other hand your money will
lose its ... volume/ value.

After some time, the money from the cupboard won’t be able to do a lot of
things. However money will earn ... profit/ interest if you make a deposit. The
interest will help to... regulate/ compensate for the effect of inflation. But banks
are more than just safe places for your money.

3. Ucnonb3ysa pecypchl cetu IHTEpHET, HaAUTE ONPENCIICHUS CIEAYIOMINX
JEKCUYECKUX eqUHUL U3 chephl nenoBoil kommyHukanuu (YK-4.3):

. commodities
. to underline
. durable

. supersede

. value

DN B~ W =

4. BoInosHUTE MMCHbMEHHBIHN MEPEBOJI CIEIYIOIETr0 TEKCTa U3 c(heprl AeI0BOi
KOMMYHUKAIIMH C aHIJIMICKOTO s3bIKa Ha pycckuil (YK-4.2):

GLIMPSES OF HISTORY OF MONEY
At different periods of time and in different parts of the world many different

commodities have served as money. These commodities were: cattle, sheep, furs,



leather, fish, tobacco, tea, salt, shells etc. The experts underline that to serve
effectively as money, the commodity should be fairly durable, easily divisible, and
portable. None of the above-mentioned commodities possessed all these qualities,
and in time they were superseded by precious metals.

First they were superseded by silver and later by gold.

When a payment was made the metal was first weighed out. The next stage
was the cutting of the metal into pieces of definite weight and so coins came into
use.

Paper money first came into use in the form of receipts given by goldsmiths in
exchange for deposits of silver and gold coins. After goldsmiths became bankers
their receipts became banknotes. That's how the first banknotes came into
existence. At first coins were worth their face value as metal. But later token coins
of limited value as legal tender were issued. Now smaller denomination coins are
made from bronze and are often referred to as coppers. Bigger denomination coins

are made from cupronickel and are usually called silver.

5. TlocTpoiiTe MUChMEHHOE MOHOJOTHYECKOE BBICKA3bIBaHUE, (HOPMYIUPYS
Ballle OTHOIIEHHE K BOIpOCaM JI€J0OBOM KOMMYHUKAIUU, PacCMATPUBAEMbIM B
tekcte (u3 m.4) (YK-4.1).

6. [TocTpoiiTe yCTHOE qUAIOTHYECKOE BBICKA3bIBAHUE HA OJIHY W3 CIEAYIOIINX
TEM, UMEIOILIKUX OTHOIIEHHE K cdepe aenoBoil kommynukanuu (YK-4.1):

1. Getting ready for a business meeting
2. Getting ready for an appointment
3. Discussing problems in the company
4. Discussing travelling on business
5. A good place for a business lunch

CocTaB1 JOLIEHT S3eikoBa U.H.

3aBenyromuii kadenpoi [TaBnoB A.1O.



3AJJAHUE K 3AUETY Ne 3
(ITpoBepsiemast komneTeHusa YK-4)

1. BbInoJSHUTE MUCHMEHHBIN MEPEBOJ CIEAYIOIUX MPEMIOKEHUI U3 chepsl
JI€JIOBOM KOMMYHUKALIMH C PYCCKOTO si3blKa Ha aHruiickuii (YK-4.2):

1. Pa3zpemmure nmpeacTaBUTHCS.

2. M-p JI’KOHCOH — Mpe3uACHT OOJIBIIION TOPrOBON KOMIaHUH.

3. HazoBure mHe Bamy dhamunmto.

4. CKonbKO NpouiuTces Kode-openk?

5. DTOT pecTopaH OJHO M3 JYYIIUX MECT, IJI€ MOXHO IPOBECTH JEJIOBYIO
BCTpEUy.

2.0nmpasch Ha 3HaHWE OCOOCHHOCTEN MUCHbMEHHOW JIEJI0OBOM KOMMYHHKAITUH,
BbIOEpUTE Haubosee noaxoAsume no cmeiciy ciosa (YK-4.1):

Mike Gore, the founder of Booksandstuff.com, began his ... career/job as a
software engineer. In the mid-1990s, he saw that Internet use was ... growing/
falling down at a phenomenal rate each year. He saw in this a great business ...
problem/ opportunity. He moved to Seattle, where there was a large pool of
technical know-how and, since the company began in 1996, it has generated
billions of dollars in ... profits/ losses. His company has changed the way we do ...

business/ things.

3. HUcnons3ys pecypcbl cet UHTepHET, HAauTE ONpEeNeeHUs CIeAYIOINX
JIEKCUYECKUX eUHUI] U3 chephl nenoBoit kommyHukarmu (YK-4.2):
1. audience
. to present
. to adjust
. Introduction
. summary

DN R W N

4. BBINOJIHUTE TUCbMEHHBIN TIEPEBO/] CICAYIONIETO TeKCTa U3 cephl IeT0BOM
KOMMYHHKAIIMH C aHTJIMUCKOTO s3bIKa Ha pycckuit (YK-4.2):

PRESENTATION

The first step is to find out who you’re going to be presenting to. You should
find out how much the audience know about the subject. Are they experts or do
they know very little? Are you presenting to a group from the same or from

different countries? And adjust your language so that everybody can understand.



Now you’re ready to start preparing what you’re going to say. So stage one is
the opening — the first few moments that can make or break the presentation. Then
stage two, a brief introduction about the subject of your talk. Stage three — the
main body of the presentation. And four, the conclusion, which should include a
summary of your talk and your recommendations. Finally, the question and answer
session.

When talking, face the audience at all times. Finally, remember that what you
say 1s as important as how you say it. A good presentation is very much a
performance.

5. TlocTpoiiTe MUCHMEHHOE MOHOJOTHYECKOE BBICKA3bIBaHHE, (DopMyIupys

Ballle OTHOIICHHE K BOIpOCaM JEIOBOM KOMMYHHUKAIlUM, pacCMaTpUBacMbIM B
tekcte (13 m.4) (YK-4.1).

6. [TocTpoiiTe yCTHOE qUAIOTHYECKOE BBICKA3bIBAHUE HA OJIHY U3 CIEAYIOIINX
TEM, UMEIOILIUX OTHOLIEHHE K cepe aenoBoil kommyHnukanuu (YK-4.1):

1. Getting ready for a business meeting
2. Getting ready for an appointment

3. Discussing problems in the company
4. Discussing traveling on business

5. A good place for a business lunch

CocTaBui IOLEHT SI3pikoBa M.H.

3aBenyromuii kadeapoit [TaBnos A.1O.



3AJJAHUE K 3AUETY Ne 4
(ITpoBepsiemast komneTeHusa YK-4)

1. BbInoJSHUTE MUCHMEHHBIN MEPEBOJ CIEAYIOIUX MPEMIOKEHUI U3 chepsl
JI€JIOBOM KOMMYHUKALIMH C PYCCKOTO si3blKa Ha aHruiickuii (YK-4.2):

1. ITo3BOIBTE MHE MPECTABUTHCH.

2. Kak npomuna noe3aka?

3. Mbl coOupaemcsi paclIMpUTh Halle MPEINpUSTAE U UIIEM HOBBIX
NapTHEPOB.

4. JlaBaiiTe 00CyIuM yCIIOBHS KOHTPAKTA.

5. MsI Bctpeuaemcest ¢ muctepom Tumotu 3aBtpa B 10.00.

2. Onwupasicb Ha 3HaHUE OCOOEHHOCTEM  MHCHBMEHHOW  JIE€JI0BO
KOMMYHUKAIIMH, BIOEpUTE Hanboee noaxoasuiie no cMeiciy ciosa (YK-4.1):

The other main ... service/ offer of banks is lending money. Individuals and

. industries/ businesses often need to borrow money, and they need a ...

borrower/ lender that they can trust. This is exactly what banks are — reliable

lenders. In fact, most of the money that people deposit in their bank ... records/
accounts is immediately lent out to someone else.

Apart from storing and lending money, banks offer other financial services.
Most of these are ways of making money more ... accessible/ reasonable to
customers. For example, banks help people transfer money securely. They give
customers cheque books and credit cards to use instead of cash. They provide
ATM machines (automated teller machine) so that people can withdraw ... coins/
cash any time of the day or night.

3. Ucnonb3ysa pecypchl cetu IHTEpHET, HaAUTE ONPENCIICHUS CIEAYIOMINX
JEKCUYECKUX eqUHUL U3 chephl nenoBoil kommyHukanuu (YK-4.3):

1. entrepreneur
2. to arrange

3. security

4. loan

5. forcast

4. BoInosHUTE MMCHbMEHHBIHN MEPEBOJI CIEIYIOIETr0 TEKCTa U3 c(heprl AeI0BOi
KOMMYHUKAIIMH C aHIJIMICKOTO s3bIKa Ha pycckuil (YK-4.2):

DO YOU WANT TO BE AN ENTERPRENER?



Have you ever considered starting your own business? Can you imagine
making a lot of money or being an entrepreneur? Or maybe it is not worth taking
the risk?

If you start your own business, you will maybe borrow money from friends or
family, or even from a bank. If you choose to borrow from a bank, you should
arrange to see a bank manager to discuss the terms of a loan. But, you can expect
to have a lot of work. If you arrange a meeting with the bank, you will have to
think over your idea and prepare all your figures.

The bank will certainly want to see a business plan. You will have to prepare
a lot of information. You will have to prepare a cash flow forecast which shows
how much money you expect to make in the first three years, plus how many
customers you hope to win. You will also have to decide what kind of security you
want to offer the bank.

If the bank agrees to give you a loan, your problems don't stop there because
the bank will often require you to update them on your progress. The business plan
allows them to see if you are meeting your forecasts and, if you fail, they may want
to have the money back. Of course, if you agree to borrow the money, you will
have to repay the loan plus interest. That can be the hardest part...

5. IlocTpoiiTe MUCBMEHHOE MOHOJOTMYECKOE BBICKA3bIBaHHE, (HOPMYIUPYS
Ballle OTHOILIEHHWE K BOIPOCAM JIEJIOBOM KOMMYHHUKAILIMHM, PacCMAaTpUBAEMbIM B
tekcre (u3 m.4) (YK-4.1).

6. [TocTpoiiTe yCTHOE TMAJIOTMYECKOE BhICKAa3bIBAaHUE HA OJIHY U3 CJEAYIOIIUX
TEM, UMEIOIIIUX OTHOIIeHHE K cdepe aenoBoit kommynukanuu (YK-4.1):

1. Getting ready for a business meeting
2. Getting ready for an appointment
3. Discussing problems in the company
4. Discussing travelling on business
5. A good place for a business lunch

CocTaBui1 JOLIEHT S3sikoBa U.H.

3aBemyrommii kKadeapon [TaBnos A.1O.



3AJJAHUE K 3AUETY Ne 5
(ITpoBepsiemast komneTeHusa YK-4)

1. BbInoJiHUTE MUCHMEHHBIN MEPEBOJ CIEAYIOIUX MPEMIOKEHUN U3 chepsl
JIeJIOBOM KOMMYHUKAIIMK C PYCCKOTO si3blKa Ha aHruiickuii (YK-4.2):

1. Hama xommnaHus fenaet 00JbIINe HHBECTHIIMH B TIPOU3BOJICTBO.
2. MBI 00Cy>X1alId 5Ty TEMY MHOTO Pas3.

3. Bu1 Obu1 B HoBOCHOUpCKe paHee Wil 3TO Balll IEPBBIM BUZHUT?
4. [Toyemy BBI 3aMHTEPECOBATIUCH HAIIIMM O00OpPYAOBAHHEM?

5. JlaBaiiTe 0OCyIuM 3TO 3aBTpa MOCIIe COOpaHUs aKIMOHEPOB.

2. Onwupasicb Ha 3HaHUE OCOOEHHOCTEM  MHCHBMEHHOW  JIE€JI0BO
KOMMYHUKAIIMH, BIOEpUTE Hanboee noaxoasuiie no cMeiciy ciosa (YK-4.1):

The English commercial banks have ... branches/ structures in all the major
towns and a similar structure and mode of working is common to them all. The ...
customers/ owners are the shareholders. At the outset they ...provide/suggest the
necessary capital. They are all organized on the joint stock principle and are
registered public companies.

The Chairman and Board of Directors are chosen by the ordinary ...
members/ shareholders at the Annual General Meeting and are responsible for the
efficient ... control/ management of the bank. The board is ... concerned/
connected with the overall policy of the bank and the major decisions which put
that policy into effect.

The Board will appoint a Managing Director who is directly responsible to
them and a member of the Board and the most senior ... workers/ executives who
in turn appoint clerical staff responsible for the day to day running of the bank.

3. Ucnonb3ysa pecypchl cetu IHTEpHET, HAAUTE ONPENEIICHUS CIEAYIOIMNX
JIEKCUYECKUX euHUIl 3 cepbl AenoBoit kommyHukaiuu (YK-4.3):

. to overcome

. samples

. observations

. remote control
. to transmit

DN R W =

4. BbIMOJHUTE MUCbMEHHBIN NEPEBOJ] CIEAYIOIIETO TEKCTa U3 Cephl 1eT0BOM
KOMMYHUKAIIMH C aHIJIMICKOTO si3bIKa Ha pycckuil (YK-4.2):

EXPLORATION OF THE OCEAN



Recent technological advances in manned and unmanned undersea vehicles
have overcome some of the limitations of divers and diving equipment. Without a
vehicle, divers often became sluggish and their mental concentration became
limited. Because of undersea pressure which affected their speech organs,
communication among divers was difficult or impossible. But today, most
oceanographers make observations by means of instruments which are lowered
into the ocean or from samples taken from the water. Direct observations of the
ocean floor are made not only by divers but also by deep-diving submarines. Some
of these submarines can dive to depth of more than seven miles and cruise at depth
of fifteen thousand feet. Radio-equipment buoys can be operated by remote control
in order to transmit information back to land-based laboratories, including data

about water temperature, currents and weather.

5. TlocTpoiiTe MUCBMEHHOE MOHOJOTMYECKOE BBICKa3bIBaHME, (DOpMYIHpPYs

Ballle OTHOIIEHUE K BOIPOCaM JEIIOBOM KOMMYHHUKAIIMH, PAacCMAaTPUBAEMBIM B
tekcre (u3 m.4) (YK-4.1).

6. ITocTpoiiTe ycTHOE qUAIOTMYECKOE BhICKA3bIBAHHE HA OJIHY U3 CIEAYIOIINX
TEM, UMEIOIIUX OTHOIICHHE K cdepe nenoBoit kommynukaiuu (YK-4.1):

1. Getting ready for a business meeting
2. Getting ready for an appointment
3. Discussing problems in the company
4. Discussing travelling on business
5. A good place for a business lunch

CocTaBui1 JIOLIEHT SI3pikoBa M.H.

3aBenyromuii kadeapoi [TanoB A.IO.



3AJJAHHUE K 3AUETY Ne 6
(ITpoBepsiemast komneTeHusa YK-4)

1. BbInoJiHUTE MUCHMEHHBIN MEPEBOJ CIEAYIOIUX MPEMIOKEHUN U3 chepsl
JIeJIOBOM KOMMYHUKAIIMK C PYCCKOTO si3blKa Ha aHruiickuii (YK-4.2):

1. MeHeKMEHT OCHOBaH Ha HAy4YHBIX TEOPUSAX W CErOAHS  ATO
pPa3BUBAIOLIASACS HAYKA.

2. M-p briek - ynpaBigromudi Ipou3BOJACTBOM B Halllel KOMIIAHUH.

3. Kpynnas opranuszanys MOKE€T HAHUMAaTh MHOTO MEHEIKEPOB.

4. DTO KpyHHBIN MPOMBIIIJIEHHBIN [IEHTP B CEBEPHOM YacTH AHTJINH.

5. Ms1 MmoxeM o6cyauTh 310 3aBTpa B 10.00.

2.0nmpasch Ha 3HaHWE OCOOCHHOCTEH MUCHbMEHHOU JIEJI0OBOM KOMMYHHKAITUH,
BbIOEpUTE Haubosee noaxoAsaue no cmeiciy ciosa (YK-4.1):

Our Chief Buyer, Mr. Norman Lyman, would like you to ... contact/ link us
with a view to discussing the ... probability/ possibility of setting up a ... contract/
letter with your ... organization/ company to supply us with steel over the next
year. He will be in his ... room/ office all next week, and if you could write or ...
phone/ speak him on 083-573 6621 he would be glad to ... organize/ arrange a
meeting with you.

3. HUcnons3ys pecypcbl cet UHTepHET, HAauTE ONpEeNeeHUs CIeAYIOINX
JIEKCUYECKUX eUHUI] U3 chephl nenoBoit kommyHukarmu (YK-4.3):

1. manufacture
2. to come out
3. to employ
4. to retire

5. profits

4. BBITIOTHUTE MUCHMEHHBIHN EPEBOJI CISIYIOIETO TeKCTa U3 chephl IeI0BOI
KOMMYHUKAIIMH C aHTJIMICKOTO si3bIKa Ha pycckuit (YK-4.2):

FROM THE HISTORY OF SWM

Nicolas Hayek is the founder and President of SMH. SMH is a Swiss watch
manufacturer with its head office in Zurich, Switzerland, and a large, modern
factory in Granges, France. It employs 14,000 people. There are twelve companies

in the group, including Tissot, Omega, and Swatch.



The company’s most famous product is the Swatch watch. The Swatch has a
quartz mechanism but only fifty one parts. A new collection comes out twice a
year with forty new designs. SMH sells ten million Swatch watches a year.

The factory in Granges is open twenty-four hours a day, with a daily
production of 35,000 watches. Created in 1983, the company makes large profits,
every year, but a Swatch watch still only costs £ 25, the same price as in 1983.

Nicolas Hayek is now sixty-five, but he has no plans to retire. One day he
hopes to produce the Swatch car, a revolutionary automobile for the century.

But it’s not ‘all work to play’ for Mr. Hayek. In his free time he plays a lot of

tennis, sometimes with his friend Jean-Paul Belmondo, the French, actor.

5. TlocTpoiiTe MUCHMEHHOE MOHOJOTHYECKOE BBICKA3bIBaHHE, (HOPMYIUPYS

Ballle OTHOILIEHHE K BOIpOCaM J€JOBOM KOMMYHUKAIIUU, PACCMATPUBAEMbIM B
tekcte (u3 m.4) (YK-4.1).

6. IlocTpoiiTe yCTHOE AMAIOTUYECKOE BHICKA3bIBAHUE HA OJHY U3 CIEAYIOUINX
TEM, UMEIOIIIKUX OTHOIIeHHE K cdepe nenoBoit kommynukanuu (YK-4.1):

1. Getting ready for a business meeting
2. Getting ready for an appointment

3. Discussing problems in the company
4. Discussing traveling on business

5. A good place for a business lunch

CocTaB1 JOLIEHT S3eikoBa U.H.

3aBenyromuii kadenpoi [TaBnoB A.1O.



3AJJAHHUE K 3AUETY Ne 7
(ITpoBepsiemast komneTeHusa YK-4)

1. BbInoJiHUTE MUCHMEHHBIN MEPEBOJ CIEAYIOIUX MPEMIOKEHUN U3 chepsl
JIeJIOBOM KOMMYHUKAIIMK C PYCCKOTO si3blKa Ha aHruiickuii (YK-4.2):

1. ITo3BOHKTE MHE MOCJIE IBYX YacCOB.

2. Mory s TOTOBOPUTH € YIPABISIOLIIMM JUPEKTOPOM?

3. 4 O6B1 X0TEN OCTaBUThL COOOIIEHHEe MUCTEPY JImoiy.

4. He morniu Ob1 BBl TOBTOPUTH CBOM HOMED TesedoHa, moxanyncra?
5. MBI MOXkeM 00CYUTH 3TO TIO3XKE, MOCTIE JIaHYa.

2.0nmpasch Ha 3HaHWE OCOOCHHOCTEN MUCHbMEHHOW JIEJI0OBOM KOMMYHHKAITUH,
BbIOEpUTE Haubosee noaxoAsume no cmeiciy ciosa (YK-4.1):

If you work, you will probably get a savings bank ... account/ record. You
can keep the money you ... get/ earn in a box under your bed. Or you can keep it in
the cupboard. You can ... lend/ borrow it to your friend, but don’t lose your friend
in this case. Some people hide their money in their refrigerator. But these ways
aren’t very clever. On the one hand it isn’t very ... simply/ safe. If your house is
robbed, you will lose everything you've saved. On the other hand your money will
lose its ... volume/ value.

After some time, the money from the cupboard won’t be able to do a lot of
things. However money will earn ... profit/ interest if you make a deposit. The
interest will help to... regulate/ compensate for the effect of inflation. But banks
are more than just safe places for your money.

3. Ucnonb3ysa pecypchl cetu IHTEpHET, HaAUTE ONPENCIICHUS CIEAYIOMINX
JEKCUYECKUX eqUHUL U3 chephl nenoBoil kommyHukanuu (YK-4.3):

. commodities
. to underline
. durable

. supersede

. value

DN B~ W =

4. BoInosHUTE MMCHbMEHHBIHN MEPEBOJI CIEIYIOIETr0 TEKCTa U3 c(heprl AeI0BOi
KOMMYHUKAIIMH C aHIJIMICKOTO s3bIKa Ha pycckuil (YK-4.2):

GLIMPSES OF HISTORY OF MONEY
At different periods of time and in different parts of the world many different

commodities have served as money. These commodities were: cattle, sheep, furs,



leather, fish, tobacco, tea, salt, shells etc. The experts underline that to serve
effectively as money, the commodity should be fairly durable, easily divisible, and
portable. None of the above-mentioned commodities possessed all these qualities,
and in time they were superseded by precious metals.

First they were superseded by silver and later by gold.

When a payment was made the metal was first weighed out. The next stage
was the cutting of the metal into pieces of definite weight and so coins came into
use.

Paper money first came into use in the form of receipts given by goldsmiths in
exchange for deposits of silver and gold coins. After goldsmiths became bankers
their receipts became banknotes. That's how the first banknotes came into
existence. At first coins were worth their face value as metal. But later token coins
of limited value as legal tender were issued. Now smaller denomination coins are
made from bronze and are often referred to as coppers. Bigger denomination coins

are made from cupronickel and are usually called silver.

5. TlocTpoiiTe MUChMEHHOE MOHOJOTHYECKOE BBICKA3bIBaHUE, (HOPMYIUPYS
Ballle OTHOIIEHHE K BOIpOCaM JI€J0OBOM KOMMYHUKAIUU, PacCMATPUBAEMbIM B
tekcte (u3 m.4) (YK-4.1).

6. [TocTpoiiTe yCTHOE qUAIOTHYECKOE BBICKA3bIBAHUE HA OJIHY W3 CIEAYIOIINX
TEM, UMEIOILIKUX OTHOIIEHHE K cdepe aenoBoil kommynukanuu (YK-4.1):

1. Getting ready for a business meeting
2. Getting ready for an appointment
3. Discussing problems in the company
4. Discussing travelling on business
5. A good place for a business lunch

CocTaB1 JOLIEHT S3eikoBa U.H.

3aBenyromuii kadenpoi [TaBnoB A.1O.



3AJJAHUE K 3AUETY Ne 8
(ITpoBepsiemast komneTeHusa YK-4)

1. BbInoJSHUTE MUCHMEHHBIN MEPEBOJ CIEAYIOIUX MPEMIOKEHUI U3 chepsl
JI€JIOBOM KOMMYHUKALIMH C PYCCKOTO si3blKa Ha aHruiickuii (YK-4.2):

1. Pa3zpemmure nmpeacTaBUTHCS.

2. M-p JI’KOHCOH — Mpe3uACHT OOJIBIIION TOPrOBON KOMIaHUH.

3. HazoBure mHe Bamy dhamunmto.

4. CKonbKO NpouiuTces Kode-openk?

5. DTOT pecTopaH OJHO M3 JYYIIUX MECT, IJI€ MOXHO IPOBECTH JEJIOBYIO
BCTpEUy.

2.0nmpasch Ha 3HaHWE OCOOCHHOCTEN MUCHbMEHHOW JIEJI0OBOM KOMMYHHKAITUH,
BbIOEpUTE Haubosee noaxoAsume no cmeiciy ciosa (YK-4.1):

Mike Gore, the founder of Booksandstuff.com, began his ... career/job as a
software engineer. In the mid-1990s, he saw that Internet use was ... growing/
falling down at a phenomenal rate each year. He saw in this a great business ...
problem/ opportunity. He moved to Seattle, where there was a large pool of
technical know-how and, since the company began in 1996, it has generated
billions of dollars in ... profits/ losses. His company has changed the way we do ...

business/ things.

3. HUcnons3ys pecypcbl cet UHTepHET, HAauTE ONpEeNeeHUs CIeAYIOINX
JIEKCUYECKUX eUHUI] U3 chephl nenoBoit kommyHukarmu (YK-4.2):
1. audience
. to present
. to adjust
. Introduction
. summary

DN R W N

4. BBINOJIHUTE TUCbMEHHBIN TIEPEBO/] CICAYIONIETO TeKCTa U3 cephl IeT0BOM
KOMMYHHKAIIMH C aHTJIMUCKOTO s3bIKa Ha pycckuit (YK-4.2):

PRESENTATION

The first step is to find out who you’re going to be presenting to. You should
find out how much the audience know about the subject. Are they experts or do
they know very little? Are you presenting to a group from the same or from

different countries? And adjust your language so that everybody can understand.



Now you’re ready to start preparing what you’re going to say. So stage one is
the opening — the first few moments that can make or break the presentation. Then
stage two, a brief introduction about the subject of your talk. Stage three — the
main body of the presentation. And four, the conclusion, which should include a
summary of your talk and your recommendations. Finally, the question and answer
session.

When talking, face the audience at all times. Finally, remember that what you
say 1s as important as how you say it. A good presentation is very much a
performance.

5. TlocTpoiiTe MUCHMEHHOE MOHOJOTHYECKOE BBICKA3bIBaHHE, (DopMyIupys

Ballle OTHOIICHHE K BOIpOCaM JEIOBOM KOMMYHHUKAIlUM, pacCMaTpUBacMbIM B
tekcte (13 m.4) (YK-4.1).

6. [TocTpoiiTe yCTHOE qUAIOTHYECKOE BBICKA3bIBAHUE HA OJIHY U3 CIEAYIOIINX
TEM, UMEIOILIUX OTHOLIEHHE K cepe aenoBoil kommyHnukanuu (YK-4.1):

1. Getting ready for a business meeting
2. Getting ready for an appointment

3. Discussing problems in the company
4. Discussing traveling on business

5. A good place for a business lunch

CocTaBui IOLEHT SI3pikoBa M.H.

3aBenyromuii kadeapoit [TaBnos A.1O.



3AJJAHUE K 3AUETY Ne 9
(ITpoBepsiemast komneTeHusa YK-4)

1. BbInoJSHUTE MUCHMEHHBIN MEPEBOJ CIEAYIOIUX MPEMIOKEHUI U3 chepsl
JI€JIOBOM KOMMYHUKALIMH C PYCCKOTO si3blKa Ha aHruiickuii (YK-4.2):

1. ITo3BOIBTE MHE MPECTABUTHCH.

2. Kak npomuna noe3aka?

3. Mbl coOupaemcsi paclIMpUTh Halle MPEINpUSTAE U UIIEM HOBBIX
NapTHEPOB.

4. JlaBaiiTe 00CyIuM yCIIOBHS KOHTPAKTA.

5. MsI Bctpeuaemcest ¢ muctepom Tumotu 3aBtpa B 10.00.

2. Onwupasicb Ha 3HaHUE OCOOEHHOCTEM  MHCHBMEHHOW  JIE€JI0BO
KOMMYHUKAIIMH, BIOEpUTE Hanboee noaxoasuiie no cMeiciy ciosa (YK-4.1):

The other main ... service/ offer of banks is lending money. Individuals and

. industries/ businesses often need to borrow money, and they need a ...

borrower/ lender that they can trust. This is exactly what banks are — reliable

lenders. In fact, most of the money that people deposit in their bank ... records/
accounts is immediately lent out to someone else.

Apart from storing and lending money, banks offer other financial services.
Most of these are ways of making money more ... accessible/ reasonable to
customers. For example, banks help people transfer money securely. They give
customers cheque books and credit cards to use instead of cash. They provide
ATM machines (automated teller machine) so that people can withdraw ... coins/
cash any time of the day or night.

3. Ucnonb3ysa pecypchl cetu IHTEpHET, HaAUTE ONPENCIICHUS CIEAYIOMINX
JEKCUYECKUX eqUHUL U3 chephl nenoBoil kommyHukanuu (YK-4.3):

1. entrepreneur
2. to arrange

3. security

4. loan

5. forcast

4. BoInosHUTE MMCHbMEHHBIHN MEPEBOJI CIEIYIOIETr0 TEKCTa U3 c(heprl AeI0BOi
KOMMYHUKAIIMH C aHIJIMICKOTO s3bIKa Ha pycckuil (YK-4.2):

DO YOU WANT TO BE AN ENTERPRENER?



Have you ever considered starting your own business? Can you imagine
making a lot of money or being an entrepreneur? Or maybe it is not worth taking
the risk?

If you start your own business, you will maybe borrow money from friends or
family, or even from a bank. If you choose to borrow from a bank, you should
arrange to see a bank manager to discuss the terms of a loan. But, you can expect
to have a lot of work. If you arrange a meeting with the bank, you will have to
think over your idea and prepare all your figures.

The bank will certainly want to see a business plan. You will have to prepare
a lot of information. You will have to prepare a cash flow forecast which shows
how much money you expect to make in the first three years, plus how many
customers you hope to win. You will also have to decide what kind of security you
want to offer the bank.

If the bank agrees to give you a loan, your problems don't stop there because
the bank will often require you to update them on your progress. The business plan
allows them to see if you are meeting your forecasts and, if you fail, they may want
to have the money back. Of course, if you agree to borrow the money, you will
have to repay the loan plus interest. That can be the hardest part...

5. IlocTpoiiTe MUCBMEHHOE MOHOJOTMYECKOE BBICKA3bIBaHHE, (HOPMYIUPYS
Ballle OTHOILIEHHWE K BOIPOCAM JIEJIOBOM KOMMYHHUKAILIMHM, PacCMAaTpUBAEMbIM B
tekcre (u3 m.4) (YK-4.1).

6. [TocTpoiiTe yCTHOE TMAJIOTMYECKOE BhICKAa3bIBAaHUE HA OJIHY U3 CJEAYIOIIUX
TEM, UMEIOIIIUX OTHOIIeHHE K cdepe aenoBoit kommynukanuu (YK-4.1):

1. Getting ready for a business meeting
2. Getting ready for an appointment
3. Discussing problems in the company
4. Discussing travelling on business
5. A good place for a business lunch

CocTaBui1 JOLIEHT S3sikoBa U.H.

3aBemyrommii kKadeapon [TaBnos A.1O.



3AJJAHUE K 3AUETY Ne 10
(ITpoBepsiemast komneTeHusa YK-4)

1. BbInoJiHUTE MUCHMEHHBIN MEPEBOJ CIEAYIOIUX MPEMIOKEHUN U3 chepsl
JIeJIOBOM KOMMYHUKAIIMK C PYCCKOTO si3blKa Ha aHruiickuii (YK-4.2):

1. Hama xommnaHus fenaet 00JbIINe HHBECTHIIMH B TIPOU3BOJICTBO.
2. MBI 00Cy>X1alId 5Ty TEMY MHOTO Pas3.

3. Bu1 Obu1 B HoBOCHOUpCKe paHee Wil 3TO Balll IEPBBIM BUZHUT?
4. [Toyemy BBI 3aMHTEPECOBATIUCH HAIIIMM O00OpPYAOBAHHEM?

5. JlaBaiiTe 0OCyIuM 3TO 3aBTpa MOCIIe COOpaHUs aKIMOHEPOB.

2. Onwupasicb Ha 3HaHUE OCOOEHHOCTEM  MHCHBMEHHOW  JIE€JI0BO
KOMMYHUKAIIMH, BIOEpUTE Hanboee noaxoasuiie no cMeiciy ciosa (YK-4.1):

The English commercial banks have ... branches/ structures in all the major
towns and a similar structure and mode of working is common to them all. The ...
customers/ owners are the shareholders. At the outset they ...provide/suggest the
necessary capital. They are all organized on the joint stock principle and are
registered public companies.

The Chairman and Board of Directors are chosen by the ordinary ...
members/ shareholders at the Annual General Meeting and are responsible for the
efficient ... control/ management of the bank. The board is ... concerned/
connected with the overall policy of the bank and the major decisions which put
that policy into effect.

The Board will appoint a Managing Director who is directly responsible to
them and a member of the Board and the most senior ... workers/ executives who
in turn appoint clerical staff responsible for the day to day running of the bank.

3. Ucnonb3ysa pecypchl cetu IHTEpHET, HAAUTE ONPENEIICHUS CIEAYIOIMNX
JIEKCUYECKUX euHUIl 3 cepbl AenoBoit kommyHukaiuu (YK-4.3):

. to overcome

. samples

. observations

. remote control
. to transmit

DN R W =

4. BbIMOJHUTE MUCbMEHHBIN NEPEBOJ] CIEAYIOIIETO TEKCTa U3 Cephl 1eT0BOM
KOMMYHUKAIIMH C aHIJIMICKOTO si3bIKa Ha pycckuil (YK-4.2):

EXPLORATION OF THE OCEAN



Recent technological advances in manned and unmanned undersea vehicles
have overcome some of the limitations of divers and diving equipment. Without a
vehicle, divers often became sluggish and their mental concentration became
limited. Because of undersea pressure which affected their speech organs,
communication among divers was difficult or impossible. But today, most
oceanographers make observations by means of instruments which are lowered
into the ocean or from samples taken from the water. Direct observations of the
ocean floor are made not only by divers but also by deep-diving submarines. Some
of these submarines can dive to depth of more than seven miles and cruise at depth
of fifteen thousand feet. Radio-equipment buoys can be operated by remote control
in order to transmit information back to land-based laboratories, including data

about water temperature, currents and weather.

5. TlocTpoiiTe MUCBMEHHOE MOHOJOTMYECKOE BBICKa3bIBaHME, (DOpMYIHpPYs

Ballle OTHOIIEHUE K BOIPOCaM JEIIOBOM KOMMYHHUKAIIMH, PAacCMAaTPUBAEMBIM B
tekcre (u3 m.4) (YK-4.1).

6. ITocTpoiiTe ycTHOE qUAIOTMYECKOE BhICKA3bIBAHHE HA OJIHY U3 CIEAYIOIINX
TEM, UMEIOIIUX OTHOIICHHE K cdepe nenoBoit kommynukaiuu (YK-4.1):

1. Getting ready for a business meeting
2. Getting ready for an appointment
3. Discussing problems in the company
4. Discussing travelling on business
5. A good place for a business lunch

CocTaBui1 JIOLIEHT SI3pikoBa M.H.

3aBenyromuii kadeapoi [TanoB A.IO.



3AYET 2 CEMECTP
KOHTPOJINPYIOIIUE MATEPHAJIBI TIPOMEXKYTOYHOM
ATTECTALIUU IO JUCHUIIJIMHE «MHOCTPAHHBIN SI3bIK»
3AZJAHME K 3AYETY Ne 1
(ITposepsiemast komnerenuus YK-4)

1. BeInosiHUTE MUCHMEHHBIN MEPEBO CIEAYIOIUX MPEAIOKEHUN 13 chepsl
JIeJIOBOM KOMMYHUKAIIMK C PYCCKOTO si3blKa Ha aHruiickuit (YK-4.2):

1. [To3BoabTE MHE pacckasaTh O Hallel Gpupme.

2. Hama ¢upma cocTOUT U3 MIECTH OTIEIOB.

3. KT0 Bamm oCHOBHBIE TAPTHEPHI?

4. O0opoT Hatiero npeanpustust cocrarisier 6osee 300 MiTH. PyHTOB.
5. M1 skciopTupyeM 000pyI0BaHUE B MATh CTPaH MUPA.

2. Onwupasicb Ha 3HaHUE OCOOEHHOCTEM  MHUCHBMEHHOW  JIE€JI0BO
KOMMYHHKAIIMH, BbpIOEpUTE HauOoliee TMOAXOMAAIIME IO CMBICIY CJIOBa B
NpaBWIbHOM rpammaTudeckoil ¢opme. Ecium HeoOX0auMo, BOCHONb3YHTECH
cioBapém (YK-4.1).

impress vary qualify occupy achieve succeed
educate effect be able be possible be accurate

It is important to make a good 1) when going for a job interview.
Interviewers usually ask a 2) of questions, many of which concern
3) . However, they also usually like to ask questions about previous 4)
as well as 5) not connected to the work place. Often, the 6)
candidate is not the one with the most impressive 7) but
the one who shows that he or she has made the most 8) use of their time.
Few employers want employees who are 9) to think about themselves.
The 10) of advancement in any job very rarely on the 11)

of work but more on the enthusiasm and dedication of the employee.

3. Ucnonb3ysa pecypchl cetu MIHTEpHET, HAAUTE ONPENCIICHUS CIEAYIOIIMNX
JIEKCUYECKUX eUHUI U3 chephl nenoBoit kommyHukauu (YK-4.3):

. self-reliant

. chief executive
. to adhere

. to value

. completion

DN AW -

4. BoImoTHUTE TUCHMEHHBIN MIEPEBO/T CIETYIONIEro TeKCTa U3 chephl JEIT0BON
KOMMYHUKAIIMH C aHIJIMICKOTO si3blKa Ha pycckuil (YK-4.2):

CLASSIFICATION OF ORGANIZATION CULTURES




Power Cultures. In these cultures self-reliant and highly competitive self-
development provides the basis of relations. A manager’s success is related to their
charisma and influence, rather than to their knowledge and experience. The style of
the chief executive is the model for other managers. In organizations of this type
managers need to be tough-minded and aggressive.

Role Cultures. In these cultures a manager’s role is completely related to their
place within a centralized system. Their success depends on how well they adhere
to rules, procedures, and precedents. Individualism and aggression are not valued
here. Employees in these organizations should not exceed the limits of their roles.

Task Cultures. In organizations of this type they value everything that makes
it possible to get the work done. The main concern in the organizations is with
successful completion of their projects. A manager’s success is related to their
knowledge and experience required to achieve tasks, rather than to meet the
requirements of their role.

Individual Cultures. In organizations of this type freedom of expression is
valued the most. Effectiveness of any activity in these organizations is related by
how much the activity satisfies the staff, rather than by how well it conforms to
business plans. Independence, creativity, and experiment are also valued in these
organizations.

5. TlocTpoiiTe MUCbMEHHOE MOHOJOTHYECKOE BBICKA3bIBaHUE, (OpMyIHpys
Ballleé OTHOILIEHHWE K BOIPOCAM JIEJIOBOM KOMMYHHUKALIMHM, pPacCMAaTpUBAEMbIM B
tekcre (u3 m.4) (YK-4.1).

6. IlocTpoiiTe yCTHOE AMAJOTUYECKOE BHICKA3bIBAHUE HA OJHY U3 CIEAYIOLINX
TEM, UMEIOIIIUX OTHOIIeHHE K cdepe aenoBoit kommynukanuu (YK-4.1):

1. Getting ready for a business meeting
2. Getting ready for an appointment
3. Discussing problems in the company
4. Discussing travelling on business
5. A good place for a business lunch

CocTaBui1 JIOLIEHT SI3pikoBa M.H.
3aBenyromuii kadeapoi [TaBnoB A.IO.



3AJJAHUE K 3AUETY Ne 2
(ITpoBepsiemast komneTeHusa YK-4)

1. BbInoJiHUTE MUCHMEHHBIN MEPEBOJ CIEAYIOIUX MPEMIOKEHUN U3 chepsl
JIeJIOBOM KOMMYHUKAIIMK C PYCCKOTO si3blKa Ha aHruiickuii (YK-4.2):

1. ITo3BOIBTE BaM MPE/ICTABUTh PYKOBOJIUTENSI OT/ACA MPOJAXK.
2. MbI 3KCIIOPTUPYEM TEXHOJIOTHYECKOE 000pYAOBaHHE.

3. KakoBa 11e;16 Ballero BU3UTa B Hallly KOMIAHUIO?

4. He xoTute 1 BBl TIOCETUTDH HAIILY BHICTABKY?

5. JlaBaiiTe oOCy MM YCIIOBUSI TIOCTaBKU 00OPYI0BAHUS.

2. Onwupasicb Ha 3HaHUE OCOOEHHOCTEM  MHCHBMEHHOW  JIE€JI0BO
KOMMYHUKAIIMH, BIOEpUTE Hanboee noaxoasuiie no cMeiciy ciosa (YK-4.1):

Chocolate is a food that is made from cocoa beans. The cocoa plant was first
... grown/ run by the Mayas, Toltec’s and Aztecs more than 3,000 years ago. They
prepared a drink from the beans and often used the beans as ... currency/ cash
instead of money. Columbus first took the beans to Spain in 1502 and Hernan
Cortes later ... produced/ introduced the bitter cocoa-bean drink there, too. There,
it was sweetened and flavoured with cinnamon and vanilla and a Spanish secret
had remained for almost a hundred years before it was ... produced/ introduced to
France. In 1657, a Frenchman opened a ... company/ shop in London selling solid
chocolate. Soon, more shops were opened in other European capitals. During the
1700s, the English ... corrected/ improved chocolate by adding milk. Sweet eating
chocolate was produced for the first time in 1847 by the English firm Fry and
Sons.

3. Ucnonb3ysa pecypchl cetu IHTEpHET, HAAUTE ONPENCIICHUS CIEAYIOIINX
JEKCUYECKUX eUHUI U3 chephl nenoBoil kommyHukauu (YK-4.3):

. convenient
. to gain

. accessible
. concept

. customer

DN AW -

4. BoImoTHUTE TUCHMEHHBIN MIEPEBO/T CIETYIONIEro TeKCTa U3 chephl JEI0BOM
KOMMYHUKAIIMH C aHIJIMICKOTO si3blKa Ha pycckuil (YK-4.2):

ONLINE SHOPPING



A lot of people nowadays prefer to shop online because it is so convenient
and easy. Every consumer who has experienced it will have his/her own views
about it. It is very important to have a clear picture about the positives and
negatives of online shopping so that you can easily analyze its risks and benefits.
With increased use of Internet, more and more people are drawn towards online
shopping. This means of buying products has gained immense popularity in today's
times. Earlier, Internet was only accessible to people of developed countries, but
recent revolution has made it accessible to almost all parts of the world. With
increased awareness, people now flock towards Internet for shopping.

The concept of shopping goods through online services has been highly recognized
and accepted, as it provides several benefits to the customer. However, every good

aspect had a bad side to it and this is true to online shopping as well.

5. IlocTpoiiTe MUCBMEHHOE MOHOJIOTHYECKOE BBICKa3bIBaHUE, (HOPMYITHPYS
Ballle¢ OTHOIICHHE K BOIpOCaM JEJIO0BOM KOMMYHHUKAIlUM, paccMaTpUBacMbIM B
tekcte (u3 m.4) (YK-4.1).

6. [TocTpoiiTe ycTHOE qUATOTHYECKOE BBICKA3bIBAHUE HA OJIHY U3 CIEAYIOIINX
TEM, UMEIOIIKUX OTHOLIEHHE K cdepe nenoBoil kommynukanuu (YK-4.1):

1. Getting ready for a business meeting
2. Getting ready for an appointment
3. Discussing problems in the company
4. Discussing travelling on business
5. A good place for a business lunch

CocTaBui1 JOLIEHT S3eikoBa U.H.

3aBemyrommii kadeapon [TaBnos A.1O.



3AJJAHUE K 3AUETY Ne3
(ITpoBepsiemast komneTeHusa YK-4)

1. BbInoJiHUTE MUCHMEHHBIN MEPEBOJ CIEAYIOIUX MPEMIOKEHUN U3 chepsl
JIeJIOBOM KOMMYHUKAIIMK C PYCCKOTO si3blKa Ha aHruiickuii (YK-4.2):

1. 3npaBcTByiiTe. Uem Mory nomoun?

2. MHe HyXHO OTKPBITh OAHKOBCKUM CYET.

3. KakoBa npol1ieHTHas CTaBKa Mo 3TOMY BKJIagy?
4. 51 O6b1 XOTeN HaYaTh CBOM OM3HEC.

5. JlaBaiiTe oOCy MM YCJIOBHS KpEaUTA.

2. Onwupasicb Ha 3HaHUE OCOOEHHOCTEM  MHCHBMEHHOW  JIE€JI0BO
KOMMYHUKAIIMH, BIOEpUTE Hanboee noaxoasuiie no cMeiciy ciosa (YK-4.1):

Although the composition and role of the board of ... managers/ directors of
a company will vary from one organization to the next, a few generalizations may
be made. As regards the composition of the board, customarily some directors are
... well-known/ prominent men and women selected to give prestige to the group.
Others are usually chosen from ... newcomers/ retired executives of the
organization for their specialized knowledge of the company. It is generally true
that, as long as the ... top/ middle management maintains the confidence of the
board of directors, the directors will not actively intervene to ... dictate/ control
specific policies. This is the same administrative ... procedure/ affair usually
followed by the board of trustees of a college or university, and is similar many
respects to the parliamentary ... system/ form of ministerial ... ability/
responsibility practiced in Great Britain.

3. Ucnonb3ysa pecypchl cetu IHTEpHET, HAAUTE ONPENCIICHUS CIEAYIOIINX
JEKCUYECKUX eUHUI U3 chephl nenoBoil kommyHukauu (YK-4.3):

1. to purchase
2. to search for
3. variety

4. feature

5. to escape

4. BoImoTHUTE TUCHMEHHBIN MIEPEBO/T CIETYIONIEro TeKCTa U3 chephl JEI0BOM
KOMMYHUKAIIMH C aHIJIMICKOTO si3blKa Ha pycckuil (YK-4.2):

ADVANTAGES OF ONLINE SHOPPING



The best part of online shopping is that you can shop from home. There is no
need to go to the mall to purchase the item you need. You just need to order and it
will be available right at your doorstep. It is convenient and easy! You do not need
any degree to learn online shopping. All you have to do is visit the website, search
for your product and buy it. Your product is just a click away!

Shopping online gives you the privilege to shop whenever you want. The
stores are never closed and you can do your shopping 24x7. It provides variety to
the buyer. You don't need to jump from shop to shop to look for varieties of a
product available in the market. The options available online are many and this is
one of the best features of online shopping.

Shopping from malls and stores makes it difficult to compare between
features and prices of products. Shopping through websites provides simplified
comparison of products and helps in deciding which one should be purchased.
Many websites develop special discount schemes from time to time to attract
customers. You can always buy products under such schemes and save a lot of
money. It keeps annoying salesperson away. Aggressive salesmen often pressurize
you to buy their products. This harassment can be simply escaped by shopping

using the Internet.

5. TlocTpoiiTe MUCHMEHHOE MOHOJOTMYECKOE BBICKA3bIBaHME, (DOpMyIHpPYs

BaIlle OTHOIIEHUE K BOIPOCaM JEIIOBOM KOMMYHHUKAIIMH, PAacCMATPUBAEMBIM B
tekcre (u3 m.4) (YK-4.1).

6. IlocTpoiiTe ycTHOE qUATOTHYECKOE BBICKA3bIBAHHE HA OJIHY U3 CIEAYIOIINX
TeM, UMEIOIIUX OTHOIIEHHE K cdepe nenoBoit kommynukaimu (YK-4.1):

1. Getting ready for a business meeting
2. Getting ready for an appointment
3. Discussing problems in the company
4. Discussing travelling on business
5. A good place for a business lunch

CocTaBui1 JIOLIEHT SI3pikoBa M.H.

3aBenytromuii kadeapoi [TanoB A.IO.



3AJJAHUE K 3AUETY Ne4
(ITpoBepsiemast komneTeHusa YK-4)

1. BbInoJiHUTE MUCHMEHHBIN MEPEBOJ CIEAYIOIUX MPEMIOKEHUN U3 chepsl
JIeJIOBOM KOMMYHUKAIIMK C PYCCKOTO si3blKa Ha aHruiickuii (YK-4.2):

1. IIpoctHTe, 4eM BBl 3aHUMAaETECh?

2. 5 pa6orato B 6anke Hpro-Hopka.

3. 4 oOb1yHO Ha paboTe 10 mecTu. A Thi?

4. KakoBbI TBOU JOJDKHOCTHBIE 00SI3aHHOCTH?

5. aBaiite BcTpetuMmcs 3aBTpa B 10.00 1 06Cy MM 3TOT BOMPOC MOAPOOHO.

2. Onwupasicb Ha 3HaHUE OCOOEHHOCTEM  MHCHBMEHHOW  JIE€JI0BO
KOMMYHUKAIIMH, BIOEpUTE Hanboee noaxoasuiie no cMeiciy ciosa (YK-4.1):

To find out what someone’s job is you say “What do you do?”” Here, Kerstin
talks about her job: “I ... work at/ work for a large European car maker. I work on
car design. In fact, I ... control/ run the design department and I manage a team of
designers: 20 people work under me. It’s very interesting. One of my main ...
capabilities/ responsibilities is to make sure that new model designs are finished on
time. I’m also ... responsible/ in charge of design budgets. I ... cope/ deal with a
lot of different people in the company. I’'m responsible for the co-ordination
between design and ... development/ production: I work with managers at our
manufacturing plants.”

3. Ucnonb3ysa pecypchl cetu IHTEpHET, HAAUTE ONPENEIICHUS CIEAYIOIINX
JIEKCUYECKHUX eqUHUL U3 chepsl 1ernoBoil kommyHukanuu (YK-4.3):

. service

. to involve

. supervisors
. utilization

. accounting

N B WN =

4. BoInosHUTE MMCHbMEHHBIHN MEPEBOJI CIEIYIOIIET0 TeKCTa U3 c(hpephl AeI0BOi
KOMMYHUKAIIMH C aHIJIMICKOTO s3bIKa Ha pycckuil (YK-4.2):

BUSINESS STRUCTURE
Each company has its business structure. Many companies have much in

common in their structures. The number of departments in a company depends on



the size of the company and on the nature of the goods and services it provides. In
most companies the activity of a manager depends on the level at which he/she is
working. Top managers are involved in long range planning, policy making, and
the relations of the company with the outside world. Middle management and
supervisors make day-to-day decisions. Managers at this level spend a great deal of
time communicating, coordinating and making decisions affecting the daily
operation of their organization. Managers perform various functions, but one of the
most important aspects of their job is proper utilization of people.

A good manager should be aware of the type of organization culture his/her
corporation adheres to. There are now five broad fields of business that offer
exciting careers: management, marketing, accounting, finance, and data
processing. Within each of these fields there are specific jobs in which one can

specialize.

5. IlocTpoiiTe MUCBMEHHOE MOHOJOTMYECKOE BBICKA3bIBaHHE, (HOPMYIUPYS

Ballle OTHOIIEHHE K BOIpOcaM JEJOBOM KOMMYHHUKAIIUU, pacCMaTpPUBAEMbIM B
tekcte (u3 m.4) (YK-4.1).

6. [TocTpoliTe yCTHOE TMAJIOTUYECKOE BBICKAa3bIBAaHUE HA OJIHY U3 CJEAYIOIIUX
TeM, UMEIOIIIUX OTHOIIeHHE K cdepe nenoBoit kommynukaiuu (YK-4.1):

1. Getting ready for a business meeting
2. Getting ready for an appointment
3. Discussing problems in the company
4. Discussing travelling on business
5. A good place for a business lunch

CocTaBui1 IOLIEHT SI3pikoBa U.H.

3aBenyromuii kadeapoi [TaBnos A.IO.



3AJJAHUE K 3AUETY NeS
(ITpoBepsiemasi komnerenuus YK-4)

1. BbInoJiHUTE MUCHMEHHBIN MEPEBOJ CIEAYIOIUX MPEMIOKEHUN U3 chepsl
JIeJIOBOM KOMMYHUKAIIMK C PYCCKOTO si3blKa Ha aHruiickuii (YK-4.2):

1. Yto TbI 3Haemsb o J>kekcoHe?

2. OH cobupaeTcst CMEHUTh MECTO PabOTHI.

3. Tsl oTHpaBUI pe3tOME B KOMITAHUIO?

4. MpbI BCcTpedaeMcsi ¢ HayaJIbHUKOM (DMHAHCOBOTO OT/IEJIa B MOHEACIIbHHUK.
5. Kak npornuio cobecenoBanue?

2. Onwupasicb Ha 3HaHUE OCOOEHHOCTEM  MHCHBMEHHOW  JIE€JI0BO
KOMMYHUKAIIMH, BIOEpUTE Hanboee noaxoasuiie no cMeiciy ciosa (YK-4.1):

The process of finding people for particular jobs is ... retreatment/
recruitment or, especially in American English, hiring. Someone who has been
recruited is a recruit or, in American English, a hire. The company employs or
hires them; they ... enjoy/ join the company. A company may recruit employers/
employees directly or use ... inside/ outside recruiters, recruitment agencies or
employment agencies. Outside specialists called ... headhunter/ headquarters may
be called on to headhunt people for very ... important/ stimulating jobs, persuading
them to ... join/ leave the organizations they already work for. This process is
called headhunting.

3. Ucnonb3ysa pecypchl cetu IHTEpHET, HaAUTE ONPENCIICHUS CIEAYIOMINX
JEKCUYECKUX eqUHUL U3 chephl nenoBoil kommyHukanuu (YK-4.3):

. delivery

. to ship

. €Xxtra taxes
. expenditure
. gateway

DN B~ W =

4. BoInosHUTE MMCHbMEHHBIHN MEPEBOJI CIEIYIOIETr0 TEKCTa U3 c(heprl AeI0BOi
KOMMYHUKAIIMH C aHIJIMICKOTO s3bIKa Ha pycckuil (YK-4.2):

DISADVANTAGES OF ONLINE SHOPPING
The first disadvantage of online shopping is that there is a time lag between

you making the payment and the delivery of the product. You cannot try out the



product before buying it. High shipping costs often add up to the total cost of the
product. Also, if the product is shipped from another country, you are to pay extra
taxes for it. The payment method may not be secure. It is therefore important to
check whether the payment gateway is secured or not. If the product received is
damaged, it may again take several days for replacement or the company may not
provide any replacement at all. The ease of shopping can be extremely dangerous
for shopaholics, as they may get provoked to buy many items at a time leading to
unwanted expenditure. You need to have a debit or credit card to make a purchase.
Very few websites give you the option of paying cash or check on delivery. If you
are trying this shopping method for the first time, you should get some tips for safe
online shopping from your friends and relatives who have already tried it out, so
that you do not make any mistakes. Also, weigh the pros and cons and decide for

yourself whether you would like to go for it or not.

5. IlocTpoiiTe MUCBMEHHOE MOHOJOTMYECKOE BBICKA3bIBaHHE, (HOPMYIUPYS

Ballle OTHOIIEHHE K BOIpOcaM JEJOBOM KOMMYHHUKAIIUU, pacCMaTpPUBAEMbIM B
tekcte (u3 m.4) (YK-4.1).

6. [TocTpoliTe yCTHOE TMAJIOTUYECKOE BBICKAa3bIBAaHUE HA OJIHY U3 CJEAYIOIIUX
TeM, UMEIOIIIUX OTHOIIeHHE K cdepe nenoBoit kommynukaiuu (YK-4.1):

1. Getting ready for a business meeting
2. Getting ready for an appointment
3. Discussing problems in the company
4. Discussing travelling on business
5. A good place for a business lunch

CocTaBui1 JOLIEHT S3eikoBa U.H.

3aBemyromuii kadeapoit [TaBnos A.1O.



3AJJAHHUE K 3AUETY Ne 6
(ITpoBepsiemast komneTeHusa YK-4)

1. BbInoJSHUTE MUCHMEHHBIN MEPEBOJ CIEAYIOIUX MPEMIOKEHUI U3 chepsl
JI€JIOBOM KOMMYHUKALIMH C PYCCKOTO si3blKa Ha aHruiickuii (YK-4.2):

1. [To3BoaIBTE MHE pacckaszaTh O HalIel Gpupme.

2. Hama ¢pupma coCTOUT U3 MIECTU OTIEIOB.

3. KTo Bamm OCHOBHBIE APTHEPHI?

4. O6opoT Hamiero npeanpustus cocrasiser 6osee 300 mitH. PyHTOB.
5. MsI skcniopTupyeM 000pyI0BaHUE B MATh CTPAH MUpA.

2. Omnwmpasice Ha 3HaHME OCOOEGHHOCTEH  MHCHbMEHHOM  JEJIOBOM
KOMMYHUKAIIMKM, BbIOEpUTE HauMOoOJee TMOAXOAIIME 10 CMBICTYy CJOoBa B
MpaBUIBHOM TrpamMmaTudeckoil ¢opme. Ecimm HeoO0Xoammo, BOCHONB3YHTECH
cinoBapém (YK-4.1).

impress vary qualify occupy achieve succeed
educate effect be able be possible be accurate

It is important to make a good 1) when going for a job interview.
Interviewers usually ask a 2) of questions, many of which concern
3) . However, they also usually like to ask questions about previous 4)
as well as 5) not connected to the work place. Often, the 6)
candidate is not the one with the most impressive 7) but
the one who shows that he or she has made the most 8) use of their time.
Few employers want employees who are 9) to think about themselves.
The 10) of advancement in any job very rarely on the 11)

of work but more on the enthusiasm and dedication of the employee.

3. Ucnonb3ysa pecypchl cetu IHTEpHET, HAAUTE ONPENCIICHUS CIEAYIOMINX
JEKCUYECKUX eqUHUL U3 chephl nenoBoil kommyHukanuu (YK-4.3):

. self-reliant

. chief executive
. to adhere

. to value

. completion

N B~ W =

4. BoIMOTHUTE TUCHMEHHBIN MEPEBO/T CIETYIONIET0 TEKCTA U3 CPEephl AEIOBOM
KOMMYHUKAIIMU C aHTJIMICKOTO si3bIka Ha pycckuil (YK-4.2):

CLASSIFICATION OF ORGANIZATION CULTURES




Power Cultures. In these cultures self-reliant and highly competitive self-
development provides the basis of relations. A manager’s success is related to their
charisma and influence, rather than to their knowledge and experience. The style of
the chief executive is the model for other managers. In organizations of this type
managers need to be tough-minded and aggressive.

Role Cultures. In these cultures a manager’s role is completely related to their
place within a centralized system. Their success depends on how well they adhere
to rules, procedures, and precedents. Individualism and aggression are not valued
here. Employees in these organizations should not exceed the limits of their roles.

Task Cultures. In organizations of this type they value everything that makes
it possible to get the work done. The main concern in the organizations is with
successful completion of their projects. A manager’s success is related to their
knowledge and experience required to achieve tasks, rather than to meet the
requirements of their role.

Individual Cultures. In organizations of this type freedom of expression is
valued the most. Effectiveness of any activity in these organizations is related by
how much the activity satisfies the staff, rather than by how well it conforms to
business plans. Independence, creativity, and experiment are also valued in these
organizations.

5. TlocTpoiiTe MUCHMEHHOE MOHOJOTHYECKOE BBICKA3bIBaHME, (HOPMYIUPYS
Ballle OTHOILIEHHE K BOIpOcaM J€JOBOM KOMMYHUKAIIUU, PACCMATPUBAEMbIM B
tekcte (u3 m.4) (YK-4.1).

6. IlocTpoiiTe yCTHOE AMAIOTUYECKOE BHICKA3bIBAHUE HA OJHY U3 CIEAYIOUINX
TEM, UMEIOIIIKUX OTHOIIeHHE K cdepe nenoBoit kommynukanuu (YK-4.1):

1. Getting ready for a business meeting
2. Getting ready for an appointment
3. Discussing problems in the company
4. Discussing travelling on business
5. A good place for a business lunch

CocTaBui1 JIOLIEHT SI3pikoBa U.H.

3aBenyromuii kadeapoi [TaBnoB A.IO.



3AJJAHME K 3AUETY Ne 7
(ITpoBepsiemasi komnerenuus YK-4)

1. BbInosiHUTE MUCHMEHHBIN MEPEBO CIEAYIOIUX MPEAIOKEHUN U3 chepsl
JIeJIOBOM KOMMYHUKAIIMK C PYCCKOTO si3blKa Ha aHruiickuit (YK-4.2):

1. ITo3BOBTE BaM MPENCTABUTH PYKOBOJAUTENS OTAENA MPOJAK.
2. MbI 3KCIIOPTUPYEM TEXHOJIOTHYECKOE 000pYAOBAHHE.

3. KakoBa 11e;16 Ballero BU3UTa B Hallly KOMIAHUIO?

4. He xoTute 1 BBl TOCETUTDH HAIILY BHICTABKY?

5. JlaBaiiTe oOCy MM YCIIOBHSI TIOCTaBKHA 00OPYI0BAHMUS.

2. Onwupasicb Ha 3HaHUE OCOOCHHOCTEM  MHUCHBMEHHOW  JEJIOBOIl
KOMMYHUKaIINH, BBIOEpUTE HarbOoee noaxoasauiie no cMeiciy ciosa (YK-4.1):

Chocolate is a food that is made from cocoa beans. The cocoa plant was first
... grown/ run by the Mayas, Toltec’s and Aztecs more than 3,000 years ago. They
prepared a drink from the beans and often used the beans as ... currency/ cash
instead of money. Columbus first took the beans to Spain in 1502 and Hernan
Cortes later ... produced/ introduced the bitter cocoa-bean drink there, too. There,
it was sweetened and flavoured with cinnamon and vanilla and a Spanish secret
had remained for almost a hundred years before it was ... produced/ introduced to
France. In 1657, a Frenchman opened a ... company/ shop in London selling solid
chocolate. Soon, more shops were opened in other European capitals. During the
1700s, the English ... corrected/ improved chocolate by adding milk. Sweet eating
chocolate was produced for the first time in 1847 by the English firm Fry and
Sons.

3. Ucnonb3ysa pecypchl cetu IHTEpHET, HAAUTE ONPENEIICHUS CIEAYIOIMNX
JIEKCUYECKUX euHUIl 3 cepbl AenoBoit kommyHukaiuu (YK-4.3):

. convenient
. to gain

. accessible
. concept

. customer

DN R W =

4. BbIMOJHUTE MUCbMEHHBIN NEPEBOJ] CIEAYIOIIETO TEKCTa U3 Cephl 1eT0BOM
KOMMYHUKAIIMH C aHIJIMICKOTO si3bIKa Ha pycckuil (YK-4.2):

ONLINE SHOPPING



A lot of people nowadays prefer to shop online because it is so convenient
and easy. Every consumer who has experienced it will have his/her own views
about it. It is very important to have a clear picture about the positives and
negatives of online shopping so that you can easily analyze its risks and benefits.
With increased use of Internet, more and more people are drawn towards online
shopping. This means of buying products has gained immense popularity in today's
times. Earlier, Internet was only accessible to people of developed countries, but
recent revolution has made it accessible to almost all parts of the world. With
increased awareness, people now flock towards Internet for shopping.

The concept of shopping goods through online services has been highly recognized
and accepted, as it provides several benefits to the customer. However, every good

aspect had a bad side to it and this is true to online shopping as well.

5. IlocTpoiiTe MUCBMEHHOE MOHOJIOTHYECKOE BBICKa3bIBaHUE, (HOPMYITHPYS
Ballle¢ OTHOIICHHE K BOIpOCaM JEJIO0BOM KOMMYHHUKAIlUM, paccMaTpUBacMbIM B
tekcte (u3 m.4) (YK-4.1).

6. [TocTpoiiTe ycTHOE qUATOTHYECKOE BBICKA3bIBAHUE HA OJIHY U3 CIEAYIOIINX
TEM, UMEIOIIKUX OTHOLIEHHE K cdepe nenoBoil kommynukanuu (YK-4.1):

1. Getting ready for a business meeting
2. Getting ready for an appointment
3. Discussing problems in the company
4. Discussing travelling on business
5. A good place for a business lunch

CocTaBui1 JOLIEHT S3eikoBa U.H.

3aBemyrommii kadeapon [TaBnos A.1O.



3AJJAHUE K 3AUYETY Ne8
(ITpoBepsiemast komneTeHusa YK-4)

1. BbInoJiHUTE MUCHMEHHBIN MEPEBOJ CIEAYIOIUX MPEMIOKEHUN U3 chepsl
JIeJIOBOM KOMMYHUKAIIMK C PYCCKOTO si3blKa Ha aHruiickuii (YK-4.2):

1. 3npaBcTByiiTe. Uem Mory nomoun?

2. MHe HyXHO OTKPBITh OAHKOBCKUM CYET.

3. KakoBa npol1ieHTHas CTaBKa Mo 3TOMY BKJIagy?
4. 51 O6b1 XOTeN HaYaTh CBOM OM3HEC.

5. JlaBaiiTe oOCy MM YCJIOBHS KpEaUTA.

2. Onwupasicb Ha 3HaHUE OCOOEHHOCTEM  MHCHBMEHHOW  JIE€JI0BO
KOMMYHUKAIIMH, BIOEpUTE Hanboee noaxoasuiie no cMeiciy ciosa (YK-4.1):

Although the composition and role of the board of ... managers/ directors of
a company will vary from one organization to the next, a few generalizations may
be made. As regards the composition of the board, customarily some directors are
... well-known/ prominent men and women selected to give prestige to the group.
Others are usually chosen from ... newcomers/ retired executives of the
organization for their specialized knowledge of the company. It is generally true
that, as long as the ... top/ middle management maintains the confidence of the
board of directors, the directors will not actively intervene to ... dictate/ control
specific policies. This is the same administrative ... procedure/ affair usually
followed by the board of trustees of a college or university, and is similar many
respects to the parliamentary ... system/ form of ministerial ... ability/
responsibility practiced in Great Britain.

3. Ucnonb3ysa pecypchl cetu IHTEpHET, HAAUTE ONPENCIICHUS CIEAYIOIINX
JEKCUYECKUX eUHUI U3 chephl nenoBoil kommyHukauu (YK-4.3):

1. to purchase
2. to search for
3. variety

4. feature

5. to escape

4. BoImoTHUTE TUCHMEHHBIN MIEPEBO/T CIETYIONIEro TeKCTa U3 chephl JEI0BOM
KOMMYHUKAIIMH C aHIJIMICKOTO si3blKa Ha pycckuil (YK-4.2):

ADVANTAGES OF ONLINE SHOPPING



The best part of online shopping is that you can shop from home. There is no
need to go to the mall to purchase the item you need. You just need to order and it
will be available right at your doorstep. It is convenient and easy! You do not need
any degree to learn online shopping. All you have to do is visit the website, search
for your product and buy it. Your product is just a click away!

Shopping online gives you the privilege to shop whenever you want. The
stores are never closed and you can do your shopping 24x7. It provides variety to
the buyer. You don't need to jump from shop to shop to look for varieties of a
product available in the market. The options available online are many and this is
one of the best features of online shopping.

Shopping from malls and stores makes it difficult to compare between
features and prices of products. Shopping through websites provides simplified
comparison of products and helps in deciding which one should be purchased.
Many websites develop special discount schemes from time to time to attract
customers. You can always buy products under such schemes and save a lot of
money. It keeps annoying salesperson away. Aggressive salesmen often pressurize
you to buy their products. This harassment can be simply escaped by shopping

using the Internet.

5. TlocTpoiiTe MUCHMEHHOE MOHOJOTMYECKOE BBICKA3bIBaHME, (DOpMyIHpPYs

BaIlle OTHOIIEHUE K BOIPOCaM JEIIOBOM KOMMYHHUKAIIMH, PAacCMATPUBAEMBIM B
tekcre (u3 m.4) (YK-4.1).

6. IlocTpoiiTe ycTHOE qUATOTHYECKOE BBICKA3bIBAHHE HA OJIHY U3 CIEAYIOIINX
TeM, UMEIOIIUX OTHOIIEHHE K cdepe nenoBoit kommynukaimu (YK-4.1):

1. Getting ready for a business meeting
2. Getting ready for an appointment
3. Discussing problems in the company
4. Discussing travelling on business
5. A good place for a business lunch

CocTaBui1 JIOLIEHT SI3pikoBa M.H.

3aBenytromuii kadeapoi [TanoB A.IO.



3AJJAHUE K 3AUYETY Ne9
(ITpoBepsiemast komneTeHusa YK-4)

1. BbInoJiHUTE MUCHMEHHBIN MEPEBOJ CIEAYIOIUX MPEMIOKEHUN U3 chepsl
JIeJIOBOM KOMMYHUKAIIMK C PYCCKOTO si3blKa Ha aHruiickuii (YK-4.2):

1. IIpoctHTe, 4eM BBl 3aHUMAaETECh?

2. 5 pa6orato B 6anke Hpro-Hopka.

3. 4 oOb1yHO Ha paboTe 10 mecTu. A Thi?

4. KakoBbI TBOU JOJDKHOCTHBIE 00SI3aHHOCTH?

5. aBaiite BcTpetuMmcs 3aBTpa B 10.00 1 06Cy MM 3TOT BOMPOC MOAPOOHO.

2. Onwupasicb Ha 3HaHUE OCOOEHHOCTEM  MHCHBMEHHOW  JIE€JI0BO
KOMMYHUKAIIMH, BIOEpUTE Hanboee noaxoasuiie no cMeiciy ciosa (YK-4.1):

To find out what someone’s job is you say “What do you do?”” Here, Kerstin
talks about her job: “I ... work at/ work for a large European car maker. I work on
car design. In fact, I ... control/ run the design department and I manage a team of
designers: 20 people work under me. It’s very interesting. One of my main ...
capabilities/ responsibilities is to make sure that new model designs are finished on
time. I’m also ... responsible/ in charge of design budgets. I ... cope/ deal with a
lot of different people in the company. I’'m responsible for the co-ordination
between design and ... development/ production: I work with managers at our
manufacturing plants.”

3. Ucnonb3ysa pecypchl cetu IHTEpHET, HAAUTE ONPENEIICHUS CIEAYIOIINX
JIEKCUYECKHUX eqUHUL U3 chepsl 1ernoBoil kommyHukanuu (YK-4.3):

. service

. to involve

. supervisors
. utilization

. accounting

N B WN =

4. BoInosHUTE MMCHbMEHHBIHN MEPEBOJI CIEIYIOIIET0 TeKCTa U3 c(hpephl AeI0BOi
KOMMYHUKAIIMH C aHIJIMICKOTO s3bIKa Ha pycckuil (YK-4.2):

BUSINESS STRUCTURE
Each company has its business structure. Many companies have much in

common in their structures. The number of departments in a company depends on



the size of the company and on the nature of the goods and services it provides. In
most companies the activity of a manager depends on the level at which he/she is
working. Top managers are involved in long range planning, policy making, and
the relations of the company with the outside world. Middle management and
supervisors make day-to-day decisions. Managers at this level spend a great deal of
time communicating, coordinating and making decisions affecting the daily
operation of their organization. Managers perform various functions, but one of the
most important aspects of their job is proper utilization of people.

A good manager should be aware of the type of organization culture his/her
corporation adheres to. There are now five broad fields of business that offer
exciting careers: management, marketing, accounting, finance, and data
processing. Within each of these fields there are specific jobs in which one can

specialize.

5. IlocTpoiiTe MUCBMEHHOE MOHOJOTMYECKOE BBICKA3bIBaHHE, (HOPMYIUPYS

Ballle OTHOIIEHHE K BOIpOcaM JEJOBOM KOMMYHHUKAIIUU, pacCMaTpPUBAEMbIM B
tekcte (u3 m.4) (YK-4.1).

6. [TocTpoliTe yCTHOE TMAJIOTUYECKOE BBICKAa3bIBAaHUE HA OJIHY U3 CJEAYIOIIUX
TeM, UMEIOIIIUX OTHOIIeHHE K cdepe nenoBoit kommynukaiuu (YK-4.1):

1. Getting ready for a business meeting
2. Getting ready for an appointment
3. Discussing problems in the company
4. Discussing travelling on business
5. A good place for a business lunch

CocTaBui1 IOLIEHT SI3pikoBa U.H.

3aBenyromuii kadeapoi [TaBnos A.IO.



3AJIAHME K 3AYETY Nel(
(ITpoBepsiemasi komnerenuus YK-4)

1. BbInoJiHUTE MUCHMEHHBIN MEPEBOJ CIEAYIOIUX MPEMIOKEHUN U3 chepsl
JIeJIOBOM KOMMYHUKAIIMK C PYCCKOTO si3blKa Ha aHruiickuii (YK-4.2):

1. Yto TbI 3Haemsb o J>kekcoHe?

2. OH cobupaeTcst CMEHUTh MECTO PabOTHI.

3. Tsl oTHpaBUI pe3tOME B KOMITAHUIO?

4. MpbI BCcTpedaeMcsi ¢ HayaJIbHUKOM (DMHAHCOBOTO OT/IEJIa B MOHEACIIbHHUK.
5. Kak npornuio cobecenoBanue?

2. Onwupasicb Ha 3HaHUE OCOOEHHOCTEM  MHCHBMEHHOW  JIE€JI0BO
KOMMYHUKAIIMH, BIOEpUTE Hanboee noaxoasuiie no cMeiciy ciosa (YK-4.1):

The process of finding people for particular jobs is ... retreatment/
recruitment or, especially in American English, hiring. Someone who has been
recruited is a recruit or, in American English, a hire. The company employs or
hires them; they ... enjoy/ join the company. A company may recruit employers/
employees directly or use ... inside/ outside recruiters, recruitment agencies or
employment agencies. Outside specialists called ... headhunter/ headquarters may
be called on to headhunt people for very ... important/ stimulating jobs, persuading
them to ... join/ leave the organizations they already work for. This process is
called headhunting.

3. Ucnonb3ysa pecypchl cetu IHTEpHET, HaAUTE ONPENCIICHUS CIEAYIOMINX
JEKCUYECKUX eqUHUL U3 chephl nenoBoil kommyHukanuu (YK-4.3):

. delivery

. to ship

. €Xxtra taxes
. expenditure
. gateway

DN B~ W =

4. BoInosHUTE MMCHbMEHHBIHN MEPEBOJI CIEIYIOIETr0 TEKCTa U3 c(heprl AeI0BOi
KOMMYHUKAIIMH C aHIJIMICKOTO s3bIKa Ha pycckuil (YK-4.2):

DISADVANTAGES OF ONLINE SHOPPING
The first disadvantage of online shopping is that there is a time lag between

you making the payment and the delivery of the product. You cannot try out the



product before buying it. High shipping costs often add up to the total cost of the
product. Also, if the product is shipped from another country, you are to pay extra
taxes for it. The payment method may not be secure. It is therefore important to
check whether the payment gateway is secured or not. If the product received is
damaged, it may again take several days for replacement or the company may not
provide any replacement at all. The ease of shopping can be extremely dangerous
for shopaholics, as they may get provoked to buy many items at a time leading to
unwanted expenditure. You need to have a debit or credit card to make a purchase.
Very few websites give you the option of paying cash or check on delivery. If you
are trying this shopping method for the first time, you should get some tips for safe
online shopping from your friends and relatives who have already tried it out, so
that you do not make any mistakes. Also, weigh the pros and cons and decide for

yourself whether you would like to go for it or not.

5. IlocTpoiiTe MUCBMEHHOE MOHOJOTMYECKOE BBICKA3bIBaHHE, (HOPMYIUPYS

Ballle OTHOIIEHHE K BOIpOcaM JEJOBOM KOMMYHHUKAIIUU, pacCMaTpPUBAEMbIM B
tekcte (u3 m.4) (YK-4.1).

6. [TocTpoliTe yCTHOE TMAJIOTUYECKOE BBICKAa3bIBAaHUE HA OJIHY U3 CJEAYIOIIUX
TeM, UMEIOIIIUX OTHOIIeHHE K cdepe nenoBoit kommynukaiuu (YK-4.1):

1. Getting ready for a business meeting
2. Getting ready for an appointment
3. Discussing problems in the company
4. Discussing travelling on business
5. A good place for a business lunch

CocTaBui1 JOLIEHT S3eikoBa U.H.

3aBemyromuii kadeapoit [TaBnos A.1O.



3AYET 4 CEMECTP
KOHTPOJINPYIOIIUE MATEPHAJIBI TIPOMEXKYTOYHOM
ATTECTALIUU IO JUCHUIIJIMHE «MHOCTPAHHBIN SI3bIK»
3AZJAHME K 3AYETY Nel
(ITposepsiemast komnerenuus YK-4)

1. BeInosiHUTE MUCHMEHHBIN MEPEBO CIEAYIOIUX MPEAIOKEHUN 13 chepsl
JIeJIOBOM KOMMYHUKAIIMK C PYCCKOTO si3blKa Ha aHruiickuit (YK-4.2):

1. JoOpsiii nens! Pax ¢ BaMu MO3HAKOMUTHCS.

2. Kak npormen noser?

3. MBI y3HaIH O Balliei KOMIIAHUH OT HAIIUX TOPTrOBBIX MAPTHEPOB.

4. Mbl 3aUHTEPECOBAHBI B COTPYAHUYECTBE C BAMHU.

5. Ilpurnamaro Bac NOCETUTh HAIly BBICTABKY CEJIBCKOXO35AWCTBEHHOTO
o0opy0BaHUS.

2. Omnwmpasice Ha 3HaHME OCOOEHHOCTEH  MHCbMEHHOW  JEJIOBOM
KOMMYHUKaIIMH, BIOepUTe Hanbosee noaxosauire no cMeiciy ciosa (YK-4.1):

The process of finding people for particular jobs is ... retreatment/
recruitment or, especially in American English, hiring. Someone who has been
recruited is a recruit or, in American English, a hire. The company employs or
hires them; they ... enjoy/ join the company. A company may recruit employers/
employees directly or use ... inside/ outside recruiters, recruitment agencies or
employment agencies. Outside specialists called ... headhunter/ headquarters may
be called on to headhunt people for very ... important/ stimulating jobs, persuading
them to ... join/ leave the organizations they already work for. This process is
called headhunting.

3. Ucnonb3ysa pecypchl cetu MIHTEpHET, HAAUTE ONPENCIICHUS CIEAYIOIIMNX
JIEKCUYECKUX eUHUI U3 chephl nenoBoit kommyHukauu (YK-4.3):

. to state

. to identify
. to define

. context

. available

DA W =

4. BeINOJIHUTE TUCbMEHHBIN NIEPEBOJ] CICAYIONIETO TEKCTa U3 CPephl 1eTOBOM
KOMMYHUKAIIMH C aHIJIMICKOTO si3blKa Ha pycckuil (YK-4.2):

FIRST STEPS IN PROBLEM SOLVING



Decisions do not occur in a vacuum. Many come about as part of the firm's
planning process. Others are prompted by new opportunities or new problems. It is
natural to ask: What brought about the need for the decision? What is the decision
all about? In all kinds of textbooks examples, the decision problem is stated and is
reasonably well defined. In practice, however, managerial decisions do not come
so neatly packaged; rather, they are messy and poorly defined. Thus, problem
definition is a prerequisite for problem management. A key part of problem
definition is identifying the setting or context. Identifying the decision context and
the decision maker represents a large step toward understanding the choice
process. The particular setting has a direct bearing on both the decision maker's
objectives and the available courses of action. The next two steps consider each of

these aspects in turn.

5. TlocTpoiiTe MUCbMEHHOE MOHOJOTHYECKOE BBICKa3bIBaHUE, (HOPMYIUPYS
Ballle OTHOILICHUE K BOIPOCaM JEIOBOM KOMMYHHUKAIlUHM, PACCMaTPUBAEMBIM B

tekcte (u3 m.4) (YK-4.1).

6. [TocTpoiiTe ycTHOE qUATOTHYECKOE BBICKA3bIBAHUE HA OJIHY U3 CIEAYIOIINX
TEM, UMEIOIIKUX OTHOLIEHHE K cdepe nenoBoil kommynukanuu (YK-4.1):

1. Getting ready for a business meeting
2. Getting ready for an appointment
3. Discussing problems in the company
4. Discussing travelling on business
5. A good place for a business lunch

CocTaB1 JOLIEHT S3eikoBa U.H.

3aBenyromuii kadenpoit [TaBnoB A.1O.



3AJIAHME K 3AUETY Ne 2
(ITpoBepsiemasi komnerenuus YK-4)

1. BbInoJiHUTE MUCHMEHHBIN MEPEBOJ CIEAYIOIUX MPEMIOKEHUN U3 chepsl
JIeJIOBOM KOMMYHUKAIIMK C PYCCKOTO si3blKa Ha aHruiickuii (YK-4.2):

1. MBI y3HaJIH O Bac OT HAIIUX JICJIOBBIX TAPTHEPOB.

2. MbI 3aMHTEpECOBaHbI B MIOKYIKE BaIllero 000PY/I0BaHHSI.

3. [oxamnylicTa, MPUILIATE HAM Ballll KATAJIOTH U TPaNC-JINCT.

4. Ecnu MBI TOJYyYUM BBITOJIHOE MPEUIOKEHUE, TO CMOXKEM Pa3MECTUTh
KpYIHBIN 3aKa3 Ha Ballle 000pyI0BaHHE.

5. 3apanee Omarogapum Bac 3a 00y WH(POpPMAIHIO, KOTOPYIO BBl MOXKETE

HaM MPETOCTABUTD.

2. Onwmpasice Ha 3HaHME OCOOEHHOCTEH  NHCBMEHHOW  JEJIOBOM
KOMMYHUKAIIMH, BbIOEpUTE Hanboee noaxoasuire no cMeiciy ciosa (YK-4.1):

Dear Mr. O’Dennel,

Some time ago we ... purchased/sold from you JF 72 battery powered pocket
calculators.

As this model was so popular with our ... customers/manufactures, we would
like to know if it is still ... possible/available. If so, would you kindly advise us ...
from/of your terms of payment and any quantity discounts available. Could you
also include details of any new models in the same price ... range/rank.

Sincerely yours,
Maria Mann
Sales Assistant

3. Ucnonw3ys pecypcsl cetu MHTEpHeT, HailnuTe OnpeaesieHus CleIyonux
JIEKCUYECKUX eUHUI U3 chephl nenoBoit kommyHukaiuu (YK-4.3):

. an employee

. turnover

. staff

. to contribute to
. a taboo

DN R W =

4. BBINOJIHUTE TUCbMEHHBIN NIEPEBOJ] CICAYIONIETO TEKCTa U3 CPephl 1eTOBOM
KOMMYHUKAIIMH C aHIJIMICKOTO si3blKa Ha pycckuit (YK-4.2):



Mark Smith is working for a computer company during his university
holidays. The company is called Logix. It has 25 employees, and its turnover is
four million pounds a year. For the moment they manufacture two basic
computers: a desktop model and a notebook computer. Mark would like to join the
company as a programmer after graduation from the university, but now he is
working as an office boy.

There are a few rules and traditions in the office. Smoking and personal
telephone talks are forbidden. Staff members do not wear jeans, T-shirts and bright
make-up at work - business suits contribute more to the image of the company.
Office workers call each other by their first names. It is a taboo to raise voice,
gossip and come late to work. The office hours are from 8 a.m. till 5 p.m. with a
lunch break. The employees prefer having lunch in the nearby cafe. In the same
cafe they celebrate corporate events and national holidays.

Mark finds the office relations very friendly and helpful.

5. IlocTpoiiTe MUCbMEHHOE MOHOJIOTHYECKOE BBICKa3bIBaHUE, (HOPMYIHPYS
Ballle OTHOIICHWE K BOMIpocaM JECJIOBONM KOMMYHHUKAIlUM, pacCMaTpUBAacMbIM B
tekcre (u3 m.4) (YK-4.1).

6. Onupasch Ha 3HaHME OCOOCHHOCTEW YCTHOW JE€JI0BOW KOMMYHHKAIIUH,
JIOTIOJTHUTE TUAIOTUYECKOe BBICKa3bIBaHUE (pa3zaMu, MOAXOASIIMMH 1O CMBICITY
(YK-4.1):

Starkov:

Williams: Good afternoon, Mr. Starkov. Have you seen our advertising
materials?

S.:

W.: Does our new electronic equipment interest you?

S.:

W.: Our new machinery corresponds to the highest standard existing in
the world today.

S.:

W.: We’ve worked much and achieved some success, Mr. Starkov.

S.:

W.: Twenty four months from the start-up of the equipment.

S.

CocTaBui1 JIOLIEHT SI3pikoBa M.H.

3aBenyromuii kadenpoi [TaBnoB A.1O.



3AJJAHUE K 3AUETY Ne 3
(ITpoBepsiemast komneTeHusa YK-4)

1. BbInoJSHUTE MUCHMEHHBIN MEPEBOJ CIEAYIOIUX MPEMIOKEHUI U3 chepsl
JI€JIOBOM KOMMYHUKALIMH C PYCCKOTO si3blKa Ha aHruiickuii (YK-4.2):

1. 3apasctByiite! ([IpuBeTcTBHE Ha OPUITMATEHOM YPOBHE)

2. Oto r-H [leTpoB — reHepabHBIN AUPEKTOP HAIIETO TMPEATPUITHUS.

3. Pag ¢ Bamu nmo3HakoMHUTHCH.

4. CKOJIBKO COTPYAHUKOB FOBOPST MO-aHTJIMICKA?

5. DTOT pecTopaH OJHO M3 JYYIIUX MECT, IJI€ MOXHO IPOBECTH JEJIOBYIO
BCTpEUYy.

2.0nmpasch Ha 3HaHWE OCOOCHHOCTEN MUCHbMEHHOW JIEJI0OBOM KOMMYHHKAITUH,
BbIOEpUTE Haubosee noaxoAsume no cmeiciy ciosa (YK-4.1):

Mike Gore, the founder of Booksandstuff.com, began his ... career/job as a
software engineer. In the mid-1990s, he saw that Internet use was ... growing/
falling down at a phenomenal rate each year. He saw in this a great business ...
problem/ opportunity. He moved to Seattle, where there was a large pool of
technical know-how and, since the company began in 1996, it has generated
billions of dollars in ... profits/ losses. His company has changed the way we do ...

business/ things.

3. HUcnons3ys pecypcbl cet UHTepHET, HAauTE ONpEeNeeHUs CIeAYIOINX
JIEKCUYECKUX eUHUI] U3 chephl nenoBoit kommyHukarmu (YK-4.3):

1. manager

2. to sell

3. to employ

4. introduction

5. discount

4. BBINOJIHUTE TUCbMEHHBIN TIEPEBO/] CICAYIONIETO TeKCTa U3 cephl IeT0BOM
KOMMYHHKAIIMH C aHTJIMUCKOTO s3bIKa Ha pycckuit (YK-4.2):

PRESENTATION

The first step is to find out who you’re going to be presenting to. You should
find out how much the audience know about the subject. Are they experts or do
they know very little? Are you presenting to a group from the same or from

different countries? And adjust your language so that everybody can understand.



Now you’re ready to start preparing what you’re going to say. So stage one is
the opening — the first few moments that can make or break the presentation. Then
stage two, a brief introduction about the subject of your talk. Stage three — the
main body of the presentation. And four, the conclusion, which should include a
summary of your talk and your recommendations. Finally, the question and answer
session.

When talking, face the audience at all times. Finally, remember that what you
say 1s as important as how you say it. A good presentation is very much a

performance.

5. TlocTpoiiTe MUCbMEHHOE MOHOJIOTHYECKOE BBICKa3bIBaHUE, (DOPMYITHPYS
Ballle¢ OTHOIICHHE K BOIpOCaM JEJIO0BOM KOMMYHHUKAIlUM, pacCMaTpUBacMbIM B
tekcte (u3 m.4) (YK-4.1).

6. [TocTpoiiTe yCTHOE qUAIOTHYECKOE BBICKA3bIBAHUE HA OJIHY U3 CIEAYIOIINX
TEM, UMEIOILIUX OTHOIIEHHE K cdepe aenoBoit kommynukanuu (YK-4.1):

1. Getting ready for a business meeting
2. Getting ready for an appointment

3. Discussing problems in the company
4. Discussing traveling on business

5. A good place for a business lunch

CocTaBui1 JIOLIEHT SI3pikoBa M.H.

3aBenyromuii kadeapoi [TanoB A.IO.



3AJJAHUE K 3AUETY Ne 4
(ITpoBepsiemast komneTeHusa YK-4)

1. BbInoJSHUTE MUCHMEHHBIN MEPEBOJ CIEAYIOIUX MPEMIOKEHUI U3 chepsl
JI€JIOBOM KOMMYHUKALIMH C PYCCKOTO si3blKa Ha aHruiickuii (YK-4.2):

1. S cobuparoch yCTpoUThCS Ha pabOTy B MEXKIYHAPOAHYIO KOMIIAHUIO, TaK
KaK XOpOIUIO BJIAJICO AHTJIMICKHUM.

2. 51 yke oTmpaBuiia UM CBOE PE3IOME.

3. HazoBure mue Bam Homep Tenedona.

4. OHa TOJIbKO YTO HalllJIa HOBYIO paloTy.

5. B nmocnennee BpeMst Bbl HE IPUCHIIAIN MHE DJIEKTPOHHBIX COOOIICHHIA.

2.0nmpasch Ha 3HaHWE OCOOCHHOCTEH MUCHbMEHHOU JIEJI0OBOM KOMMYHHKAITUH,
BbIOEpUTE Haubosee noaxoAsaue no cmeiciy ciosa (YK-4.1):

Our company changes all the time, and every month some ... employees/
employers lose their jobs. We are very ... happy/ worried about losing our jobs?
It’s very ... stressful/ delightful. We love our company but sometimes we lose
motivation. We don’t come ... home/ to work on time, or we leave early. We are
not happy at work, and we are not happy at home. It’s a ... difficult/ wonderful
situation for our families, too.

3. Hcnone3ys pecypcsl cetd MIHTEpHET, HalliuTe ONpPEAEIICHNs CIIEIYOIUX
JICKCUYECKUX eANHUIL U3 chepsl AenoBoit komMmyHHKamu (YK-4.3):

1. experience

2. to participate

3. exhibition

4. proposal

5. agreement

4. BoIMoaHUTE TUCHMEHHBIN MEPEeBO/] CIEIYIONIET0 TEKCTA U3 CPEephl AEI0BOM
KOMMYHUKAIIMH C aHTJIMICKOTO si3bIKa Ha pycckuit (YK-4.2):

INTERNATIONAL BUSINESS RELATIONSHIPS

Problems in international business relationships are not always caused by
language difficulties. The areas which we need to be aware of include body
language, gesture, social customs, attitudes to punctuality, dress code, and business

practice.



It is useful to know, for example, that the British shake hands less often than
other European people, that the Americans use first names more often than other
nationalities, and that the Japanese think that harmony and consensus are very
important.

We can find out about other cultures by reading and talking to people with
experience. When we visit countries, it is important to be good observers and
listeners. We should avoid criticizing other cultures and realize that we all have

similar problems, but different ways of dealing with them.

5. TlocTpoiiTe MUCHMEHHOE MOHOJOTHYECKOE BBICKA3bIBaHME, (HOPMYIUPYS
Ballle OTHOILIEHHE K BOIpOCaM JI€JOBOM KOMMYHUKAIlUU, PAaCCMATPUBAEMbIM B
tekcte (u3 m.4) (YK-4.1).

6. IlocTpoiiTe yCTHOE AMAJOTUYECKOE BHICKA3bIBAHUE HA OJHY U3 CIEAYIOUINX
TEM, UMEIOIIIUX OTHOIIeHHE K cdepe aenoBoit kommynukanuu (YK-4.1):

1. Getting ready for a business meeting
2. Getting ready for an appointment

3. Discussing problems in the company
4. Discussing traveling on business

5. A good place for a business lunch

CocTaB1 JOLEHT SI3pikoBa U.H.

3aBenyromuii kadeapoi [TaBsioB A.1O.



3AJJAHUE K 3AUETY Ne 5
(ITpoBepsiemast komneTeHusa YK-4)

1. BbInoJSHUTE MUCHMEHHBIN MEPEBOJ CIEAYIOIUX MPEMIOKEHUI U3 chepsl
JI€JIOBOM KOMMYHUKALIMH C PYCCKOTO si3blKa Ha aHruiickuii (YK-4.2):

1. Jo6po moxanoBaTh B Hallly KOMIaHHUIO!

2. Bo1 o6enaere B oduce unu B kade?

3. CKOJBKO JTHEH B HEENIO Bbl paboTaere?

4. Ilocne yHuBepcuTeTa s Xouy paboTarh B O0JBIION MEXAYHAPOIHON
KOMITAaHUH.

5. Kaxzioe yTpo OH IpOBOJAUT COBELIAHUS.

2.0nmpasch Ha 3HaHWE OCOOCHHOCTEN MUCHbMEHHOW JIEJI0OBOM KOMMYHHKAITUH,
BbIOEpUTE Haubosee noaxoAsume no cmeiciy ciosa (YK-4.1):

In my company, junior employees often ... work/ relax more than 60 hours a
week. If the ... secretary/ boss is in the office, we feel we have to stay until he
leaves. Very often we are not paid for working/ studying overtime, we work for
free. And for many us, the summer holiday is only a one-week vacation. We work
a lot of overtime, but we aren’t more productive/ unproductive. We just have ...
less/ more health problems.

3. HUcnons3ys pecypcbl cet UHTepHET, HAauTE ONpEeNeeHUs CIeAYIOINX
JIEKCUYECKHUX equHUI] U3 cheprl nenoBoit kommyHukarmu (YK-4.3):

. to hold talks

. industry

. demand

. target

. a subject of discussion

DN A W =

4. BpINOIHUTE NUCHMEHHBIN MEPEeBO/] CIEIYIONIEr0 TEKCTa U3 CPepbl AEI0BOM
KOMMYHHKAIIMH C aHTJIMUCKOTO fA3bIKa Ha pycckuil (YK-4.2):

MAKING CONTACTS

If you want to find clients or improve your career prospects at networking
(ycTaHOBJICHHE JICIOBBIX KOHTAKTOB) events, preparation is essential. Find out who

will be there - list the most important people you’d like to meet.



Arrive at the event early and walk around so you feel at home there. Take
one drink but never eat — keep one hand free to shake hands and give business
cards. One of the best ways of making contacts with your ‘targets’ is to stay near
the registration area so that you meet them ‘accidentally’ as they arrive.

Begin by asking your ‘target’ at least three questions. Don’t keep your arms
folded in front of you — this is negative body language. Never look over the
shoulder of the person you’re talking to for someone more interesting. The worst
mistake 1s spending too long with one person, so keep moving around. It’s easier to
join a group than to join two people, who may be having a private discussion.
Have your business cards ready but only hand them out when people ask you for
one.

After the event, study the cards you’ve collected and, before you forget,
write when and where you met that person on the back of each one. Call important
contacts a day or two after the event, or write a short note to say how much you
enjoyed meeting them and suggest another meeting. A typed email is fine but isn’t
as personal as something through the post. A handwritten note can seem much

warmer.

5. TIlocTpoiiTe MUCBMEHHOE MOHOJIOTHYECKOE BBICKa3bIBaHUE, (HOPMYITHPYS
Balllc OTHOIICHHE K BOIIPOCAM JICJOBON KOMMYHHUKAIIUH, pacCMaTpPHBAEMbIM B
tekcte (u3 m.4) (YK-4.1).

6. [TocTpoiiTe ycTHOE qUATOTHYECKOE BBICKA3bIBAHUE HA OJIHY U3 CIEAYIOIINX
TEM, UMEIOILIUX OTHOLIEHHE K cepe aenoBoil kommynukanuu (YK-4.1):

1. Getting ready for a business meeting
2. Getting ready for an appointment

3. Discussing problems in the company
4. Discussing traveling on business

5. A good place for a business lunch

CocTaB1 JOLEHT SI3pikoBa U.H.

3aBenyromuii kadeapoi [TaBsioB A.1O.



3AJJAHUME K 3AUETY Ne 6
(ITpoBepsiemasi komnerenuus YK-4)

1. BbInosiHUTE MUCHMEHHBIN MEPEBO CIEAYIOIUX MPEAIOKEHUN U3 chepsl
JIeJIOBOM KOMMYHUKAIIMK C PYCCKOTO si3blKa Ha aHruiickuit (YK-4.2):

1. Bam HpaBuTcs ux padora?

2. Tom emie He OTBETUII HA MO€ COOOIIEHUE TI0 AJIEKTPOHHOMU TMOUTE.
3. Ha mipo1iioii Henene Mbl MHOTO paboTaltH.

4. Dta ¢pupma 3aHUMAETCSA MPoJIaXKel 0PUCHOTO 000PYIOBaAHUS.
5.0OH OpOBOJUT JUYHBIN MPHUEM IO CpelaM BO BTOPOU MOJTOBUHE JTHS.

2.0nmpasch Ha 3HaHWE OCOOCHHOCTEH MUCHbMEHHOU JIEJI0OBOM KOMMYHHKAITUH,
BbIOEpUTE Haubosee noaxoAsaue no cmeiciy ciosa (YK-4.1):

Miguel Perez studied business at Santiago de Compostela University in Spain
... In/ from 1999 to 2002. During his summer holidays he ... worked/ studied part-
time as a salesman for Levi’s. After graduating in June 2002, he wanted to
continue in sales, so he worked ... in/ for a year in the ... sales/ production
department of his family’s company. Then he decided to ... improve/ spoil his
business English. In September 2003, he went to ... Paris/ London to study for a
Diploma in Business with English.

3. Hcnone3ys pecypcsl cetd MIHTEpHET, HalliuTe ONpPEAEIICHNs CIIEIYOIUX
JEKCUYECKUX eANHUII U3 chepsl AenoBoit koMMmyHHKamn (YK-4.3):

1. prophet

2. independent

3. to interview

4. advertising

5. gain

4. BBITIOTHUTE MUCHMEHHBIHN EPEBOJI CISIYIOIETO TeKCTa U3 chephl IeI0BOI
KOMMYHUKAIIMH C aHTJIMICKOTO si3bIKa Ha pycckuit (YK-4.2):

DO YOU NEED A JOB?

When 1 first came to Gainesville, I realized that it is a relatively inexpensive
place to live, but I still needed to find a job so as not to worry about spending
money, when going out. Even though my parents helped support me, it was never
enough. I felt that a job would give me spending money and allow me to be

independent. I have worked throughout college, both on the territory of the



university and in town, and have found that there are a lot of jobs in Gainesville for
students who may be interested in finding a job that relates to their field of study.
As I specialize in advertising, [ wanted to find a job that relates to the field, so I
looked around and got a job at one of the campus radio stations. I thought that if |
had to work while going to university, it might as well be interesting.

One of my friends, who was going to be a doctor went to work at Shands
Hospital while at university. He realized then that he had no wish to go into any
aspect of the medical field and he decided to try something else. Another friend of
mine was interested in theatre and got a job at the Hippodrome State Theatre. She
said she wasn’t sure if theatre was a good field to study. While working, she
realized she loved the theatrical field and would like to become an actress.

All of us have gained valuable experience from our jobs. A job can help you

find out if you want to go into the field, or if you’ll absolutely hate it.

5. IlocTpoiiTe MUCBMEHHOE MOHOJOTMYECKOE BBICKA3bIBaHUE, (HOPMYIUPYS
Ballle OTHOLIECHHE K BOIIPOCaM JEJOBOM KOMMYHHUKAIlMU, PacCMATpPUBAEMbIM B
tekcte (u3 m.4) (YK-4.1) .

6. [TocTpoiiTe yCTHOE TMATOTUIECKOE BHICKA3bIBAHUE HA OJHY W3 CIICIYIONINX
TeM, UMEIOIIIUX OTHOIIeHHE K cdepe nenoBoit kommynukaiuu (YK-4.1):

1. Getting ready for a business meeting
2. Getting ready for an appointment

3. Discussing problems in the company
4. Discussing traveling on business

5. A good place for a business lunch

CocTaB1 JOLIEHT S3eikoBa U.H.

3aBenyromuii kadenpoi [TaBnoB A.1O.



3AJJAHUME K 3AUETY Ne 7
(ITpoBepsiemasi komnerenuus YK-4)

1. BbInosiHUTE MUCHMEHHBIN MEPEBO CIEAYIOIUX MPEAIOKEHUN U3 chepsl
JIeJIOBOM KOMMYHUKAIIMK C PYCCKOTO si3blKa Ha aHruiickuit (YK-4.2):

1. Bo ckonbko Bbl 3akanunBaete padoTy?

2. S uHoraa 3aBTpakaro B oduce.

3. I'-u bpayHn npocuT MOBBIIIEHHUS 110 CITY>KOE B CBOCH KOMIIAaHUHU.
4. On ornpasun CMC cBoeMy HOBOMY HayaJbHUKY.

5. MBI npuexanu Ha BCTPEYY BOBPEMSL.

2.0nmpasch Ha 3HaHWE OCOOCHHOCTEH MUCHbMEHHOU JIEJI0OBOM KOMMYHHKAITUH,
BbIOEpUTE Haubosee noaxoAsaue no cmeiciy ciosa (YK-4.1):

Dear Max,

Can you please book me a hotel in Brussels for two nights, Sunday, 23™-
Monda, 24™ June? I want a large ... conference room / single room with an Internet
... connection/ location — that’s very important. If possible, I would like to be near
the airport because my return flight is on 7 a.m. on Tuesday. Please check that
there is a fitness centre or a swimming pool in the hotel.

Monday is very busy. The first... meeting/ party is at 9.30 a.m., so we need a
meeting room for that. Then there is our big workshop in the afternoon. Could you
arrange a large room for a multimedia presentation at 3 p.m.? I ... expect/ suspect
to finish at about 4.30.

Finally, can you ... book/ buy a table for 20 people in the hotel restaurant for
7.30 p.m.?

Many thanks.

Rob

3. Hcnonb3yst pecypchl ceth VHTepHET, HaWIUTE ONpPEACICHUS CIICIYIONIUX
JICKCHYECKHX eIUHUI] U3 chephl neaoBoit kommyHukarmu (YK-4.3):
1. to establish
. enthusiastic
. cooperation
. valuable
. complain

|V I SN VS I \O)

4. BeINOJIHUTE TUCbMEHHBIN NIEPEBOJ] CICAYIONIETO TEKCTa U3 CPephl 1eTOBOM
KOMMYHUKAIIMH C aHIJIMICKOTO si3blKa Ha pycckuil (YK-4.2):

STARTING A NEW JOB



The first week of any job is to settle in and to get on with your boss and
colleagues. Arrive on time, especially on your first day, and don’t leave early. Be
visible but don’t try too hard to make a good impression. Watch, how others
behave, and listen more than you speak. Your boss will judge you by the company
you keep so avoid staff, who complain or gossip. Make friends with colleagues
who are dynamic and enthusiastic. Never try to make yourself popular through
silly jokes or bad behavior — people have long memories.

Don’t make comparisons with other companies — especially your old ones.
Keep a positive attitude. Don’t criticize your colleagues or get involved in their
arguments. If you’re sharing an office, respect your colleagues’ working space.
Don’t move the furniture or be untidy in the office.

Finally, new recruits sometimes expect to have important tasks straight
away. The reality is different: whatever your experience and qualifications, expect
to begin with basic jobs like photocopying or making the coffee. Stay busy, do

every job well and keep smiling.

5. TlocTpoiiTe MUCHMEHHOE MOHOJOTHYECKOE BBICKA3bIBaHME, (HOPMYIUPYS
Ballle OTHOILIEHHE K BOIpOCaM J€JOBOM KOMMYHUKAIIUU, PAaCCMATPUBAEMbIM B
tekcte (u3 m.4) (YK-4.1).

6. IlocTpoiiTe yCTHOE AMAIOTUYECKOE BHICKA3bIBAHUE HA OJHY U3 CIEAYIOUINX
TEM, UMEIOIIIUX OTHOIIeHHE K cdepe aenoBoit kommynukanuu (YK-4.1):

1. Getting ready for a business meeting
2. Getting ready for an appointment

3. Discussing problems in the company
4. Discussing traveling on business

5. A good place for a business lunch

CocTaB1 JOLEHT SI3pikoBa U.H.

3aBenyromuii kadeapoi [TaBsioB A.1O.



3AJJAHUE K 3AUETY Ne 8
(IlpoBepsiemast Komnerenuus YK-4)

1. BoimonHUTEe MUCHBMEHHBIN MepeBOJ CIeOYIOIINX MpemIoXKeHN n3 chephl
NeJ0BOI KOMMYHMKAIIMU C PYCCKOTO si3blka Ha aHTuiickuil (YK-4.2):

1. Pan ¢ Bamu 1o3HaKOMUTHCS, T'-H bpayH.

2. Camgurech, moxKajyicTa.

3. HazoBute MHe Baiy damunuro.

4. Bol paboTtanu Korma-mmbo cekperapem?

5. Bel MoxXeTe TIpUCTYNUTh K paboTe B cledyIOIINi MOHe e TbHUK?

2.0nmpasich Ha 3HaHWe 0COOEHHOCTEl MMChbMEHHOM NEeJT0BOM KOMMYHHMKAITUH,
BbIOEpUTE Harbosee moaxoasiye mo cmeicay ciaona (YK-4.1):

Importers and exporters do not use the same ... currency/ coins. When they
buy and sell ... things/ goods they change money from one currency to another.
There are two ways of doing this. First, the importer can ... pay/ invest in his own
currency and the exporter changes the money on the international currency market.
Second, the importer ... sells/ buys his own currency and ... purchases/ sells the
exporter’s. Then the importer pays. Usually banks buy and sell currency for their
clients.

3. Ucnonb3ysa pecypchl cetu MHTepHeT, HaliguTe omnpenejeHusT CJIeayIonmxX
JIEKCUYECKUX eNUHMI] U3 chepbl nenoBoit KommyHukanuu (YK-4.3):

1. to hire

2. job seekers

3. interview

4. employer

5. references

4. BbInoaHUTE MUCbMEHHBIN MTepeBO CIEAYIOLIETO TeKCTa U3 cdepbl NeT0BOM
KOMMYHUKAIIMU C aHTJIMICKOTO s3bIKa Ha pycckuit (YK-4.2):

GETTING A JOB
Getting a job is a very hard period in the life of most people. Companies
choose an employee from hundreds of candidates according to special rules, that’s
why there are special ‘typical’ factors, influencing employer’s choice. Among such
factors are: age, sex, experience, family background and marital status, personality

and references.



If you’re to go to an interview tomorrow, sleep well before it and don’t forget
your CV at home. Moreover, there are some recommendations, which can help
you, for example, to read an annual report, or the company newspaper to show
your understanding of the corporate strategy on the interview. What’s more, you
should choose a corresponding dress code for the interview.

Even such advice may help you make a good impression; some companies

don’t want to hire a man who follows every advice.

5. IlocTpoiiTe MCbMEHHOE MOHOJOTMYECKOe BbICKa3biBaHUE, POPMYyIUpPYs
Ballle OTHOILIEHWEe K BOIIpocaM JeJIOBOM KOMMYHUKAIIUM, pacCMaTpUBaeMbIM B

tekcte (M3 11.4) (YK-4.1).

6. Omumpasgch Ha 3HaHUEe OCOOEHHOCTeW yCTHOW HeJIOBOII KOMMYHMKAIIWH,

OOITIOJTHUTE OTHUATIOTINYECCKOEC BBICKA3BIBAHUEC (bpa3aMI/I, nmoaxogdmurMM 110 CMBICTY
(VK-4.1):

(Olga Bodrova is interviewed by Mr. Vlad Koshelev, the Personnel
Manager of Wood Export Company)

O.B.: I read an advertisement of your firm in yesterday’s Morning Express.
You need a secretary, so I sent my application and now I’m here.

O.B.: 'm sorry to say that I haven’t, but in spring I finished secondary school
with the speciality of secretarial work. So it means that theoretically I should know
something.

O.B.: Oh, to a certain extent, yes. I know fairly well Spanish and English, a
little German and French.

O.B.: Oh, I can continue my studies in French. I’ll go to some evening
classes.
CocTaBui1 JIOLIEHT SI3pikoBa M.H.

3aBenytromuii kadeapoi [TanoB A.IO.



3AZJAHME K 3AYETY Ne 9
(ITposepsiemast komnerenuus YK-4)
1. BbInoJSHUTE MUCHMEHHBIN MEPEBOJ CIEAYIOIUX MPEMIOKEHUI U3 chepsl
JI€JIOBOM KOMMYHUKALIMH C PYCCKOTO si3blKa Ha aHruiickuii (YK-4.2):

1. ITo3BOJIbTE TIPECTABUTH BaM MOUX COTPYAHUKOB.

2. Yem 3anumaetcs rocriogua Msanos?

3. Bo1 kora-unby s ObiBain B Mockse, T-H bpayH?

4. Haperoch, BaM MTOHPABUTCS Balll BU3UT.

5. M1 HanpaBiisieMcs B Hatl 0UC, KOTOPBIM HAXOAUTCS B IICHTPE
ropo/a.

2. Omnwmpasice Ha 3HaHME OCOOEGHHOCTEH  MHCHbMEHHOM  JEIOBOM
KOMMYHUKAIIMH, BBIOEpUTE Hanboee moaxosiiue mo cmeiciy ciosa (YK-4.1):

Dear Sirs,

We learn from the Russian Trade Delegation in London that you ... produce/
purchase for export cotton and other natural fabrics. There is a steady ... demand/
supply here for good and medium quality goods of this type, especially in pale
colours.

Will you please ... get/ send us your catalogues and full details of your export
prices and terms of ... payment/ service together with any samples you can let us
have.

We look forward to ... seeing/ hearing from you.

Yours faithfully,
William Mackenzie
Purchase Department Manager

3. Ucnonb3ys pecypchbl cetu MIHTEpHET, HAAUTE ONPENCIICHUS CIEAYIOIMNX
JIEKCUYECKHUX eUHUI U3 chephl nenoBoit kommyHukaiuu (YK-4.3):

1. to found

2. headquarters

3. chairman

4. retail segment

5. to operate

4. BoInosHUTE MMCHbMEHHBIHN MEPEBOJI CIEIYIONIETr0 TeKCTa U3 c(heprl AeI0BOiI
KOMMYHUKAIIMH C aHIJIMICKOTO s3bIKa Ha pycckuil (YK-4.2):

Virgin is a leading international company based in London. It was founded in
1970 by Richard Branson, the present chairman. The group has seven main

divisions: cinema, communication, financial services, hotels, investments, retail



and travel. Its retail segment is led by Virgin Megastores, a network of music and
entertainment stores.

Virgin operates in 23 countries, including the United States, the United
Kingdom, Continental Europe, Australia and Japan. In 1999, the combined sales
of the different Virgin holding companies exceeded £3 bn.

5. Onwupasice Ha HHPOpPMALIMIO, NPEJCTABICHHYI0 B BU3UTHOW KapTOUKE,
COCTaBbTE IMHCHbMEHHOE MOHOJIOTMYECKOE BBICKA3bIBAHME Ha TeMy U3 chepsl
Ne0BOM KoMMyHuKanuu (rpodaitn komnanun) (YK-4.1).

Name of company: TESCO

Established: 1924

Headquarters: Chestnut, near London, UK

Chairman: John Gardiner

Business activities: 1) Superstores and hypermarkets — food, toys, clothes.
2) Personal finance — banking, credit cards, loans, insurance.
3) E-commerce — home shopping, books online, Internet service
provider.

Main markets: UK, Ireland, France, Hungary, Poland, Slovakia, South Korea,
Thailand (plans for Malaysia and Taiwan)

Sales in 1999: £ 18,5bn

6. JlomomHUTE  yCTHOE  JMAJIOTMYECKOE  BBICKAa3bIBaHHUE  (pa3amu,
HMOJAXOSAIIMUMU TI0 CMBICTY K JaHHOW CHUTyalluud U3 c(epbl JeI0BOro OOIICHUS
(VK-4.1):

(Lorna Wright is leaving for Liberia.)

Lorna: ... ... ...

Ground stewardess: Good morning. Could I have your ticket and passport, please?

Lorna: ... ... ...

Ground stewardess: And where 1s your luggage?

Lorna: ... ... ...

Ground stewardess: 1 see, thank you. Now, would you like a smoking or non-
smoking seat?

Lorna: ... ... ...

Ground stewardess: Fine. Here’s your ticket, passport and boarding card. The
flight 1s boarding through gate six at nine thirty.

Lorna: ... ... ...

Ground stewardess: You’re welcome.

CocTaBui IOLEHT SI3pikoBa M.H.

3aBenyromuii kadenpoit [TaBnoB A.1O.



3AJJAHUE K 3AUETY Ne 10
(ITpoBepsiemast komneTeHusa YK-4)

1. BbInoJSHUTE MUCHMEHHBIN MEPEBOJ CIEAYIOIUX MPEMIOKEHUI U3 chepsl
JI€JIOBOM KOMMYHUKALIMH C PYCCKOTO si3blKa Ha aHruiickuii (YK-4.2):

1. 5 wHanmeroch, BaM TIOHPABUTCS HAIllE HOBOE IPOU3BOJCTBEHHOE
o0opyioBaHUE.

2. OTo Bamma nociaeaHss pa3padorka?

3. Hame o6opynoBaHue COOTBETCTBYET HAUBBICHIEMY TEXHUYECKOMY
YPOBHIO.

4. Kak nmonro Oyner AeicTBOBaTh TrapaHTHs Ha Baie oOOpynOBaHUE, I'-H
®octep (Mr. Foster)?

5. JIBeHaaTh MECSIIEB C MOMEHTA 3aIycka 000pydOBaHHUS.

2.0nupasich Ha 3HaHUE 0COOCHHOCTEN MUCHbMEHHOM JIETOBOM KOMMYHUKAIIUH,
BbIOEpUTE Haubosee noaxoAsaiue no cmeiciy ciosa (YK-4.1):

Dear Sirs,

Your name has been ... given/taken us by our business associate Mr. J.
Miller, who informed us that they have been ... doing/making business with you
for some years.

We are retailers in the leather goods trade, and would like to get in touch with
suppliers of good quality leather articles. As ... retailers/manufactures we have a
network of boutiques all over the country.

Will you please send us your current catalogues and price ... list/terms. We
are also interested in discounts offered for regular ... rebates/purchases.

Thank you in advance for any information you can give us.

Yours faithfully,
Bruno Schmidt
Export Manager

3. HUcnonw3ys pecypcebl cet HTepHET, HauTe ONpPENEICHUs CIEAYIOMINX
JEKCUYECKHUX eUHUI] U3 cheprl nenoBoit kommyHukaiuu (YK-4.3):
1. to launch
. an order
. a trade fair
. to promote
. a transaction

|V B SN VS I \O)

4. BBINOJIHUTE TUCbMEHHBIN TIEPEBOJ] CIEAYIONIETO TEKCTa U3 CPephl IeT0BOM
KOMMYHUKAIIMH C aHIJIMMCKOTO si3bIKa Ha pycckuit (YK-4.2):



TRADE EXHIBITIONS AND FAIRS

Trade fairs and exhibitions usually attract thousands of visitors and many
potential buyers among them. So trade associations of our country never lose a
chance to exhibit their products at international fairs and exhibitions both abroad
and at home. They help to promote goods to new markets and launch new products
in the markets already developed.

A great deal of profitable business is done at commercial centres at the
exhibitions: new contacts are made, new transactions are concluded, new orders
are placed and new markets are established. This work goes on after the
exhibitions as well: enquiries are sent out for the goods our national economy
requires and offers are made for new products.

There are traditional fairs and exhibitions that are held annually or twice a
year. Some fairs and exhibitions are organized on and off and they are devoted to

scientific achievements in this or that field of national economy.

5. TlocTpoiiTe MUCBMEHHOE MOHOJOTMYECKOE BBICKa3bIBaHME, (DOpMYIHpPYs

Ballle OTHOIIEHUE K BOIPOCaM JEIIOBOM KOMMYHHUKAIIMH, PAacCMAaTPUBAEMBIM B
tekcre (u3 m.4) (YK-4.1).

6. ITocTpoiiTe ycTHOE qUAIOTHYECKOE BBICKA3bIBAHHE HA OJIHY U3 CIEAYIOIINX
TEM, UMEIOIIUX OTHOIICHHE K cdepe nenoBoit kommynukaiuu (YK-4.1):

(Svetlana Petrova from “Insider” is meeting their business partner Mr. J.
Brown in the airport)

Svetlana Petrova: ... ... ...

John Brown: Yes. I’'m John Brown from “Continental Equipment.
SP.:... ... ..

J.B.: How do you do?

SP.... ...

J.B.: Yes, thank you. Thank you for coming to meet me.

SP.:... ...

J.B.: Thank you.

CocTaBui1 JIOLIEHT SI3pikoBa U.H.

3aBemyromuii kadeapoit [TaBnos A.1O.



3AJJAHUE K 3AYETY Ne 11
(ITpoBepsiemast komnerenusa YK-4)
1. BrimonHuTE MUCHMEHHBIM NEPEBOJ CIEAYIOMINX MPEATOKEHUN U3 chepbl
JIJIOBOM KOMMYHUKALIMK C PYCCKOTO si3blKa Ha aHruiickuil (YK-4.2):

1. [To3BonbTE MHE pacckaszaTh BaM O Halel upme.
2. Hama ¢upma cocTOUT U3 MIECTH OTAEIIOB.

3. Ha dupme 3ansTo okono 1600 yenoexk.

4. EcTb M y KOMIIAHUM JTOUYEPHUE MTPEATIPUATHS?

5. C xakuM 0oT/A€7I0M MBI OyieM paboTaTh?

2.0nupasich Ha 3HAaHUE 0COOCHHOCTEH MUCHhbMEHHOM JIETTOBON KOMMYHUKAITUH,
BbIOEpUTE HanboJiee MOAXOAsIIHeE 1Mo cMbiciy cioBa (YK-4.1):

Our firm consists of 6 ... departments/ branches: Production, Sales, Export,
Financial, Personnel and Research & Development. The last one is the newest at
the company. It was ... created/ made five years ago. We are ... managed/
examined by the Meeting of Shareholders and the ... Board/ Department of
Directors. Earlier the Chairman of the Company was one of the senior partners, but
now it is Mr. Rogers, as you know. Currently we employ about 1,600 people. Our
... turnover/ employee turnover is more than £300 million.

3. HUcnonw3ys pecypcebl ceth HTEpHET, HauTE ONpPENETCHUs CIEAYIOMINX
JEKCUYIECKUX eIUHUIl 13 cepbl AenoBoit kommyHukaiuu (YK-4.3):

1. department

2. goods

3. to make a decision

4. middle manager

5. to specialize in

4. BpInoaHUTE TUCHMEHHBIN MEPeBO/] CIETYIOLIEr0 TEKCTA U3 CPepbl AEI0BOM

KOMMYHUKAIIMH C aHIJIMMCKOTO si3bIKa Ha pycckuit (YK-4.2).
BUSINESS COMPANY STRUCTURE

Each company has its business structure. Many companies have much in
common in their structures. The number of departments in a company depends on
the size of the company and on the nature of the goods and services it provides.

In most companies the activity of a manager depends on the level at which
he/she is working. Top managers are involved in long range planning, policy
making, and the relations of the company with the outside world. Middle

management and supervisors make day-to-day decisions. Managers at this level



spend a great deal of time communicating, coordinating and making decisions
affecting the daily operation of their organization. Managers perform various
functions, but one of the most important aspects of their job is proper utilization of
people.

A good manager should be aware of the type of organization culture his/her
corporation adheres to. There are now five broad fields of business that offer
exciting careers: management, marketing, accounting, finance, and data
processing. Within each of these fields there are specific jobs in which one can

specialize.

5. TlocTpoiiTe MUCbMEHHOE MOHOJIOTHYECKOE BBICKa3bIBaHUE, (DOPMYITHPYS
Ballle¢ OTHOIICHHE K BOIpOCaM JEJIO0BOM KOMMYHHUKAIlUM, pacCMaTpUBacMbIM B
tekcte (u3 m.4) (YK-4.1).

6. Onupasch Ha 3HaHHME OCOOEHHOCTEM YCTHOM J€J10BOM KOMMYHHKAIWH,
JOTIOJHUTE JTUAJOTUYECKOE BbICKa3bIBaHUE (pa3zaMu, MOAXOMASIIMMHU IO CMBICITY
(YK-4.1):

(You are the managing director of GIC Electronics and have just arrived in
Lincoln. You have come here on business with Olga Bodrova, your secretary. John
Wiley from Lincoln Freight Services is meeting you in the airport)

John Wiley: Excuse me! Are you ... (he says your full name)?

You: ... ... ...

John Wiley: How do you do, Mr. ... (he says your full name)? I am John
Wiley from Lincoln Freight Services.

You: ... ... ...

John Wiley: And you call me John.

You: ... ... ...

John Wiley: I want you to meet Diana Eustace from our Sales department.
Diana, this is ... (he says your name).

You: ... ... ...

Diana: Glad to meet you too!

You: ... ... ...

John and Diana: Hello, Olga. Welcome to Lincoln!

CocTaBuJI JIOLEHT S3eikoBa U.H.

3aBenyromuii kadenpoi [Tasnos A.IO.



3AJJAHUE K 3AUETY Ne 12
(ITpoBepsiemast komneTeHusa YK-4)

1. BbInoJSHUTE MUCHMEHHBIN MEPEBOJ CIEAYIOIUX MPEMIOKEHUI U3 chepsl
JI€JIOBOM KOMMYHUKALIMH C PYCCKOTO si3blKa Ha aHruiickuii (YK-4.2):

1. Bo cxonbko Bl 3akanunBaere paboty?

2. S5l uHorma 3aBTpakaro B oduce.

3. I'-u bpayH npocuT MOBBIIIEHUS 110 CITY>KOE B CBOC KOMIIaHUHU.
4. On ornpasun CMC cBoeMy HOBOMY Ha4aJbHUKY.

5. MBI npuexanu Ha BCTpEYy BOBPEMSI.

2.0nupasich Ha 3HAaHKUE 0COOCHHOCTEH MUChbMEHHOM JISTIOBOM KOMMYHHUKAITUH,
BBIOCpUTE HanboJiee MoAXOAsIIHe 1Mo cMbIcity ciioBa (YK-4.1):

Dear Max,

Can you please book me a hotel in Brussels for two nights, Sunday, 23™-
Monda, 24" June? I want a large ... conference room /single room with an Internet
... connection/ location — that’s very important. If possible, I would like to be near
the airport because my return flight is on 7 a.m. on Tuesday. Please check that
there is a fitness centre or a swimming pool in the hotel.

Monday is very busy. The first... meeting/ party is at 9.30 a.m., so we need a
meeting room for that. Then there is our big workshop in the afternoon. Could you
arrange a large room for a multimedia presentation at 3 p.m.? I ... expect/ suspect
to finish at about 4.30.

Finally, can you ... book/ buy a table for 20 people in the hotel restaurant for
7.30 p.m.?

Many thanks.

Rob

3. Hcnonw3ys pecypcobl cetu HHTEpHET, HaWIUTE ONPEACICHUS CIIETYIOIIUX
JIEKCUYECKHX eIUHUI] U3 chephl nenoBoit kommyHukaimu (YK-4.3):
1. to establish
. enthusiastic
. cooperation
. valuable
. complain

Ohn W

4. BoImoTHUTE TUCHMEHHBIN MIEPEBO/T CIETYIONIEro TeKCTa U3 chephl JEI0BOM
KOMMYHUKAIIMH C aHIJIMICKOTO si3blKa Ha pycckuil (YK-4.2):

STARTING A NEW JOB



The first week of any job is to settle in and to get on with your boss and
colleagues. Arrive on time, especially on your first day, and don’t leave early. Be
visible but don’t try too hard to make a good impression. Watch, how others
behave, and listen more than you speak. Your boss will judge you by the company
you keep so avoid staff, who complain or gossip. Make friends with colleagues
who are dynamic and enthusiastic. Never try to make yourself popular through
silly jokes or bad behavior — people have long memories.

Don’t make comparisons with other companies — especially your old ones.
Keep a positive attitude. Don’t criticize your colleagues or get involved in their
arguments. If you’re sharing an office, respect your colleagues’ working space.
Don’t move the furniture or be untidy in the office.

Finally, new recruits sometimes expect to have important tasks straight
away. The reality is different: whatever your experience and qualifications, expect
to begin with basic jobs like photocopying or making the coffee. Stay busy, do

every job well and keep smiling.

5. TlocTpoliTe MUCBMEHHOE MOHOJIOTUYECKOE BBICKa3bIBaHWE, (OPMYITUpPYS
BaIlle OTHOIIEHUE K BOIPOCaM JEIIOBOM KOMMYHHUKAIIMH, PAacCMATPUBAEMBIM B
tekcre (u3 m.4) (YK-4.1).

6. IlocTpoiiTe ycTHOE qUAIOTHYECKOE BhICKA3bIBAHHE HA OJIHY U3 CIEAYIOIINX
TeM, UMEIOIIUX OTHOIIEHHE K cdepe nenoBoit kommynukaimu (YK-4.1):

1. Getting ready for a business meeting
2. Getting ready for an appointment

3. Discussing problems in the company
4. Discussing traveling on business

5. A good place for a business lunch

CocTaB1 JOLIEHT S3eikoBa U.H.

3aBenyromuii kadenpoit [TaBnoB A.1O.



ITpu oueHuBaHUU cPOPMUPOBAHHOCTH KOMIETEHIMH 1O AuciumiinHe «HocTpaHHbII
s3bIK» ucnodnpiyetcs 100-6amibpHas mkania.

Kpurepuii Ouenka no Ouenka no
100-0ananHOM TPAAUIMOHHOM HIKAJIe
HIKaJe
Crynent MPOSIBUIT 3HAHUE 25-100 3aumeno

MIPOTPaMMHOTO MaTepuaia, IeMOHCTPUPYET
chopMupoBaHHBIE (MHOTJA HE TOJHOCTHIO)
YMEHHMS U HAaBBIKU, YKA3aHHBIE B IIPOrpaMMe
KOMIIETCHIINK, YyMeeT (B  OCHOBHOM)
CUCTCMATU3UPOBATL MaATCpual MU ACIATh
BBIBO/IBI

CryneHT He yCBOWJI  OCHOBHOE 0-24 He 3aumeno
CoJepKaHHME  MaTepuasia, HE  yMeeT
CHCTEMaTH3UPOBATh WH(POPMAILUIO, IENaTh
BBIBOJIbI, YETKO M T'PAMOTHO OTBEYaTh Ha
3aJJaHHbIE  BOMPOCHI,  JIEMOHCTPUPYET
HU3KUN YPOBCHB OBJIAJICHUS
HCO6X0)II/IMBIMI/I KOMIICTCHIIUAMU

CK OILZ 01-128-2020 ITomoxeHne O TEKyLIEM KOHTpPOJE YCIEBAEMOCTH M NPOMEKYTOYHOU
aTTecTaluy 00yJarOIUXCS

CK I1JIB 01-137-2020 ITonoxenue o poH/IE OIEHOYHBIX MaTEPHUATIOB

CK oIlA 01-19-2915 IlonoxeHnue o0 MOIYJIbHO-PEUTHUHIOBONW KBaJUMETPUU Yy4eOHOM
nesTenbHOCTH cTyAeHToB Antl TY



IK3AMEH 3 CEMECTP
KOHTPOJIMPYIOLIUE MATEPHUAJIBI IPOMEXKYTOYHOU
ATTECTALIUU IO JUCHUIIJIMHE «MHOCTPAHHBIN SI3bIK»

3K3AMEHAIIMOHHBIN BUJIET Ne 1
(ITpoBepsiemast Komnerenuus YK-4)
1. BpInogHUTE MUCHMEHHBIN MEPEeBOJI CICAYIOMIMX MPEIIOKEHUN U3 cepbl
JICJIOBOM KOMMYHUKAIIUU C PYCCKOTO si3bika Ha aHTuickuid (YK-4.2):

1. 51 Ob1 XOTEN MOrOBOPUTH ¢ T-HOM Muiepom (Mr. Miller).

2. 3BuHuTE, HO T-Ha Muiuiepa ceiuac Her.

3. OH Oynert 31ech 4epes JiBa Jaca.

4. 4 xoten Ob1 mo3HaKoMuUTh Bac ¢ Jlkonom Cmutom (John Smith).
5. Korna Bbl cMOXeTe NpuiTH, r-H CMHT?

2.0nupasch Ha 3HaHHE OCOOCHHOCTEN MUCbMEHHOU JIEJI0BOM KOMMYHHKAIUH,
JIOTIOJIHUTE TEKCT HanboJsiee MOAXOAAIIMMHU 1O cMbIcTy ciioBamu (YK-4.1):

a) skills f) training

b) participate g) interview

c) profession h) graduated

d) companies 1) responsibility
e) apply j) experience

Graduating from the university is a very busy, exciting time for people.
Everyone wants to find a good job and begin working in their chosen
1) . The first step is to find a suitable vacancy and 2)
for the position. If you are called for an 3) , you will be asked what
4) you have and what university you 5) from.
They may ask if you have any previous 6) in that type of work. Many
large businesses and 7) will require their new employees to 8)
in a special 9) course before they are given the 10)
of working on their own.

3. Ucnonb3ys pecypcel cetu VIHTepHET, HaIUTE ONpEAeTeHUS CIIETyIOIINX
JIEKCUYECKHUX eUHUI] U3 chephl nenoBoit kommyHukaiuu (YK-4.3):

1. etiquette

2. customer

3. to have a positive impact

4. common courtesy

5. a handshake

4. BBINOJIHUTE TUCbMEHHBIN NIEPEBOJ] CICAYIONIETO TEKCTa U3 CPephl 1eT0BOM
KOMMYHUKAIIMH C aHIJIMICKOTO si3blKa Ha pycckuit (YK-4.2):




BUSINESS ETIQUETTE

Business etiquette is a set of manners that is accepted or required in a
profession. Business etiquette is important because it creates a professional,
mutually respectful atmosphere and improves communication, which helps an
office serve as a productive place. People feel better about their jobs when they
feel respected, and that translates into better customer relationships as well.

Improving your business etiquette can have a positive impact on your career.
Remember to use common courtesy. Adopt the "you" attitude - consider others'
needs and feelings first. This behavior leads to good manners and common
courtesy, thereby improving your business etiquette.

Examples of courteous behavior include: using please and thank you as
appropriate; speaking clearly and distinctly while using a pleasant tone of voice;
smiling and offering a firm handshake when meeting someone new; writing thank-

you notes and congratulation as appropriate etc.

5. TlocTpoiiTe MUCHMEHHOE MOHOJOTMYECKOE BBICKa3bIBaHME, (DOpMyIHpPYs

BaIlle OTHOIIEHUE K BOIPOCaM JEIIOBOM KOMMYHHUKAIIMH, PAacCMATPUBAEMBIM B
tekcre (u3 m.4) (YK-4.1).

6. JlomoimHWUTE YCTHOE JMAJOTUYECKOE  BBICKa3biBaHWE  (pa3amu,

MOJAXOSIIIAMH TI0 CMBICTY K JaHHOW CUTyarluu u3 c(epbl IeI0BOr0 OOIICHUS
(VK-4.1):

Starkov: Good morning, Mr. Williams. How are you?
Williams: ...

S.: Very well, thank you. Could you tell us about your company, Mr. Williams?

S.: What department will we work with?

W.: ...
S.: Do you have any subsidiaries?
W.....
CocTaBui JOIECHT S3pikoBa M.H.

3aBenyromuii kadenpoi [TaBnoB A.1O.



SK3AMEHALIMOHHBIN BUJIET Ne 2
(ITpoBepsiemast komnerenusa YK-4)
1. BeimoaHUTEe MMChbMEHHBIN TMEepeBO, CAEAYIOLIMUX MpemioXXeHUA 13 cdepbl

NeJI0BO KOMMYHUKAIIUU C PYyCCKOTo si3biKa Ha aHrnuiickuii (YK-4.2):

I. MBI mpoumTanu Ballle pekjiaMHOe oObsiBIeHHMe B XypHajue Business
Magazine.

2. Hamra komnanus 6wu1a ocHoBaHa B 2001 romy.

3. B Hameii cTpaHe CyllIecTBYyeT YCTOMYMBBIN CIIPOC Ha Ballly MPOLYKIIMIO.

4, Mbl TakKe WHTepecyeMcss HOBBIMM MOIEISIMM B TOM Xe II€HOBOU
KaTeroOpum.

5. MBI 6ynem npu3HaTeIbHbI 32 OBICTPbI OTBET.

2. Onumpasicb Ha 3HaHME OCOOEHHOCTE  MNMChbMEHHON  HeJIOBOM
KOMMYHUKAIMKU, BbIOepuTe Hanbosiee monxoasiiue mo cMeicay cioBa (YK-4.1):

a) accuracy f) successful
b) employers g) employees
¢) achievements h) effective
d) occupation 1) possibility
e) qualification j) impression
It is important to make a good 1) when going for a job interview.

Interviewers usually ask a number of questions, many of which concern 2)
. However, they also usually like to ask questions about previous 3)

as well as 4) not connected to the workplace. Often, the 5)

candidate is not the one with the most impressive education but the one

who shows that he or she has made the most 6) use of their time. Few
7) want 8) who are unable to think about themselves. The 9)
of advancement in any job rarely depends on the 10) of

work but more on the enthusiasm and dedication of the employee.

3. Ucnionb3ysa pecypchl cetn MIHTepHeET, HaliguTe OonpeneaeHusT CaeIyIOIInX
JIEKCUYECKUX eNUHMI] U3 chepbl nenoBoit kKommyHukanmu (YK-4.3):

1. a set of manners

2. to enforce

3. to violate business etiquette

4. to complain

5. a promotion




4. BbIMoJHUTE MMMUCbMEHHBIN TepeBOo CIeAyIOlIero TeKcTa U3 cephl AeT0BOM
KOMMYHMKAITMN C aHTJIMICKOTO s13bIKa Ha pycckuii (YK-4.2):

Business etiquette is a set of manners that is accepted or required in a
profession. Often upheld by custom, it is enforced by the members of an
organization. Those who violate business etiquette are considered offensive. The
penalty for such behavior frequently lies in the disapproval of other organization
members.

Failing to display proper business etiquette won't help your career, but
engaging in unprofessional conduct could result in losing a promotion or even your
job. Never engage in the following inappropriate behaviors: coming to work under
the influence of drugs or alcohol; engaging in sexual harassment; showing a lack
of respect to superiors, peers, or subordinates; using foul language; complaining

publicly about your organization or supervisor; violating confidentiality etc.

5. TlocTpoiiTe MMChbMEHHOE MOHOJIOTMYECKOE BBICKa3bIBaHME, HOPMYIUPYSI
Ballle OTHOILIEHWE K BOIMpPOCaM IeJIOBO KOMMYHHWKAIIUW, PacCMaTpUBaeMbIM B
tekcTe (U3 m.4) (YK-4.1) .

6. JlomojHUTE yCTHOE  IMAJOrMYecKoe  BBICKa3biBaHME  (dpa3amu,

MOOXOISIIMMHU IO CMBICIY K NAHHOU cuTyauuud U3 cdepbl IEI0BOro OOIIEHMUS
(YK-4.1):

Williams: Have you got price-lists with you now?

Starkov: ... ... ...

W.: All right. Let’s get down to business. What are you going to talk about today?
S.oo

W.: Right. And tomorrow we’ll be talking about packing and transportation. By
the way, Mr. Starkov, do you want to visit our exhibition which will be held the
day after tomorrow?

S

W.: T hope so.

CocTaBui1 IOLIEHT SI3pikoBa U.H.



3aBemyromuii kadeapoi [TaBnos A.1O.

3K3AMEHAIIMOHHBIN BUIET Ne 3
(ITposepsiemast komnerenuus YK-4)
1. BeInosiHUTE MUCHMEHHBIN MEPEBO CIEAYIOIUX MPEAIOKEHUN 13 chepsl
JIeJIOBOM KOMMYHUKAIIMK C PYCCKOTO si3blKa Ha aHruiickuit (YK-4.2):

1. MBI y3Hanu o Bac OT HaIEro JEJIOBOro naptHepa r-Ha Mumiepa (Mr.
Miller).

2. Mbl xotenu Obl HajgaJUTh KOHTAKT C MPOU3BOAMUTEISIMU KOPMOB IS
JOMAILHUX >KMBOTHBIX.

3. IloxanyiicTa, IpUILUINTE HAM Ballld KaTaJlOTy U MPEUCKYypaHT.

4. Hac Taxyxe MHTEPECYIOT BalllA YCJIOBUS OILIATHI.

5. MBI ¢ HETEPIIEHHEM JKJIEM BAlIErO OTBETA.

2. Omnwmpasice Ha 3HaHME OCOOEHHOCTEH  MHCbMEHHOW  JEJIOBOM
KOMMYHUKAIIMH, BEIOEpUTE HanboJIee MOoaXoadIue mo cMmbiciy cioa (YK-4.1):

a) abroad
b) etiquette
c) offensive

d) custom
e) sensitive
f) sign
In Great Britain and the United States corporate gift giving is not a very
popular 1 ; people can spend their entire working lives without ever
receiving a corporate gift. However, gift giving is sometimes an integral part of the
negotiation process when doing business 2 . It is important to learn about
the 3 of gift giving before sending a gift to an international client or
business partner, or you may find that your gesture appears 4 :
For example, in China a desk clock is a 5 bad luck or death. It is

also interesting to note that the receiver never opens a gift in front of the giver as
that would signify that the content was more important than the act of giving.
Waiting for the person to open your gift would show that you were not 6

to Chinese culture.

3. Ucnonb3ysa pecypchl cetu IHTEpHET, HAAUTE ONPENCIICHUS CIEAYIOIINX
JEKCUYECKUX eqUHUL U3 chephl nenoBoil kommyHukanuu (YK-4.3):

1. traits of character

2. a subordinate

3. to convince



4. to do one’s best
5. to achieve goals

4. BbIMOJHUTE MUCbMEHHBIN NEPEBOJ] CIEAYIOIIETO TEKCTa U3 CPephl 1eT0BOM
KOMMYHUKAIIMH C aHIJIMICKOTO si3bIKa Ha pycckuil (YK-4.2):

MANAGER

Not every man can be a good manager. A good manager needs to have certain
personal traits of character. A manager has subordinates. He has to be authoritative
and strong-willed - he must convince people to do things. A good manager is
competent - he knows his job and the job of his subordinates well. A good manager
is efficient - he never leaves tasks unfinished, and does his best to achieve the
goals. A manager must be intelligent - a business cannot be successful with a
stupid manager. In most businesses, a manager needn’t be beautiful, friendly or
stylish. But he must be able to see good ideas, innovations and to use them in his

business. A real manager can make right decisions quickly.

5. TlocTpoiiTe MUCBMEHHOE MOHOJOTMYECKOE BBICKa3bIBaHME, (DOpMYIHpPYs
Ballle OTHOILIEHWE K BOIPOCAM JEJIOBOM KOMMYHHUKAIIMM, PacCMAaTpUBAEMBIM B
tekcre (u3 m.4) (YK-4.1).

6. JlomoiaHWUTe  YCTHOE JMAJOTUYECKOE  BBICKa3bIBaHWE  (pazamu,
MOJXOSIUMH TI0 CMBICTY K JaHHOW CUTyarluu w3 c(epbl IeI0BOro OOIIeHUs
(YK-4.1):

(Lorna Wright is arriving in Liberia)

Immigration officer: Good afternoon. Can I have a look at your passport and
landing card?

Lorna: ... ... ...

Immigration officer: Thank you. So, you’re from Great Britain?

Lorna: ... ... ...

Immigration officer: And what’s the purpose of your visit?

Lorna: ... ... ...

Immigration officer: And how long are you staying in Liberia?

Lorna: ... ... ...

Immigration officer: O.K.! Welcome to Liberia!



CocTaB1 J0LIEHT S3eikoBa U.H.

3aBenyromuii kadenpoit [TaBnoB A.1O.
3K3AMEHAILIMOHHBIN BUIET Ne 4
(ITposepsiemast komnerenuus YK-4)
1. BbInosiHUTE MUCHMEHHBIN MEPEBO CIEAYIOIUX MPEAIOKEHUN U3 chepsl
JIeJIOBOM KOMMYHUKAIIMK C PYCCKOTO si3blKa Ha aHruiickuit (YK-4.2):

1. TTo3BOBTE IPEACTABUTHCHL.

2. OuyeHb OPUATHO MO3HAKOMUTHCA.

3. 'oBopurte, noxainyiicra, nomeyieHHee. Jl He oueHb xopoiro Bac nonnmaro.
4. Kornma HaynHaeTcs coBelanue?

5. 51 ceiiuac HE TOTOB TOBOPUTH HA 3Ty TEMY.

2.0nmpasch Ha 3HaHWE OCOOCHHOCTEH MUCHbMEHHOU JIEJI0OBOM KOMMYHHKAITUH,
BbIOEpUTE Haubosee noaxoAsaue no cmeiciy ciosa (YK-4.1):

a) authority;

b) subordinates;

C) initiative;

d) hierarchy;

e) national culture;
f) delegate.

The characteristics of management often vary according to 1 which can
determine how managers are trained, how they lead people and how they approach
their jobs. The amount of responsibilities of any individual in a company depends
on the position that he or she occupies in its 2 . Managers, for example, are
responsible for leading the people directly under them, who are called 3 . To
do this successfully, they must use their 4 , which is the right to take
decisions and give orders. Managers often 5 authority. This means that
employees at lower levels in the company hierarchy can use their 6 that 1s
make decisions without asking their manager.

3. Ucnonb3ys pecypchl cetu VMIHTEpHET, HAAUTE ONPENCIICHUs CIEAYIOMMNX
JEKCUYECKUX eUHUI] U3 chephl nenoBoit kommyHnukaiuu (YK-4.3):
1. gift
. negotiation process
. etiquette
. an offensive gesture
. to note

DN B W

4. BBINOJIHUTE TUCbMEHHBIN NIEPEBOJ] CICAYIONIETO TEKCTa U3 CPephl IeT0BOM
KOMMYHUKAIIMH C aHIJIMMCKOTO si3bIKa Ha pycckuit (YK-4.2):



GIFT GIVING IN THE INTERNATIONAL BUSINESS CONTEXT

In Great Britain and the United States corporate gift giving is not a very
popular custom; people can spend their entire working lives without ever receiving
a corporate gift. However, gift giving is sometimes an integral part of the
negotiation process when doing business abroad. It is important to learn about the
etiquette of gift giving before sending or taking a gift to an international client or
business partner, or you may find that your gesture appears offensive.

For example, in China a desk clock is a sign of bad luck or death. It is also
interesting to note that the receiver never opens a gift in front of the giving.
Waiting for the person to open your gift would show that you were not sensitive to
China culture.

In France, don’t give something with your company logo, as they find items
like this impersonal and in a bad taste.

In England, Australia, and Canada, some people see white lilies as a symbol
of death while in Germany, yellow and white chrysanthemums could be seen this
way.

5. TlocTpoiiTe MUChMEHHOE MOHOJOTHYECKOE BBICKA3bIBaHUE, (HOPMYIUPYS

Ballle OTHOIIEHHE K BOIpOCaM JI€JIOBOM KOMMYHHUKAIlUU, PacCMATPUBAEMbIM B
tekcte (u3 m.4) (YK-4.1).

6. Onupasch Ha 3HaAHHME OCOOEHHOCTEM YCTHOM J€JI0BOM KOMMYHHKAIWH,

JOIIOJIHUTE AUAJIOINMYCCKOC BBICKA3BIBAHUC Cbpa?)aMI/I, IIOAXOAAIINMHAU 110 CMBICJIy
(VK-4.1):

(Ms. Brown is introducing you to Mr. Cartwright, the Production Manager of
their company)

Ms. Brown: I’d like you to meet Mr. Cartwright, our Production Manager.
You: ... ... ...

Mr. Cartwright: Glad to meet you too. Did you have a nice trip?

You: ... ... ...

Mr. Cartwright: What are your first impressions of our city?

You: ... ... ...

Mr. Cartwright: Would you like anything to drink?

You: ... ... ...



CocTaB1 J0LIEHT S3eikoBa U.H.

3aBenyromuii kadenpoit [TaBnoB A.1O.
3K3AMEHAIIMOHHBIN BUIET Ne 5
(ITposepsiemast komnerenuus YK-4)
1. BbInosiHUTE MUCHMEHHBIN MEPEBO CIEAYIOIUX MPEAIOKEHUN U3 chepsl
JIeJIOBOM KOMMYHUKAIIMK C PYCCKOTO si3blKa Ha anruiickuit (YK-4.2):

1. Mb1 3a0poHHMpPOBaIM OJHOMECTHBII HOMEpP C BaHHOW KOMHATOW B OTEJe
HEJIAJIEKO OT LEHTPA.

2. MeI enieM B Hall ouc B LIEHTPE ropo/ia.

3. KakoBbl Balu nepBbi€ BlieUaTieHUss OT MOCKBBI?

4. ITo3BOJIBTE MPEICTABUTH BAM MOUX COTPYIHUKOB.

5. YtoObI OTBETUTH HA Balll BONPOC, rocnoauH [locnenos, s 10KEH OCETUTh

Balll 3aBOJI M M3yYUTh Ballld TPEOOBAHUS.

2. Onwmpasice Ha 3HaHME OCOOEHHOCTEH  NHCBMEHHOW  JEJIOBOM
KOMMYHHUKaIIMH, BbIOEpUTE Hanbosee noaxoasauue no cMoiciy ciosa (YK-4.1):

a) workforce; f) company officers;

b) hierarchy; g) strategy;

c) board of Directors; h) president;

d) shareholders; 1) running;

e) chief Executive Officer; j) company.

Most companies are made up of three groups of people: the 1 (who
provide the capital), the management and the 2 .

At the top of the company 3 is the 4 , headed by the
5 or chairperson. The Board is responsible for policy decisions and
6 . It will usually appoint a managing Director or 7 , who
has overall responsibility for the 8 of the business. Senior managers or
9 head the various departments or functions within the 10

3. Ucnonb3ysa pecypchbl cetu MIHTEpHET, HAAUTE ONPENEIICHUS CIEAYIOIMNX
JIEKCHYECKHUX eUHUI] U3 chephl nenoBoit kommyrukaiuu (YK-4.3):

1. Power Cultures

2. Task Cultures

3. Individual Cultures

4. to relate to

5. staff

4. BBINOJIHUTE TUCbMEHHBIN TIEPEBOJ] CICAYIONIETO TEKCTa U3 CPephl I1eT0BOM
KOMMYHUKAIIMH C aHTJIMICKOTO si3blKa Ha pycckuid (YK-4.2):

CLASSIFICATION OF ORGANIZATION CULTURES




Power Cultures. In these cultures self-reliant and highly competitive self-
development provides the basis of relations. A manager’s success is related to their
charisma and influence, rather than to their knowledge and experience. The style of
the chief executive is the model for other managers. In organizations of this type
managers need to be tough-minded and aggressive.

Task Cultures. In organizations of this type they value everything that makes
it possible to get the work done. The main concern in these organizations is with
successful completion of their projects. A manager’s success is related to their
knowledge and experience required to achieve tasks, rather than to meet the
requirements of their role.

Individual Cultures. In organizations of this type freedom of expression is
valued the most. Effectiveness of any activity in these organizations is related by
how much the activity satisfies the staff, rather than by how well it conforms to
business plans. Independence, creativity, and experiment are also valued in these

organizations.

5. TlocTpoiiTe MUCHMEHHOE MOHOJOTHYECKOE BBICKA3bIBaHME, (DOpMyIHpYys

Ballle OTHOIIEHHWE K BOMNPOCAM JEIOBOM KOMMYHHMKAIIMH, PacCMaTpUBAcMbIM B
tekcte (3 m.4) (YK-4.1).

6. Onupasch Ha 3HAHHE OCOOEHHOCTEW YCTHOW JeI0BOW KOMMYHHKAIIWH,

JOIIOJIHUTE AUAJIOI'NMYCCKOC BBICKA3BIBAHUC (bpasaMH, HoAXOAAIINMHAU T10 CMI)ICJIy
(VK-4.1):

(You are at the exhibition which is being held in London. The stand of one of
the American companies has attracted your attention. At the moment you are
talking to Mrs. Foster, the Sales Manager of the company)

Mrs. Foster: Does our new processing equipment interest you?

You: ... ... ...

Mrs. Foster: Our new equipment is not a bad choice. It corresponds to the highest
technical level and the highest standards existing in the world today.

You: ... ... ...

Mrs. Foster: Twelve months from the start-up of the equipment, this is standard.
You: ... ... ...

Mrs. Foster: Two-three weeks from the date of payment.

You: ... ... ...

Mrs. Foster: Two-five days depending on the model.

You: ... ... ...



CocTaB1 JOLIEHT S3eikoBa U.H.

3aBenyromuii kadeapoi [Tasnos A.1O.

DK3AMEHALIMOHHBIN BUJIET Ne 6
(IlpoBepsiemasi komneTreHuus Y K-4)

1. BeimosiHUTE MUCHMEHHBIN MEPEBOJ CIEAYIOMUX MPEAIOKEHUN 13 chepsl
JICJIOBOM KOMMYHUKAIIMH C PYCCKOTO si3bIka Ha aHruiickuit (YK-4.2):

1. 51 661 XOTEN MOTOBOPUTH ¢ T-HOM Muutepom (Mr. Miller).

2. I3BuHMUTE, HO T-HA MMTepa cenyac HeT.

3. On Oyzert 31ech uepes JiBa Jaca.

4. 51 xoren 6b1 mo3HakoMuTh Bac ¢ J[xkoHoM Cmutom (John Smith).
5. Korpa BbI cMOkeTe npuiTH, r-H CMHUT?

2.0nupasich Ha 3HaHUE OCOOCHHOCTEN MUCbMEHHOMU JIEJI0BOM KOMMYHHKAIUH,
JOIIOJIHUTE TEKCT HanboJjiee MOAXOASIMMU 1o cMbIcy ciaoBamu (YK-4.1):

a) skills f) training

b) participate g) interview

¢) profession h) graduated

d) companies 1) responsibility
e) apply J) experience

Graduating from the university is a very busy, exciting time for people.
Everyone wants to find a good job and begin working in their chosen
1) . The first step is to find a suitable vacancy and 2)
for the position. If you are called for an 3) , you will be asked what
4) you have and what university you 5) from.
They may ask if you have any previous 6) in that type of work. Many
large businesses and 7) will require their new employees to 8)
in a special 9) course before they are given the 10)
of working on their own.

3. Ucnonw3ys pecypcsl cetu MHTEpHET, HaiiUTe ONpPEACIICHUs CIICTYIONTUX
JIEKCUYECKUX eUHUI] U3 chephl nenoBoit kommyHukaruu (YK-4.3):

1. etiquette

2. customer

3. to have a positive impact

4. common courtesy

5. a handshake




4. BoInosHUTE MMCHbMEHHBIHN MEPEBOJI CIEIYIOIIET0 TeKCTa U3 c(hpeprl JeI0BOi
KOMMYHUKAIIMH C aHIJIMICKOTO s3bIKa Ha pycckuil (YK-4.2):

BUSINESS ETIQUETTE

Business etiquette is a set of manners that is accepted or required in a
profession. Business etiquette is important because it creates a professional,
mutually respectful atmosphere and improves communication, which helps an
office serve as a productive place. People feel better about their jobs when they
feel respected, and that translates into better customer relationships as well.

Improving your business etiquette can have a positive impact on your career.
Remember to use common courtesy. Adopt the "you" attitude - consider others'
needs and feelings first. This behavior leads to good manners and common
courtesy, thereby improving your business etiquette.

Examples of courteous behavior include: using please and thank you as
appropriate; speaking clearly and distinctly while using a pleasant tone of voice;
smiling and offering a firm handshake when meeting someone new; writing thank-

you notes and congratulation as appropriate etc.

5. TlocTpoiiTe MUCHMEHHOE MOHOJOTHYECKOE BBICKA3bIBaHME, (opMyIupys
Ballle OTHOILICHUE K BOIpPOCaM JEIOBOM KOMMYHHUKAIlUHM, PACCMaTPUBAEMBIM B
tekcte (13 m.4) (YK-4.1).

6. JlomomHuTe yCTHOE  JUAIOTMYECKOEe  BBICKa3biBaHUE  (pazami,
MOAXOJSIIMMH O CMBICTY K JAHHOW CUTyallMu W3 c(epbl IeI0BOro OOIIECHUS
(YK-4.1):

Starkov: Good morning, Mr. Williams. How are you?
Williams: ...

S.: Very well, thank you. Could you tell us about your company, Mr. Williams?

S.: What department will we work with?

CocTaBuJI JIOLEHT S3eikoBa U.H.



3aBemyromuii kadeapoi [TaBnos A.1O.

3K3AMEHAIIMOHHBIN BUIET Ne 7
(ITpoBepsiemast komnerenuus YK-4)
1. BeimonHMTe NMChbMEHHBIN MEPEBOM CIENYIOLIUX MpeaoXeHU U3 chephl

NeJ0BOI KOMMYHMKAIIMU C PYCCKOTO si3blka Ha aHTruiickuil (YK-4.2):

1. MBI mpoumTanu Ballle peKjIaMHOe oO0bsiBIeHMe B KypHaie Business
Magazine.

2. Hama xommanug 6nu1a ocHoBasa B 2001 rony.

3. B Hameil crpaHe CylLIeCTBYEeT YCTOMUMBEINA CIIPOC HA Ballly MPOIYKIIMIO.

4. Mbl TakKe HHTepecyemMcsl HOBBIMM MOJEISIMM B TOM K€ ILIEHOBOM
KaTeropum.

5. Mb1 Oynem npu3HATEIbHbI 3a OBICTPBIN OTBET.

2. Ommpasicb Ha 3HaHME OCOOEHHOCTE  IMMCHMEHHON  JEeJIOBOM
KOMMYHUKAIIMH, BbIOepuTe Harbosiee monxoasiinue mo cMeicay cioBa (YK-4.1):

k) accuracy p) successful
1) employers q) employees
m) achievements r) effective
n) occupation s) possibility
0) qualification t) impression
It is important to make a good 1) when going for a job interview.

Interviewers usually ask a number of questions, many of which concern 2)
. However, they also usually like to ask questions about previous 3)

as well as 4) not connected to the workplace. Often, the 5)

candidate is not the one with the most impressive education but the one

who shows that he or she has made the most 6) use of their time. Few
7) want 8) who are unable to think about themselves. The 9)
of advancement in any job rarely depends on the 10) of

work but more on the enthusiasm and dedication of the employee.

3. Ucnonb3ysa pecypchl cetu MHTepHeT, HallguTe ompeneeHusT CJIeayoInX
JIEKCUYECKMX eIUHUIL U3 cdephl aenoBoit KommyHukanuu (YK-4.3):
1. a set of manners




2. to enforce

3. to violate business etiquette
4. to complain

5. a promotion

4. BpIMoTHUTE MACHMEHHBIN ITepeBO, CIIeNYIONIEeTo TeKeTa U3 chephl JeI0BOt
KOMMYHUKAIIMU C aHTJIMICKOTO si3biKa Ha pycckuit (YK-4.2):

Business etiquette is a set of manners that is accepted or required in a
profession. Often upheld by custom, it is enforced by the members of an
organization. Those who violate business etiquette are considered offensive. The
penalty for such behavior frequently lies in the disapproval of other organization
members.

Failing to display proper business etiquette won't help your career, but
engaging in unprofessional conduct could result in losing a promotion or even your
job. Never engage in the following inappropriate behaviors: coming to work under
the influence of drugs or alcohol; engaging in sexual harassment; showing a lack
of respect to superiors, peers, or subordinates; using foul language; complaining

publicly about your organization or supervisor; violating confidentiality etc.

5. IlocTpoiiTe MMCbMEHHOE MOHOJOTMYECKOe BbICKa3biBaHUE, POPMYyIUpPYs
Ballle OTHOILIEHWEe K BOIIpocaM JeJIOBOM KOMMYHUKAIIMM, pacCMaTpUBAaeMbIM B
tekcTe (U3 m.4) (YK-4.1) .

6. JlomomHuUTe YCTHOE  OWAJIOTUYECKOe  BBICKa3biBaHUWE  (pazaMu,
MMOIXOISIIMMMI II0 CMBICTY K JAHHOM CUTyalluyd M3 cepbl OeJIOBOTO OOIIEeHMUS

(VK-4.1):

Williams: Have you got price-lists with you now?

Starkov: ... ... ...

W.: All right. Let’s get down to business. What are you going to talk about today?
S

W.: Right. And tomorrow we’ll be talking about packing and transportation. By
the way, Mr. Starkov, do you want to visit our exhibition which will be held the
day after tomorrow?

S.ooo

W.: T hope so.



CocTaBuJI JIOLEHT S3eikoBa U.H.

3aBenyromuii kadeapoi [TaByioB A.1O.

3K3AMEHAIIMOHHBIN BUJIET Ne 8
(ITpoBepsiemast komnerenusa YK-4)
1. BeimosHUTE MUCHMEHHBIN MEPEBOJ CIEAYIOMUX MPEMIOKEHUN U3 chepsl
JIEJI0BOM KOMMYHHUKAIIUU C PYCCKOrO si3blka Ha aHruiickuid (YK-4.2):

1. MBI y3Ha)i 0 Bac OT HAIIErO JIEIOBOro mapTHepa r-na Mwepa (Mr.
Miller).

2. Mp1 xotenu Obl HaANAJUTh KOHTAaKT C MPOU3BOJUTEISIMU KOPMOB ISt
JOMaITHUX JKUBOTHBIX.

3. IloxkamyiicTa, IPUIUINTE HAM Ballld KaTaJOTU U MPEUCKYPaHT.

4. Hac Tak:xe HHTEPECYIOT Ballld YCJIOBUS OILIATHI.

5. MBI ¢ HETEpIIEHUEM JKJIEM BalEro OTBETA.

2. Omnwmpasice Ha 3HaHME OCOOEGHHOCTEH  MHCHbMEHHOW  JEJIOBOM
KOMMYHHKAIIMH, BEIOEpHUTE HAanOOJIee MOIX0AIIue Mo cMbiciy cioBa (YK-4.1):

g) abroad
h) etiquette
1) offensive

j) custom
k) sensitive
1) sign
In Great Britain and the United States corporate gift giving is not a very
popular 1 ; people can spend their entire working lives without ever
receiving a corporate gift. However, gift giving is sometimes an integral part of the
negotiation process when doing business 2 . It is important to learn about
the 3 of gift giving before sending a gift to an international client or
business partner, or you may find that your gesture appears 4 :
For example, in China a desk clock is a 5 bad luck or death. It is

also interesting to note that the receiver never opens a gift in front of the giver as
that would signify that the content was more important than the act of giving.
Waiting for the person to open your gift would show that you were not 6

to Chinese culture.



3. Ucnonw3ys pecypcsl cetu MHTEpHET, HaiUTE ONpPEACIICHUs CIIETYIONUX
JIEKCUYECKUX eUHUI] U3 chephl nenoBoit kommyHukaruu (YK-4.3):
1. traits of character
. a subordinate
. to convince
. to do one’s best
. to achieve goals

DN R W N

4. BBINOJIHUTE TUCbMEHHBIN TIEPEBO/] CICAYIONIETO TEKCTa U3 cephl IeT0BOM
KOMMYHHKAIIMH C aHTJIMUCKOTO s3bIKa Ha pycckuit (YK-4.2):

MANAGER

Not every man can be a good manager. A good manager needs to have certain
personal traits of character. A manager has subordinates. He has to be authoritative
and strong-willed - he must convince people to do things. A good manager is
competent - he knows his job and the job of his subordinates well. A good manager
1s efficient - he never leaves tasks unfinished, and does his best to achieve the
goals. A manager must be intelligent - a business cannot be successful with a
stupid manager. In most businesses, a manager needn’t be beautiful, friendly or
stylish. But he must be able to see good ideas, innovations and to use them in his

business. A real manager can make right decisions quickly.

5. TlocTpoiiTe MUCHMEHHOE MOHOJOTHYECKOE BBICKA3bIBaHUE, (HOPMYIUPYS
Ballle OTHOIIEHHE K BOIpOCaM JI€JIOBOM KOMMYHHUKAIlMU, PacCMATPUBAEMbIM B
tekcte (u3 m.4) (YK-4.1).

6. JlomoiaHuTe  YCTHOE JMAJOTMYECKOE  BbICKa3blBaHWE  (pazamu,
MOAXOASIIMMH O CMBICTY K JAaHHOW CUTyallMu W3 c(epbl IeI0BOro OOIIECHUS
(VK-4.1):

(Lorna Wright is arriving in Liberia)

Immigration officer: Good afternoon. Can I have a look at your passport and
landing card?

Lorna: ... ... ...

Immigration officer: Thank you. So, you’re from Great Britain?

Lorna: ... ... ...

Immigration officer: And what’s the purpose of your visit?

Lorna: ... ... ...



Immigration officer: And how long are you staying in Liberia?
Lorna: ... ... ...
Immigration officer: O.K.! Welcome to Liberia!

CocTtaBumi1 IOLIEHT SI3pikoBa U.H.

3aBenyromuii kadeapoi [TaBnos A.IO.
3K3AMEHAIIMOHHBIN BUJIET Ne 9
(ITpoBepsiemast komnerenuus YK-4)
1. BemosHUTE MUCHMEHHBIN MEPEBOJI CIEAYIOMUX MPEAIOKEHUN U3 chepsl
JICJIOBOM KOMMYHUKAIIMH C PYCCKOTO si3bIKa Ha aHrmiickuit (YK-4.2):

1. TTo3BOIBTE IPEACTABUTHCHL.

2. OuyeHb NPUATHO MO3HAKOMUTHCS.

3. I'oBopurte, noxaiyicra, nomeyieHHee. £ He oueHp xopouo Bac nonnmaro.
4. Korna HaunHaeTCs COBELIaHue?

5. 51 ceiiyac HEe TOTOB TOBOPUTH HA 3Ty TEMY.

2.0nupasch Ha 3HaHHE OCOOCHHOCTEN MUCbMEHHOMU JIEJI0BOM KOMMYHHKAIUH,
BBIOEpHUTE HanboJiee MOIXO0sIIue o cMbIciy cioBa (YK-4.1):

a) authority;

b) subordinates;

C) initiative;

d) hierarchy;

e) national culture;
f) delegate.

The characteristics of management often vary according to 1 which can
determine how managers are trained, how they lead people and how they approach
their jobs. The amount of responsibilities of any individual in a company depends
on the position that he or she occupies in its 2 . Managers, for example, are
responsible for leading the people directly under them, who are called 3 . To
do this successfully, they must use their 4 , which is the right to take
decisions and give orders. Managers often 5 authority. This means that
employees at lower levels in the company hierarchy can use their 6 that is
make decisions without asking their manager.

3. Ucnonb3ysa pecypchl cetu IHTEpHET, HAAUTE ONPENCIICHUS CIEAYIOIINX
JEKCUYECKUX eqUHUL U3 chephl nenoBoil kommyHukanuu (YK-4.3):

1. gift

2. negotiation process

3. etiquette



4. an offensive gesture
5. to note

4. BbIMOJHUTE MUCbMEHHBIN NEPEBOJ] CIEAYIOIIETO TEKCTa U3 CPephl 1eT0BOM
KOMMYHUKAIIMH C aHIJIMICKOTO si3bIKa Ha pycckuil (YK-4.2):

GIFT GIVING IN THE INTERNATIONAL BUSINESS CONTEXT

In Great Britain and the United States corporate gift giving is not a very
popular custom; people can spend their entire working lives without ever receiving
a corporate gift. However, gift giving is sometimes an integral part of the
negotiation process when doing business abroad. It is important to learn about the
etiquette of gift giving before sending or taking a gift to an international client or
business partner, or you may find that your gesture appears offensive.

For example, in China a desk clock is a sign of bad luck or death. It is also
interesting to note that the receiver never opens a gift in front of the giving.
Waiting for the person to open your gift would show that you were not sensitive to
China culture.

In France, don’t give something with your company logo, as they find items
like this impersonal and in a bad taste.

In England, Australia, and Canada, some people see white lilies as a symbol
of death while in Germany, yellow and white chrysanthemums could be seen this
way.

5. IlocTpoiiTe MUCBMEHHOE MOHOJOTMYECKOE BBICKA3bIBaHUE, (HOPMYIUPYS

Ballle OTHOIIEHHE K BOIpOCcaM JEJOBON KOMMYHHUKAIIUH, pacCMaTpPUBAEMbIM B
tekcte (u3 m.4) (YK-4.1).

6. Onupascb Ha 3HaHHME OCOOEHHOCTEW YCTHOM J€JI0BOM KOMMYHMKAIIUH,

JOIIOJIHUTE AUAJIOTNMYCCKOC BBICKA3bBIBAHUC (I)paBaMI/I, nmoaxoaamumMun 110 CMBICITY
(VK-4.1):

(Ms. Brown is introducing you to Mr. Cartwright, the Production Manager of
their company)

Ms. Brown: I’d like you to meet Mr. Cartwright, our Production Manager.
You: ... ... ...

Mr. Cartwright: Glad to meet you too. Did you have a nice trip?

You: ... ... ..



Mr. Cartwright: What are your first impressions of our city?

You: ... ... ...

Mr. Cartwright: Would you like anything to drink?

You: ... ... ...
CocTtaBumi1 IOLIEHT SI3pikoBa U.H.
3aBenyromuii kadeapoi [TaBnoB A.IO.

3K3AMEHAIIMOHHBIN BUJIET Ne 10
(ITpoBepsiemast komnerenuus YK-4)
1. BemosHUTE MUCHMEHHBIN MEPEBOJI CIEAYIOMUX MPEAIOKEHUN U3 chepsl
JICJIOBOM KOMMYHUKAIIMH C PYCCKOTO si3bIka Ha aHrmiickuit (YK-4.2):

1. MbI 3a0pOHUPOBAIM OJTHOMECTHBIM HOMEP C BaHHOM KOMHATOW B OTEJE
HEJIAJIEKO OT LIEHTpA.

2. MbI eiem B HaIl ouc B LIEHTPE ropo/ia.

3. KakoBbl Balu nepBble BlieUaTaeHUus OT MOCKBBI?

4. ITo3BONBTE MPEACTABUTH BaM MOUX COTPYIHHUKOB.

5. YUtoObI OTBETUTH HA Balll BONpoc, rocnoauH [locnenos, st 101KeH NOCETUTh

Balll 3aBOJ] M U3YUYUTH Balllk TpeOOBAHMUSI.

2. Omnwupasice Ha 3HaHME OCOOEGHHOCTEH  MHCbMEHHOM  JEIOBOM
KOMMYHUKAIIUH, BbIOEpUTE HanboJiee MoAXOAsIIMe 1Mo cMbicity cioBa (YK-4.1):

a) workforce; f) company officers;

b) hierarchy; g) strategy;

c) board of Directors; h) president;

d) shareholders; 1) running;

e) chief Executive Officer; ]) company.

Most companies are made up of three groups of people: the 1 (who
provide the capital), the management and the 2 .

At the top of the company 3 is the 4 , headed by the
5 or chairperson. The Board is responsible for policy decisions and
6 . It will usually appoint a managing Director or 7 , who
has overall responsibility for the 8 of the business. Senior managers or
9 head the various departments or functions within the 10

3. Ucnonb3ys pecypchl cetu VMIHTEpHET, HAAUTE ONPEACIICHUs CIEAYIOMMNX
JEKCUYECKUX eIuHUIl 13 cepbl AenoBoit kommyHukaiuu (YK-4.3):

1. Power Cultures

2. Task Cultures

3. Individual Cultures

4. to relate to

5. staff




4. BoInosHUTE MMCHbMEHHBIHN MEPEBOJI CIEIYIOIIET0 TeKCTa U3 c(hpeprl JeI0BOi
KOMMYHUKAIIMH C aHIJIMICKOTO s3bIKa Ha pycckuid (YK-4.2):

CLASSIFICATION OF ORGANIZATION CULTURES

Power Cultures. In these cultures self-reliant and highly competitive self-
development provides the basis of relations. A manager’s success is related to their
charisma and influence, rather than to their knowledge and experience. The style of
the chief executive is the model for other managers. In organizations of this type
managers need to be tough-minded and aggressive.

Task Cultures. In organizations of this type they value everything that makes
it possible to get the work done. The main concern in these organizations is with
successful completion of their projects. A manager’s success is related to their
knowledge and experience required to achieve tasks, rather than to meet the
requirements of their role.

Individual Cultures. In organizations of this type freedom of expression is
valued the most. Effectiveness of any activity in these organizations is related by
how much the activity satisfies the staff, rather than by how well it conforms to
business plans. Independence, creativity, and experiment are also valued in these

organizations.

5. TlocTpoiiTe MUCbMEHHOE MOHOJOTHYECKOE BBICKa3bIBaHUE, (OpMyIHpys
Ballle OTHOILIEHHWE K BOIPOCAM JIEJIOBOM KOMMYHHUKAILIMHM, pPacCMAaTpPUBAEMbIM B
tekcre (u3 m.4) (YK-4.1).

6. Onupasch Ha 3HaHHE OCOOEHHOCTEW YCTHOW JeJI0BOM KOMMYHMKAIIUH,
JIOTIOJTHUTE JTUAJIOTUYECKOE BhICKa3bIBaHUE (pazaMu, MOJAXOMASIIMMU MO CMBICITY

(YK-4.1):

(You are at the exhibition which is being held in London. The stand of one of
the American companies has attracted your attention. At the moment you are
talking to Mrs. Foster, the Sales Manager of the company)

Mrs. Foster: Does our new processing equipment interest you?

You: ... ... ...

Mrs. Foster: Our new equipment is not a bad choice. It corresponds to the highest
technical level and the highest standards existing in the world today.

You: ... ... ...

Mrs. Foster: Twelve months from the start-up of the equipment, this is standard.



You: ... ... ...
Mrs. Foster: Two-three weeks from the date of payment.

You: ... ... ..

Mrs. Foster: Two-five days depending on the model.

You: ... ... ..
CocTaBui1 JIOLIEHT SI3pikoBa U.H.
3aBenyromuii kadeapoi [Tasnos A.1O.

IK3AMEH 5 CEMECTP
KOHTPOJIUPYIOIIUE MATEPHAJIBI TIPOMEXKYTOYHOM
ATTECTAIIMH IO JUCHUILIMHE «AHOCTPAHHBIHA SA3BIK»
3K3AMEHAIIMOHHBINA BUJIET Ne 1
(ITpoBepsiemas komnerenuus YK-4)
1. BrimonHuTe MUCHMEHHBIN NEPEBOJ CIEAYIOMINX MPEATOKEHUN U3 cepbl
JI€JIOBOM KOMMYHUKALIMH C PYCCKOTO si3blKa Ha aHruiickuii (YK-4.1):

1. 4 xouy HalTH OpyTryIo paboTy.

2. Jloxon CMuT BeTpeyaeTces ¢ KIMEHTaMHU Mociie odena.
3. IIponaxu pacTyT KaXXIblil TO/I.

4. Korma HaunHaeTcs coBelaHue?

5. MHOCTpaHIIBl YacTO MOJIb3YIOTCS HAIIMMU yCITyTaMHU.

2.0nupasich Ha 3HAaHUE 0COOCHHOCTEH MUCHhbMEHHOM JIETOBON KOMMYHUKAITUH,
BbIOEpUTE HanboJiee MoAXOAsIIHe 1Mo cMbicity cioBa (YK-4.1):

The four Ps are:

Product: deciding what to ... sell/ sail;

Price: deciding what prices to sell;

Place: deciding how it will be ... contributed/ distributed and where people
will buy it;

Promotion: deciding how the product will be ... reported/ supported with
advertising, special activities, etc.

A fifth P which i1s sometimes added is packaging: all the materials used to
protect and present a product before it is ... sold/ bought.

The four Ps are a useful summary of a marketing ... mix/use, the activities
that you have to combine successfully in order to ... buy/ sell.

To market a product is to make a plan based on this ... combination/
cooperation and put it into action. A marketer or marketer is someone who works
in this ... district/ area. (Marketer can also be used to describe an organization that
sells particular goods or services.)




3. HUcnonw3ys pecypcbl cet HTepHET, HauTe ONpeNeeHUs CIeAYIOIINX
JIEKCUYECKUX eUHUI] U3 chephl nenoBoit kommyHukarmu (YK-4.2):

1. event

2. profit

3. loss

4. to launch

5. success

4. BBINOJIHUTE TUCbMEHHBIN TIEPEBO/] CICAYIONIETO TEKCTa U3 cephl IeT0BOM
KOMMYHHKAIIMH C aHTJIMUCKOTO s3bIKa Ha pycckuit (YK-4.2):

STORY OF SUCCESS

Conrad Asher is a businessman. When he was a boy he decided that he didn’t
want a job where he worked from 9am to 5pm every day. Conrad wanted
something more exciting. When he finished college in 1999, he worked as an event
organizer for 2 years. Then, in August of 2001, he launched his own company to
help organizations choose which sporting events to sponsor. The company made a
loss for the first few years, but last year, it made a good profit. Conrad likes to start
work early. He is usually at his desk at 7am. He often goes to sporting events in the
evenings. At the weekend, Conrad plays rugby and hockey and goes to watch
football matches. ‘I enjoy my free time, but I always enjoy getting back to work on

Monday morning.” Conrad says, ‘Sport is my work and my life; I’'m very lucky.’

5. IlocTpoiiTe MUCBMEHHOE MOHOJOTMYECKOE BBICKA3bIBaHUE, (HOPMYIUPYS

Balllc OTHOIIEHHWE K BOIPOCAaM JICJIOBOM KOMMYHUKAIIMHM, PacCMaTpUBAaCMbIM B
tekcte (u3 m.4) (YK-4.3).

6. ITocTpoiiTe yCTHOE AMATOTUYECKOE BHICKa3bIBAHUE HA OJIHY W3 CJIETYIOIINX
TEeM, UMCIOIIUX OTHOIICHHE K cpepe nenmoBoit kommyHukanuu (YK-4.3):

Williams: Good morning, Mr. Starkov. How are you?

Starkov: ...

W.: OK. Have you got price-lists with you now?

S.ooo

W.: All right. Let’s get down to business then. What are you going to talk about
today?

S.oooo



W.: Right. And tomorrow we’ll be talking about packing and transportation. By
the way, Mr. Starkov, do you want to visit our exhibition which will be held the
day after tomorrow?

S.ooo

W.: T hope so.

CocTaBui1 JIOLIEHT SI3pikoBa M.H.

3aBemyrommii kadeapon [TaBnos A.1O.

SK3AMEHAIIMOHHBIN BUJIET Ne 2
(ITpoBepsiemast komnerenuus YK-4)
1. BeimosHUTE MUCHMEHHBIN MEPEBOJ CIEAYIOMUX MPEAIOKEHUN U3 chepsl
JIEJ0BOM KOMMYHHUKAIIUU C PYCCKOro si3blka Ha aHriuiickuil (YK-4.2):

1. JIaBaiiTe BCTpETUMCS B TOM K€ pECTOpaHE.

2.V JIxxeiimca ecTh HHTEpECHAast OM3HEC-HIES.

3. IIpe3ueHT KOMIaHuU MPOCMATPUBAET OTUYETHI KaXK/IbIi J1CHb.
4. Korpa Bam otyeT OyAeT rotTos?

5. Kakue ycnmyru Bel npenaraere?

2.0nupasch Ha 3HaHUE OCOOCHHOCTEN MUCbMEHHOU JIEJI0BOM KOMMYHHKAIUH,
BBIOEpUTE HanboJIee MOIXO0sIIIue o cMbIciy cioBa (YK-4.1):

Dear Chris, I'm ... afraid/ scared I won’t be able to make our meeting on
Wednesday afternoon. I’'m flying to Toronto ...on/ to business. ...Could/ must we
change the meeting to Monday 21 June? I'm very ... sorry/ happy for any
inconvenience and I ...look/ watch forward to seeing you soon. Best regards,
Hilary

3. Ucnonb3ysa pecypchl cetu MIHTEpHET, HaAUTE ONPENCIICHUS CIEAYIOMINX
JEKCUYECKUX eqUHUIL U3 chephl nenoBoil kommyHukanuu (YK-4.3):
1. community
. employee
. market
. to expand
. to introduce
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4. BoInonHUTE MMCHbMEHHBIHN MEPEBOJI CIEIYIOIIET0 TEKCTa U3 c(hephl JeI0BOi
KOMMYHUKAIIMH C aHIJIMICKOTO si3bIKa Ha pycckuid (YK-4.2):



PRODUCTS AND BRANDS

Goods. Goods can be referred to the materials and components used to make
products, or the products that are made. Here are the examples of these different
types of goods: consumer goods that last a long time, such as cars and washing
machines, are consumer durables. Consumer goods such as food products that sell
quickly are fast-moving consumer goods, or FMCG.

Brands and Branding. A brand is a name a company gives to its products so
they can be easily recognised. This may be the name of the company itself: the
make of the product. For products like cars, you refer to the make and model, the
particular type of car, for example, the Ford (make) Ka (model).

Brand awareness or brand recognition is how much people recognize a brand.
The ideas people have about a brand is its brand image. Many companies have a
brand manager.

Branding is creating brands and keeping them in customers’ minds through
advertising, packaging, etc. A brand should have a clear brand identity so that
people think of it in a particular way in relation to other brands.

A product with the retailer’s own name on it is an own-brand product (BrE) or
own-label product (AmE). Products that are not branded, that do not have a brand

name, are generic products or generics.

5. IlocTpoiiTe MUCBMEHHOE MOHOJOTMYECKOE BBICKA3bIBaHHE, (HOPMYIUPYS
Ballle OTHOILIEHHWE K BOIIPOCAM JEJIOBOM KOMMYHHUKAILIMHM, PacCMAaTpUBAEMbIM B
tekcre (u3 m.4) (YK-4.1).

6. [TocTpoiiTe yCTHOE TMAJIOTUYECKOE BbICKAa3bIBAaHUE HA OJIHY U3 CJIEAYIOIIUX
TeM, UMEIOIIIUX OTHOIIeHHE K cdepe aenoBoit kommyHnukanuu (YK-4.1):

(Lorna Wright is arriving in Liberia)

Immigration officer: Good afternoon. Can I have a look at your passport and
landing card?

Lorna: ... ... ...

Immigration officer: Thank you. So, you’re from Great Britain?

Lorna: ... ... ...



Immigration officer: And what’s the purpose of your visit?
Lorna: ... ... ...

Immigration officer: And how long are you staying in Liberia?
Lorna: ... ... ...

Immigration officer: O.K.! Welcome to Liberia!

CocTtaBui1 JIOLIEHT SI3pikoBa U.H.

3aBenyromuii kadeapoi [TanoB A.IO.

3K3AMEHAHI/IOHHI)II71 BMJIET Ne 3
(ITpoBepsiemasi komnerenuus YK-4)

1. BbInoJIHUTE MUCHMEHHBIN MEPEBO CIEAYIOIUX MPEMIOKEHUN U3 chepsl
JIeJIOBOM KOMMYHUKAIIMK C PYCCKOTO si3blIKa Ha aHruiickuii (YK-4.2):

1. Cnenyert HauaTh ¢ COCTaBJICHUSI OM3HEC-TUIAHA.

2. BaMm creryeT BIOXKHUTh AEHBI'M B XOPOUIETO JU3aiHepa.

3. [IpaBunpHO Oopranuszyiite oprucHoe MpoCTPaHCTBO.

4. Bb1 00s13aTeNIbHO JOOBETECH OOJIBIINX YCIIEXOB!

5. UTo MOMKHO COCTABIISITH CYHIECTBEHHYIO YacTh OroKeTa?

2.0nmpasch Ha 3HaHWE OCOOCHHOCTEN MUCHbMEHHOMU JIEJI0OBOM KOMMYHHKAITUH,
BbIOEpUTE Haubosee noaxoAsume no cmeiciy cioBa (YK-4.1):

Some career offices complain that they have problems ... trying/ deciding to
work out what employees want, and they ... think/ sure that the employers do not
know either. They see that employers look for skills and ... knowledge/ success.
They want to ... hire/ refuse for a specific ... job/ interview, not for a long-term
career.

3. HUcnonw3ys pecypcebl cet HTepHET, HauTe ONpPENEICHUs CIEAYIOMINX
JEKCUYECKHUX eUHUI] U3 cheprl nenoBoit kommyHukauu (YK-4.3):
1. allowance
. annual
. staff
. remotely
. appreciative
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4. BBINOJIHUTE TUCbMEHHBIN TIEPEBOJ] CIEAYIONIETO TEKCTa U3 CPephl IeT0BOM
KOMMYHUKAIIMK C aHIJIMMCKOTO si3bIka Ha pycckuil (YK-4.2):



A NEED FOR A REAL HOLIDAY

It's summer! As the weather gets warmer, we all start thinking about booking
that all-important annual holiday. But how long we get to lie in the sun depends on
how generous our holiday allowance is.

Last month, when straight-talking Virgin boss Sir Richard Branson gave the
opening speech at the Society for Human Resource Management Conference in
Las Vegas, he criticized US companies for giving their employees a mere two
weeks annual leave. Unsurprisingly, he received a huge round of applause from the
appreciative audience.

Two weeks! Two weeks does not seem long enough to 're-energies'. What's
more, a lot of workers in the States either do not take their full annual leave, or —
can you imagine it? — continue to work remotely whilst on holiday! Doing business
with their smartphones on the beach...

Branson went on to say that if it proved too difficult for companies to give
longer holidays, they should offer staff the chance to take unpaid leave. He was
especially critical of the way that employers in the States are not very flexible in
looking at the alternatives to full-time work which are becoming more common in

Europe, such as job-sharing or going part time.

5. TlocTpoiiTe MUCHMEHHOE MOHOJOTHYECKOE BBICKA3bIBaHME, (HOPMYIUPYS
Ballle OTHOILIEHHE K BOIpOcaM J€JOBOM KOMMYHUKAIIUU, PACCMATPUBAEMbIM B
tekcte (u3 m.4) (YK-4.1).

6. IlocTpoiiTe yCTHOE AMAIOTUYECKOE BHICKA3bIBAHUE HA OJHY U3 CIEAYIOUINX
TEM, UMEIOIIUX OTHOLIEHUE K cepe aenoBoil kommynukanuu (YK-4.1):

(Ms. Brown is introducing you to Mr. Cartwright, the Production Manager of
their company)

Ms. Brown: I’d like you to meet Mr. Cartwright, our Production Manager.
You: ... ... ...

Mr. Cartwright: Glad to meet you too. Did you have a nice trip?

You: ... ... ...

Mr. Cartwright: What are your first impressions of our city?

You: ... ... ...



Mr. Cartwright: Would you like anything to drink?
You: ... ... ..

CocTtaBumi1 IOLIEHT SI3pikoBa U.H.

3aBenyromuii kadeapoi [TaBnos A.IO.

3K3AMEHAIIMOHHBIN BUJIET Ne 4
(ITpoBepsiemasi komnerenusa YK-4)
1. BemmosHUTe MUCHMEHHBIN TEPEBO CIEAYIOMUX MPEMIOKEHUN 13 chepsl
JIEJIOBOM KOMMYHUKAILIMH C PYCCKOrO si3bIKka Ha aHrickuil (YK-4.2):

1. OHM UCTIONIB3YIOT 3TO MPOTPAMMHOE O0ECIIEUCHHE /1JI CBOEH padOTHI.
2. Kak Tbl mi1aHupyelib yCOBEPIIEHCTBOBATh paboyuee IPOCTPAaHCTBO?

3. 51 He MOTy POJOIKATh YUUTHCS B YHUBEPCUTETE.

4. Korpa Tl CMOKeITh MPUCTYMUTH K pean3alii CBOCH uaeu?

5. Opuk bpayn Hamien xopouuii croco0 3apaboTaTh I€HbIH.

2.0nmpasich Ha 3HAaHUE 0COOCHHOCTEH MUCHhbMEHHOM JIETTOBON KOMMYHUKAITUH,
BbIOEpUTE HanboJiee MOAXOAsIIHe 1Mo cMbiciy cioBa (YK-4.1):

I had a great business trip to New York ... last/ next week. The ... flight/ fly
took three hours, and I didn’t ... have/ must to get a taxi from the airport because
the business partner was waiting for me to drive me to his office. The trip was a
great success. I made a lot of ... useful/ useless contacts. My boss was very
pleased when he ... read/ wrote my report.

3. Ucnonb3ysa pecypchl cetu MIHTEpHET, HAAUTE ONPENCIICHUS CIEAYIOIIMNX
JIEKCUYECKHUX eUHUI U3 cepsl nenoBoit kommyHukamuu (YK-4.3):
1. speech
. trade
. to realize
. complete
. to improvise

hn W

4. BbIMOJHUTE MUCbMEHHBIN NEPEBOJ] CIEAYIOIIETO TEKCTa U3 Cephl 1eT0BOM
KOMMYHUKAIIMH C aHIJIMICKOTO si3bIKa Ha pycckuil (YK-4.2):

A BEIJING SURPRISE



Have I ever told you about the time I was asked to give a speech to some
Chinese businessmen? I was in Beijing as part of a trade delegation and our
company was one of several asked to give a speech. I had spent a long time
preparing my speech and had written about five pages of notes. I suppose there
were about thirty people in the room listening to me and I was quite nervous.

I started to speak. Just then there was a power cut and all the lights in the
room went out. Because of this I couldn’t see my notes very well at all. When |
continued speaking, however, I realised that I had started with page three and
couldn’t find page four or five. In the end I just improvised, and then eventually |
found page one.

Later somebody lit some candles and put them around the room, but I still
couldn’t see my notes very well. The speech was a complete disaster. You can
imagine my surprise when the Chinese businessmen started to smile and clapped
loudly when I finished the talk. I sat down and started to eat my meal. When I
asked the translator sitting next to me why everyone had clapped so
enthusiastically, she replied, ‘None of the people here speaks English. I’ll translate
your speech for them later.” Since then I’ve never prepared any of my speeches.
They seem to work better when I improvise. | did give the translator my notes

though!

5. TlocTpoiiTe MUCbMEHHOE MOHOJOTHYECKOE BBICKA3bIBaHUE, (OpMyIHpys
Ballleé OTHOILIEHHWE K BOIPOCAM JIEJIOBOM KOMMYHHUKALIMHM, pPacCMAaTpUBAEMbIM B
tekcte (u3 m.4) (YK-4.1).

6. IlocTpoiiTe yCTHOE AMAJOTUYECKOE BHICKA3bIBAHUE HA OJHY U3 CIEAYIOLINX
TEM, UMEIOIIIUX OTHOIIEHHE K cdepe aenoBoil kommyHukanuu (YK-4.1):

(Ms. Brown is introducing you to Mr. Cartwright, the Production Manager of
their company)

Ms. Brown: I’d like you to meet Mr. Cartwright, our Production Manager.
You: ... ... ...

Mr. Cartwright: Glad to meet you too. Did you have a nice trip?

You: ... ... ...

Mr. Cartwright: What are your first impressions of our city?



You: ... ... ...
Mr. Cartwright: Would you like anything to drink?
You: ... ... ..

CocTaBui1 JIOLIEHT SI3pikoBa U.H.

3aBenyromuii kadeapoi [Tasnos A.IO.

K3AMEHAIIMOHHBINA BUJIET Ne 5
(ITpoBepsiemast komneTennusa YK-4)
1. BrimonHuTE MUCHMEHHBIN NEPEBO CIEAYIOMINX MPEATOKEHUN U3 cepbl
JI€JIOBOM KOMMYHUKALIMH C PYCCKOTO si3blKa Ha aHruiickuii (YK-4.2):

1. 5 oueHb pan, 4TO ceilyac MHE HE HYKHO AENaTh OTYET.

2. MHe npuaeTcsl yYuThCS MHOTO JIET, YTOOBI CTaTh NMPO(EeCCHOHAIIOM.

3. BaM cneayeT HaHATH ONBITHOTO pa0OTHUKA.

4. KTo 3a00TUTHCS 0 qu3aitHe oduca U ero OCBeIIeHUN?

5. OnpIT abCoOMOTHO HEOOXOJMM B HaIlle BPeMs, YTOObI HAMTH XOPOIIYIO
pabory.

2.0nupasich Ha 3HAaHUE 0COOCHHOCTEH MMUChbMEHHOM JISTIOBON KOMMYHHUKAITUH,
BBIOCpUTE HanboJiee MoAXOAsIIHe 1Mo cMbIcity ciioBa (YK-4.1):

It was just a ... quick/ long round trip — there and back in a day. But it was
very tiring. I ... left/ lost early in the morning and got back late at night. The trip
was a complete ... disaster/ dessert. Everything went ... wrong/ right — my ...
flight/ fly was delayed on the way out and then my meeting was cancelled because
the business partner was ill.

3. Ucnonb3ys pecypcel cetu VIHTepHET, HaIUTE ONMpEAeTeHUs CIIETyFOIINX
JIEKCUYECKHUX eUHUI] U3 chephl nenoBoit kommyHukaiuu (YK-4.3):

1. Chief Executive Officer
2. profitable

3. state-run

4. to negotiate

5. to announce

4. BBINOJIHUTE TUCbMEHHBIN TIEPEBOJ] CIEAYIONIETO TEKCTa U3 CPephl IeT0BOM
KOMMYHUKAIIMH C aHIJIMMCKOTO si3bIKa Ha pycckuit (YK-4.2):



BUSINESS PERSON OF THE YEAR

Each year, the well-known UK newspaper The Sunday Times chooses a
Business Person of the Year. Last month, it announced the first ever woman
winner: Moya Greene.

Moya Greene is the Canadian-born business woman who became the Chief
Executive Officer of Royal Mail Company in 2010. She took over a 500-year old
state-run company which was not profitable in its core business, despite dealing
with an average of 58 million items per day. Unlike privately-owned delivery
services, the Royal Mail must deliver post to anywhere in the country, no matter
how far, for a fixed cost.

Greene helped the government to privatise the company. The Royal Mail
became a private company, and Moya Greene became its chief executive and a
winner of the Sunday Times award.

Greene was previously the chief executive of Canada Post, the equivalent of
the Royal Mail in Canada. She has a strong track record in strategic planning and
negotiating. She has been described as ‘inspiring awe’; relentless; and very

effective — someone who can ‘get the job done’.

5. TlocTpoiiTe MUCHMEHHOE MOHOJOTHYECKOE BBICKA3bIBaHUE, (HOPMYIUPYS
Ballle OTHOILICHUE K BOIPOCaM JEIOBOM KOMMYHHUKAIlUHM, PACCMaTPUBAEMBIM B

tekcte (u3 m.4) (YK-4.1).

6. [TocTpoiiTe ycTHOE qUATOTHYECKOE BBICKA3bIBAHUE HA OJIHY U3 CIEAYIOIINX
TEM, UMEIOILIUX OTHOLIEHHE K cepe aenoBoil kommynukanuu (YK-4.1):

(You are at the exhibition which is being held in London. The stand of one of
the American companies has attracted your attention. At the moment you are
talking to Mrs. Foster, the Sales Manager of the company)

Mrs. Foster: Does our new processing equipment interest you?

You: ... ... ...

Mrs. Foster: Our new equipment is not a bad choice. It corresponds to the highest
technical level and the highest standards existing in the world today.

You: ... ... ...

Mrs. Foster: Twelve months from the start-up of the equipment, this is standard.
You: ... ... ...

Mrs. Foster: Two-three weeks from the date of payment.



You: ... ... ...
Mrs. Foster: Two-five days depending on the model.
You: ... ... ..

CocTaBui1 JIOLIEHT SI3pikoBa U.H.

3aBenyromuii kadeapoi [Tasnos A.IO.

3K3AMEHAIIMOHHBIN BUJIET Ne 6
(ITpoBepsiemasi komnerenusa YK-4)
1. BeimosHUTe MUCHMEHHBIN TEPEBO CIEAYIOMUX MPEMIOKEHUN U3 chepsl
JI€JIOBOM KOMMYHUKALIMH C PYCCKOTO si3blKa Ha aHrmiickuii (YK-4.1):

1. 4 xouy HaliTU OpyryIo paboTy.

2. Ixon CMUT BCTpeydaeTcs ¢ KIIMEHTaMH Mociie ooena.
3. IIpomaxu pacTyT Ka)KIbIil TOA.

4. Korma HaunHaeTcs coBelague?

5. HOCTpaHI1Ibl 4aCTO MOJIb3YIOTCS HAIIMMH YCITyTaMHU.

2.0nupasch Ha 3HaHHE OCOOCHHOCTEN MUCHbMEHHOU JIEJI0BOM KOMMYHHKAIIUH,
BbIOEpUTE HanboJIee MoAXoadIIre Mo cMbichy cioBa (YK-4.1):

The four Ps are:

Product: deciding what to ... sell/ sail;

Price: deciding what prices to sell;

Place: deciding how it will be ... contributed/ distributed and where people
will buy it;

Promotion: deciding how the product will be ... reported/ supported with
advertising, special activities, etc.

A fifth P which i1s sometimes added is packaging: all the materials used to
protect and present a product before it is ... sold/ bought.

The four Ps are a useful summary of a marketing ... mix/use, the activities
that you have to combine successfully in order to ... buy/ sell.

To market a product is to make a plan based on this ... combination/
cooperation and put it into action. A marketer or marketer is someone who works
in this ... district/ area. (Marketer can also be used to describe an organization that
sells particular goods or services.)

3. Ucnonb3ysa pecypchl cetu IHTEpHET, HaAUTE ONPENCIICHUS CIEAYIOIINX
JEKCUYECKUX eqUHUIL U3 chephl nenoBoil kommyHukanuu (YK-4.2):
1. event



2. profit

3. loss

4. to launch
5. success

4. BBINOJIHUTE TUCbMEHHBIN NIEPEBOJ] CIEAYIONIETO TEKCTa U3 CPephl 1eT0BOM
KOMMYHUKAIIMH C aHIJIMICKOTO si3blKa Ha pycckuit (YK-4.2):

STORY OF SUCCESS

Conrad Asher is a businessman. When he was a boy he decided that he didn’t
want a job where he worked from 9am to S5pm every day. Conrad wanted
something more exciting. When he finished college in 1999, he worked as an event
organizer for 2 years. Then, in August of 2001, he launched his own company to
help organizations choose which sporting events to sponsor. The company made a
loss for the first few years, but last year, it made a good profit. Conrad likes to start
work early. He is usually at his desk at 7am. He often goes to sporting events in the
evenings. At the weekend, Conrad plays rugby and hockey and goes to watch
football matches. ‘I enjoy my free time, but I always enjoy getting back to work on

Monday morning.” Conrad says, ‘Sport is my work and my life; I’'m very lucky.’

5. IlocTpoiiTe MUCBMEHHOE MOHOJOTMYECKOE BBICKA3bIBaHHE, (HOPMYIUPYS
Ballle OTHOILIEHHWE K BOIPOCAM JIEJIOBOM KOMMYHHUKAILIMHM, PacCMAaTpUBAEMbIM B
tekcte (u3 m.4) (YK-4.3).

6. [TocTpoiiTe yCTHOE TMAJIOTMYECKOE BhICKAa3bIBAaHUE HA OJIHY U3 CJEAYIOIIUX
TeM, UMEIOIIIUX OTHOIICHHE K cpepe nenoBoit kommyHukanuu (YK-4.3):

Williams: Good morning, Mr. Starkov. How are you?

Starkov: ...

W.: OK. Have you got price-lists with you now?

S

W.: All right. Let’s get down to business then. What are you going to talk about
today?

S.ooo

W.: Right. And tomorrow we’ll be talking about packing and transportation. By
the way, Mr. Starkov, do you want to visit our exhibition which will be held the
day after tomorrow?

S.oo



W.: T hope so.

CocTaBuJI JIOLIEHT S3eikoBa U.H.

3aBenyromuii kadeapoi [TaBnoB A.IO.

3K3AMEHAIIMOHHBINA BUIET Ne 7
(ITpoBepsiemast komnerenuus YK-4)
1. BbInojiHUTE MUCHbMEHHBIN MEpPEeBO/ CIEAYIOIUX MPEAIOKEHUI 13 chepsl
JICJIOBOM KOMMYHHUKAIIUU ¢ PYCCKOTO si3bika Ha aHTniickuil (YK-4.2):

1. JaBaiiTe BCTpETUMCS B TOM KE PECTOPAHE.

2.V JlxeliMca eCTh HHTEpECHAsI OM3HEC-HUIes.

3. IIpe3nIeHT KOMITaHUH TPOCMATPUBAET OTUYETHI KAXK/IbII JIEHb.
4. Korpa Bami otdet OyJeT rotroB?

5. Kakue yciyru Bbl peaiaraere?

2.0nupasch Ha 3HaHHE OCOOCHHOCTEN MUCbMEHHOW JIEJI0BOM KOMMYHHKAIUH,
BbIOEpUTE Haubosee noaxoAsiue no cmeiciy ciosa (YK-4.1):

Dear Chris, I'm ... afraid/ scared I won’t be able to make our meeting on
Wednesday afternoon. I’'m flying to Toronto ...on/ to business. ...Could/ must we
change the meeting to Monday 21 June? I'm very ... sorry/ happy for any
inconvenience and I ...look/ watch forward to seeing you soon. Best regards,
Hilary

3. Hcnone3ys pecypcsl cetd MHTEpHET, HalliUuTe ONpPEAENICEHNs CIIEIyOIUX
JICKCUYECKUX eANHUIL U3 chepsl AenoBoit komMmyHHKamu (YK-4.3):
1. community
. employee
. market
. to expand
. to introduce
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4. BpINOIHUTE NUCHMEHHBIN MEPEeBO/] CIEIYIONIEr0 TEKCTa U3 CPephl AEI0BOM
KOMMYHHKAIIMY C aHTJIMUCKOTO fA3bIKa Ha pycckuil (YK-4.2):

PRODUCTS AND BRANDS



Goods. Goods can be referred to the materials and components used to make
products, or the products that are made. Here are the examples of these different
types of goods: consumer goods that last a long time, such as cars and washing
machines, are consumer durables. Consumer goods such as food products that sell
quickly are fast-moving consumer goods, or FMCG.

Brands and Branding. A brand is a name a company gives to its products so
they can be easily recognised. This may be the name of the company itself: the
make of the product. For products like cars, you refer to the make and model, the
particular type of car, for example, the Ford (make) Ka (model).

Brand awareness or brand recognition is how much people recognize a brand.
The ideas people have about a brand is its brand image. Many companies have a
brand manager.

Branding is creating brands and keeping them in customers’ minds through
advertising, packaging, etc. A brand should have a clear brand identity so that
people think of it in a particular way in relation to other brands.

A product with the retailer’s own name on it is an own-brand product (BrE) or
own-label product (AmE). Products that are not branded, that do not have a brand

name, are generic products or generics.

5. TlocTpoiiTe MUCHMEHHOE MOHOJOTHYECKOE BBICKA3bIBaHME, (HOPMYIUPYS
Ballle OTHOILIEHHE K BOIpOcaM J€JOBOM KOMMYHUKAIIUU, PACCMATPUBAEMbIM B
tekcte (u3 m.4) (YK-4.1).

6. IlocTpoiiTe yCTHOE AMAIOTUYECKOE BHICKA3bIBAHUE HA OJHY U3 CIEAYIOUINX
TEM, UMEIOIIKUX OTHOIIeHHE K cepe aenoBoil kommynukanuun (YK-4.1):

(Lorna Wright is arriving in Liberia)

Immigration officer: Good afternoon. Can I have a look at your passport and
landing card?

Lorna: ... ... ...

Immigration officer: Thank you. So, you’re from Great Britain?

Lorna: ... ... ...

Immigration officer: And what’s the purpose of your visit?

Lorna: ... ... ...



Immigration officer: And how long are you staying in Liberia?
Lorna: ... ... ...
Immigration officer: O.K.! Welcome to Liberia!

CocTtaBumi1 IOLIEHT SI3pikoBa U.H.

3aBenyromuii kadeapoi [TaBnos A.IO.

SK3AMEHAIIMOHHBIN BUIET Ne 8
(ITpoBepsiemast komneteHusa YK-4)

1. BrimonHuTE MUCHMEHHBIN NEPEBO CIEAYIOMINX MPEATOKEHUN U3 cepbl
JI€JIOBOM KOMMYHUKALIMH C PYCCKOTO si3blKa Ha aHruiickuii (YK-4.2):

1. Cnenyet HauaTh ¢ COCTaBICHUS OU3HEC-TIJIaHA.

2. Bam cieayer BIOXKUTH AEHBIHA B XOPOLIEro AU3aiiHepa.

3. lIpaBuiibHO OpraHu3yiTe opruCcHOE MPOCTPAHCTRO.

4. Bb1 00s13aTeNbHO JOOBETECH OOJIBIINX YCIIEXOB!

5. YTo MOMKHO COCTABIISITH CYHIECTBEHHYIO YacTh OrokeTa?

2.0nupasich Ha 3HAaHUE 0COOCHHOCTEH MUCHhbMEHHOM JIETTOBON KOMMYHUKAITUH,
BbIOEpUTE HanboJiee MOAXOAsIIHE 1Mo cMbIcy ciioBa (YK-4.1):

Some career offices complain that they have problems ... trying/ deciding to
work out what employees want, and they ... think/ sure that the employers do not
know either. They see that employers look for skills and ... knowledge/ success.
They want to ... hire/ refuse for a specific ... job/ interview, not for a long-term
career.

3. Ucnonb3ys pecypcel cetu MHTepHET, HaliIUTE ONMpEAeTCHUS CIIETyIOIINX
JIEKCUIECKUX eArHHUIT U3 chepshl AenoBoil komMmyHHUKaImu (YK-4.3):
1. allowance
. annual
. staff
. remotely
. appreciative
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4. BeINOJIHUTE TUCbMEHHBIN NIEPEBOJ] CICAYIONIETO TEKCTa U3 CPephl 1eTOBOM
KOMMYHUKAIIMH C aHTJIMICKOTO si3blKa Ha pycckuid (YK-4.2):

A NEED FOR A REAL HOLIDAY



It's summer! As the weather gets warmer, we all start thinking about booking
that all-important annual holiday. But how long we get to lie in the sun depends on
how generous our holiday allowance is.

Last month, when straight-talking Virgin boss Sir Richard Branson gave the
opening speech at the Society for Human Resource Management Conference in
Las Vegas, he criticized US companies for giving their employees a mere two
weeks annual leave. Unsurprisingly, he received a huge round of applause from the
appreciative audience.

Two weeks! Two weeks does not seem long enough to 're-energies'. What's
more, a lot of workers in the States either do not take their full annual leave, or —
can you imagine it? — continue to work remotely whilst on holiday! Doing business
with their smartphones on the beach...

Branson went on to say that if it proved too difficult for companies to give
longer holidays, they should offer staff the chance to take unpaid leave. He was
especially critical of the way that employers in the States are not very flexible in
looking at the alternatives to full-time work which are becoming more common in

Europe, such as job-sharing or going part time.

5. TIlocTpoiiTe MUCBMEHHOE MOHOJIOTHYECKOE BBICKa3bIBaHUE, (HOPMYITHPYS
Ballle OTHOIICHHE K BOIpOCaM JEJIO0BOM KOMMYHHUKAIlUM, pacCMaTpUBacMbIM B
tekcte (u3 m.4) (YK-4.1).

6. [TocTpoiiTe ycTHOE qUATOTHYECKOE BBICKA3bIBAHUE HA OJIHY U3 CIEAYIOIINX
TEM, UMEIOIIUX OTHOLIEHHE K cepe aenoBoil kommyHukauuu (YK-4.1):

(Ms. Brown is introducing you to Mr. Cartwright, the Production Manager of
their company)

Ms. Brown: I’d like you to meet Mr. Cartwright, our Production Manager.
You: ... ... ...

Mr. Cartwright: Glad to meet you too. Did you have a nice trip?

You: ... ... ...

Mr. Cartwright: What are your first impressions of our city?

You: ... ... ...

Mr. Cartwright: Would you like anything to drink?

You: ... ... ...



CocTaBuJI JIOLEHT S3eikoBa U.H.

3aBenyromuii kadeapoi [TaByioB A.1O.

3K3AMEHAIIMOHHBIN BUJIET Ne 9
(ITpoBepsiemast komnerenusa YK-4)
1. BeimosHUTE MUCHMEHHBIN MEPEBOJ CIEAYIOMUX MPEMIOKEHUN U3 chepsl
JIEJI0BOM KOMMYHHUKAIIUU C PYCCKOrO si3blka Ha aHruiickuil (YK-4.2):

1. OHH UCIIONB3YIOT ATO MPOrPpaMMHOE OOECIIEYEHUE 151 CBOEH PaOOTHI.
2. Kak Thl Ii1aHUpyeIlb yCOBEPIIEHCTBOBATH paboyee NPOCTPAHCTBO?

3. 51 He MOTY IPOAOIIKATh YUUTHCSA B YHUBEPCUTETE.

4. Korzma Tel CMOXeNb MPUCTYIIUTD K peAJIN3alluy CBOEH uaeu?

5. Opuk bpayH Hamien xopoiuii crnoco0 3apadoTaTh I€HbIU.

2.0mnupasich Ha 3HaHUE OCOOCHHOCTEH MUCHMEHHOW J1eJI0BOM KOMMYHHKAIIHH,
BBIOEpHUTE HanboJIee MOaX0asIIue o cMbIcity cioBa (YK-4.1):

I had a great business trip to New York ... last/ next week. The ... flight/ fly
took three hours, and I didn’t ... have/ must to get a taxi from the airport because
the business partner was waiting for me to drive me to his office. The trip was a
great success. I made a lot of ... useful/ useless contacts. My boss was very
pleased when he ... read/ wrote my report.

3. Ucnonb3ysa pecypchl cetu IHTEpHET, HAAUTE ONPENCIICHUS CIEAYIOIINX
JEKCUYECKUX equHUL U3 chepsl nenoBoil kommyHukamuu (YK-4.3):
1. speech
. trade
. to realize
. complete
. to improvise

DN B~ W

4. BoInosHUTE MMCHbMEHHBIHN MEPEBOJI CIEIYIOIETr0 TEKCTa U3 c(heprl AeI0BOi
KOMMYHUKAIIMH C aHIJIMICKOTO s3bIKa Ha pycckuil (YK-4.2):

A BEIJING SURPRISE
Have I ever told you about the time I was asked to give a speech to some

Chinese businessmen? I was in Beijing as part of a trade delegation and our



company was one of several asked to give a speech. I had spent a long time
preparing my speech and had written about five pages of notes. I suppose there
were about thirty people in the room listening to me and I was quite nervous.

I started to speak. Just then there was a power cut and all the lights in the
room went out. Because of this I couldn’t see my notes very well at all. When 1|
continued speaking, however, I realised that I had started with page three and
couldn’t find page four or five. In the end I just improvised, and then eventually I
found page one.

Later somebody lit some candles and put them around the room, but I still
couldn’t see my notes very well. The speech was a complete disaster. You can
imagine my surprise when the Chinese businessmen started to smile and clapped
loudly when I finished the talk. I sat down and started to eat my meal. When 1
asked the translator sitting next to me why everyone had clapped so
enthusiastically, she replied, ‘None of the people here speaks English. I’ll translate
your speech for them later.” Since then I’ve never prepared any of my speeches.
They seem to work better when I improvise. I did give the translator my notes

though!

5. TIlocTpoiiTe MUCBMEHHOE MOHOJIOTHYECKOE BBICKa3bIBaHUE, (HOPMYITHPYS
Ballle OTHOIICHHE K BOIpOCaM JEJIO0BOM KOMMYHHUKAIlUM, pacCMaTpUBacMbIM B
tekcte (u3 m.4) (YK-4.1).

6. [TocTpoiiTe ycTHOE qUATOTHYECKOE BBICKA3bIBAHUE HA OJIHY U3 CIEAYIOIINX
TEM, UMEIOIIUX OTHOLIEHHE K cepe aenoBoil kommyHukauuu (YK-4.1):

(Ms. Brown is introducing you to Mr. Cartwright, the Production Manager of
their company)

Ms. Brown: I’d like you to meet Mr. Cartwright, our Production Manager.
You: ... ... ...

Mr. Cartwright: Glad to meet you too. Did you have a nice trip?

You: ... ... ...

Mr. Cartwright: What are your first impressions of our city?

You: ... ... ...

Mr. Cartwright: Would you like anything to drink?

You: ... ... ...



CocTaBuJI JIOLEHT S3eikoBa U.H.

3aBenyromuii kadeapoi [TaByioB A.1O.

3K3AMEHAIIMOHHBIN BUJIET Ne 10
(ITpoBepsiemast komnerenusa YK-4)
1. BeimosHUTE MUCHMEHHBIN MEPEBOJ CIEAYIOMUX MPEMIOKEHUN U3 chepsl
JIEJI0BOM KOMMYHHUKAIIUU C PYCCKOrO si3blka Ha aHruiickuid (YK-4.2):

1. 1 ouens pan, 4TO cerMvac MHE HE HYKHO JI€JIaTh OTYET.

2. MHe npuaeTcsi yYuThCs MHOTO JIET, YTOOBI CTaTh NPO(ECCUOHATIOM.

3. Bam ciieyeT HaHITh ONBITHOTO pa0OTHHKA.

4. KTo 3a00TUTHCS 0 qu3aitHe oduca U ero OcBenieHun?

5. OnbIT abCOMIOTHO HEOOXOJUM B Hallle BpeMs, YTOObl HANTH XOPOIIYIO
pabory.

2.0nupasch Ha 3HaHHE OCOOCHHOCTEN MUCHbMEHHOU JIEJI0OBOM KOMMYHHKAIIUH,
BbIOEpUTE HanboJIee MoAXoAdIIre 1Mo cMbichy cioBa (YK-4.1):

It was just a ... quick/ long round trip — there and back in a day. But it was
very tiring. I ... left/ lost early in the morning and got back late at night. The trip
was a complete ... disaster/ dessert. Everything went ... wrong/ right — my ...
flight/ fly was delayed on the way out and then my meeting was cancelled because
the business partner was ill.

3. Ucnonb3ysa pecypchl cetu IHTEpHET, HAAUTE ONPENEIICHUS CIEAYIOIMNX
JIEKCUYECKUX euHUIl 3 cepbl AenoBoit kommyHukaiuu (YK-4.3):

1. Chief Executive Officer
2. profitable

3. state-run

4. to negotiate

5. to announce

4. BbIMOJHUTE MUCbMEHHBIN NEPEBOJ] CIEAYIOIIETO TEKCTa U3 Cephl 1eT0BOM
KOMMYHUKAIIMH C aHIJIMICKOTO si3bIKa Ha pycckuil (YK-4.2):

BUSINESS PERSON OF THE YEAR



Each year, the well-known UK newspaper The Sunday Times chooses a
Business Person of the Year. Last month, it announced the first ever woman
winner: Moya Greene.

Moya Greene is the Canadian-born business woman who became the Chief
Executive Officer of Royal Mail Company in 2010. She took over a 500-year old
state-run company which was not profitable in its core business, despite dealing
with an average of 58 million items per day. Unlike privately-owned delivery
services, the Royal Mail must deliver post to anywhere in the country, no matter
how far, for a fixed cost.

Greene helped the government to privatise the company. The Royal Mail
became a private company, and Moya Greene became its chief executive and a
winner of the Sunday Times award.

Greene was previously the chief executive of Canada Post, the equivalent of
the Royal Mail in Canada. She has a strong track record in strategic planning and
negotiating. She has been described as ‘inspiring awe’; relentless; and very

effective — someone who can ‘get the job done’.

5. TlocTpoiiTe MUCHMEHHOE MOHOJOTHYECKOE BBICKA3bIBaHME, (HOPMYIUPYS

Ballle OTHOILIEHHE K BOIpOCaM J€JOBOM KOMMYHUKAIIUU, PAaCCMATPUBAEMbIM B
tekcte (u3 m.4) (YK-4.1).

6. IlocTpoiiTe yCTHOE AMAIOTUYECKOE BHICKA3bIBAHUE HA OJHY U3 CIEAYIOUINX
TEM, UMEIOIIIUX OTHOIIeHHE K cdepe aenoBoit kommynukanuu (YK-4.1):

(You are at the exhibition which is being held in London. The stand of one of
the American companies has attracted your attention. At the moment you are
talking to Mrs. Foster, the Sales Manager of the company)

Mrs. Foster: Does our new processing equipment interest you?

You: ... ... ...

Mrs. Foster: Our new equipment is not a bad choice. It corresponds to the highest
technical level and the highest standards existing in the world today.

You: ... ... ...

Mrs. Foster: Twelve months from the start-up of the equipment, this is standard.
You: ... ... ...

Mrs. Foster: Two-three weeks from the date of payment.

You: ... ... ..



Mrs. Foster: Two-five days depending on the model.
You: ... ... ..

CocTaBui1 JIOLIEHT SI3pikoBa U.H.

3aBenyromuii kadeapoi [Tasnos A.1O.

3K3AMEHAIIMOHHBINA BUJIET Ne 11
(ITpoBepsiemasi komnerenuus YK-4)
1. BeimonHUTE MUCEMEHHBIN TIEPEBOJ CIEIYIONINX MPEIT0KEHUN U3 Chepbl
JICJIOBOM KOMMYHUKAIIMH C PYCCKOTO si3bIKa Ha aHrmiickuit (YK-4.2):

1. 4 ouens pan, 4ToO ceiluac MHE HE HYKHO JI€JIaTh OTYET.

2. MHe npueTcs yauTbCs MHOTO JIET, YTOOBI CTaTh MPOPECCHOHATIOM.

3. BaM cienryet HaHSATh ONBITHOTO Pa0OTHHKA.

4. Kto 3a00TUTHCS 0 qu3aitHe oduca U ero OCBelIeHUn?

5. OnbIT aOCOMIOTHO HEOOXOAUM B HAlle BpeMs, YTOObI HANTH XOPOIIYIO
pabory.

2.0nupasch Ha 3HaHUE OCOOCHHOCTEN MUCbMEHHOMU JIEJI0BOM KOMMYHHKAIUH,
BBIOEpHUTE HanboJIee MOIXO0sIIHe o cMbIciy cioBa (YK-4.1):

It was just a ... quick/ long round trip — there and back in a day. But it was
very tiring. | ... left/ lost early in the morning and got back late at night. The trip
was a complete ... disaster/ dessert. Everything went ... wrong/ right — my ...
flight/ fly was delayed on the way out and then my meeting was cancelled because
the business partner was ill.

3. Ucnonb3ysa pecypchl cetu IHTEpHET, HAAUTE ONPENCIICHUS CIEAYIOMINX
JEKCUYECKUX eqUHUL U3 chephl nenoBoil kommyHukanuu (YK-4.3):

1. Chief Executive Officer
2. profitable

3. state-run

4. to negotiate

5. to announce

4. BoInosHUTE MMCHbMEHHBIHN MEPEBOJI CIEIYIOIIETr0 TeKCTa U3 c(heprl AeI0BOi
KOMMYHUKAIIMH C aHIJIMICKOTO si3bIKa Ha pycckuil (YK-4.2):

BUSINESS PERSON OF THE YEAR



Each year, the well-known UK newspaper The Sunday Times chooses a
Business Person of the Year. Last month, it announced the first ever woman
winner: Moya Greene.

Moya Greene is the Canadian-born business woman who became the Chief
Executive Officer of Royal Mail Company in 2010. She took over a 500-year old
state-run company which was not profitable in its core business, despite dealing
with an average of 58 million items per day. Unlike privately-owned delivery
services, the Royal Mail must deliver post to anywhere in the country, no matter
how far, for a fixed cost.

Greene helped the government to privatise the company. The Royal Mail
became a private company, and Moya Greene became its chief executive and a
winner of the Sunday Times award.

Greene was previously the chief executive of Canada Post, the equivalent of
the Royal Mail in Canada. She has a strong track record in strategic planning and
negotiating. She has been described as ‘inspiring awe’; relentless; and very

effective — someone who can ‘get the job done’.

5. TlocTpoiiTe MUCHMEHHOE MOHOJOTHYECKOE BBICKA3bIBaHME, (HOPMYIUPYS

Ballle OTHOILIEHHE K BOIpOCaM J€JOBOM KOMMYHUKAIIUU, PAaCCMATPUBAEMbIM B
tekcte (u3 m.4) (YK-4.1).

6. IlocTpoiiTe yCTHOE AMAIOTUYECKOE BHICKA3bIBAHUE HA OJHY U3 CIEAYIOUINX
TEM, UMEIOIIIUX OTHOIIeHHE K cdepe aenoBoit kommynukanuu (YK-4.1):

(You are at the exhibition which is being held in London. The stand of one of
the American companies has attracted your attention. At the moment you are
talking to Mrs. Foster, the Sales Manager of the company)

Mrs. Foster: Does our new processing equipment interest you?

You: ... ... ...

Mrs. Foster: Our new equipment is not a bad choice. It corresponds to the highest
technical level and the highest standards existing in the world today.

You: ... ... ...

Mrs. Foster: Twelve months from the start-up of the equipment, this is standard.
You: ... ... ...

Mrs. Foster: Two-three weeks from the date of payment.

You: ... ... ..



Mrs. Foster: Two-five days depending on the model.
You: ... ... ..

CocTaBui1 JIOLIEHT SI3pikoBa U.H.

3aBenyromuii kadeapoi [Tasnos A.1O.

3K3AMEHAIIMOHHBIN BUJIET Ne 12
(ITpoBepsiemast komnerenuusa YK-4)
1. BeimosHUTE MUCHMEHHBIN MEPEBOJI CIEAYIOMUX MPEMTIOKEHUN U3 chepsl
JIEJI0BOM KOMMYHHUKAIIUU C PYCCKOrO si3blka Ha aHruiickuid (YK-4.1):

1. 51 xo4y HalTH APYTYIO padoTy.

2. Ixon CMUT BCTpedaeTcs ¢ KIMEHTaMH Mocie o0ena.
3. IIpomaxu pacTyT Ka)KIbIi TOA.

4. Korma HaunHaeTcs coBelaHue?

5. lHOCTpaHIIbI YacTO MOJIb3YIOTCS HAILIMMHU YCIIyTaMH.

2.0mnupasich Ha 3HAaHUE 0OCOOCHHOCTEH MUCHMEHHOW J1eJI0BOM KOMMYHHKAIIHH,
BbIOEpUTE HanboJee MoAXoAdIIre Mo cMbichy cioBa (YK-4.1):

The four Ps are:

Product: deciding what to ... sell/ sail;

Price: deciding what prices to sell;

Place: deciding how it will be ... contributed/ distributed and where people
will buy it;

Promotion: deciding how the product will be ... reported/ supported with
advertising, special activities, etc.

A fifth P which is sometimes added is packaging: all the materials used to
protect and present a product before it is ... sold/ bought.

The four Ps are a useful summary of a marketing ... mix/use, the activities
that you have to combine successfully in order to ... buy/ sell.

To market a product is to make a plan based on this ... combination/
cooperation and put it into action. A marketer or marketer is someone who works
in this ... district/ area. (Marketer can also be used to describe an organization that
sells particular goods or services.)

3. Ucnonb3ysa pecypchl cetu IHTEpHET, HAAUTE ONPENEIICHUS CIEAYIOIINX
JEKCUYECKHUX eIUHUL U3 chepsl 1ernoBoil kommyHukanuu (YK-4.2):

1. event

2. profit



3. loss
4. to launch
5. success

4. BbINOJIHUTE TUCbMEHHBIN NIEPEBOJ] CICAYIONIETO TEKCTa U3 CPephl 1eTOBOM
KOMMYHUKAIIMH C aHTJIMICKOTO si3blKa Ha pycckuil (YK-4.2):

STORY OF SUCCESS

Conrad Asher is a businessman. When he was a boy he decided that he didn’t
want a job where he worked from 9am to Spm every day. Conrad wanted
something more exciting. When he finished college in 1999, he worked as an event
organizer for 2 years. Then, in August of 2001, he launched his own company to
help organizations choose which sporting events to sponsor. The company made a
loss for the first few years, but last year, it made a good profit. Conrad likes to start
work early. He is usually at his desk at 7am. He often goes to sporting events in the
evenings. At the weekend, Conrad plays rugby and hockey and goes to watch
football matches. ‘I enjoy my free time, but I always enjoy getting back to work on

Monday morning.” Conrad says, ‘Sport is my work and my life; I’'m very lucky.’

5. TlocTpoiiTe MUCbMEHHOE MOHOJOTHYECKOE BBICKa3bIBaHUE, (POpMyIHpys
Ballle OTHOILIEHHWE K BOIPOCAM JEJIOBOM KOMMYHHUKAILIMHM, PacCMAaTPUBAEMBIM B
tekcte (u3 m.4) (YK-4.3).

6. IlocTpoiiTe ycTHOE JUAIOTHYECKOe BhICKa3bIBAHUE HA OJIHY U3 CJICAYIOIINX
TeM, UMEIOIIUX OTHOIICHHE K cepe nenoBoit kommyHukanuu (YK-4.3):

Williams: Good morning, Mr. Starkov. How are you?

Starkov: ...

W.: OK. Have you got price-lists with you now?

S

W.: All right. Let’s get down to business then. What are you going to talk about
today?

S.ooo

W.: Right. And tomorrow we’ll be talking about packing and transportation. By
the way, Mr. Starkov, do you want to visit our exhibition which will be held the
day after tomorrow?

S.oo

W.: T hope so.



CocTaBuJI JIOLEHT S3eikoBa U.H.

3aBenyromuii kadeapoi [Tasnos A.IO.

3K3AMEHAIIMOHHBIN BUIET Ne 13
(ITposepsiemast komnerenuus YK-4)
1. BeInosiHUTE MUCHMEHHBIN MEPEBO CIEAYIOIUX MPEAIOKEHUN U3 chepsl
JIeJIOBOM KOMMYHUKAIIMK C PYCCKOTO si3bika Ha aHrymickuil (YK-4.2):

1. laBaiiTe BCTpETUMCS B TOM KE PECTOPAHE.

2.V JlxeliMca eCcTh HHTEpECHAsI OM3HEC-HUJIes.

3. IIpe3uaeHT KoOMIaHuM MPOCMATPUBAET OTUYETHI KaXK/IbIil JICHb.
4. Korpa Bam otyeT OyAeT roToB?

5. Kakue yciyru Bbl Ipeaaraere?

2.0nupasch Ha 3HaHHE OCOOCHHOCTEN MUCbMEHHOW JI€JI0BOM KOMMYHHKAIUH,
BbIOEpUTE Haubosee noaxoAsiue no cmeiciy ciosa (YK-4.1):

Dear Chris, I'm ... afraid/ scared I won’t be able to make our meeting on
Wednesday afternoon. I’'m flying to Toronto ...on/ to business. ...Could/ must we
change the meeting to Monday 21 June? I'm very ... sorry/ happy for any
inconvenience and I ...look/ watch forward to seeing you soon. Best regards,
Hilary

3. Ucnonw3ys pecypcsl cetu MHTEpHET, HaiUTe ONpPEACIICHUs CIIETYIONUX
JIEKCUYECKUX eUHUI] U3 chephl nenoBoit kommyHukaiuu (YK-4.3):
1. community
. employee
. market
. to expand
. to introduce

DN R W N

4. BpINoaHUTE NUCHMEHHBIN MEepeBO/] CIEIYIONIEro TEKCTa U3 chepbl AeI0BOM
KOMMYHUKAIIMK C aHTJIMHACKOTO si3bIka Ha pycckuil (YK-4.2):

PRODUCTS AND BRANDS



Goods. Goods can be referred to the materials and components used to make
products, or the products that are made. Here are the examples of these different
types of goods: consumer goods that last a long time, such as cars and washing
machines, are consumer durables. Consumer goods such as food products that sell
quickly are fast-moving consumer goods, or FMCG.

Brands and Branding. A brand is a name a company gives to its products so
they can be easily recognised. This may be the name of the company itself: the
make of the product. For products like cars, you refer to the make and model, the
particular type of car, for example, the Ford (make) Ka (model).

Brand awareness or brand recognition is how much people recognize a brand.
The ideas people have about a brand is its brand image. Many companies have a
brand manager.

Branding is creating brands and keeping them in customers’ minds through
advertising, packaging, etc. A brand should have a clear brand identity so that
people think of it in a particular way in relation to other brands.

A product with the retailer’s own name on it is an own-brand product (BrE) or
own-label product (AmE). Products that are not branded, that do not have a brand

name, are generic products or generics.

5. TlocTpoiiTe MUCHMEHHOE MOHOJOTHYECKOE BBICKA3bIBaHME, (HOPMYIUPYS
Ballle OTHOILIEHHE K BOIpOcaM J€JOBOM KOMMYHUKAIIUU, PACCMATPUBAEMbIM B
tekcte (u3 m.4) (YK-4.1).

6. IlocTpoiiTe yCTHOE AMAIOTUYECKOE BHICKA3bIBAHUE HA OJHY U3 CIEAYIOUINX
TEM, UMEIOIIKUX OTHOIIeHHE K cepe aenoBoil kommynukanuun (YK-4.1):

(Lorna Wright is arriving in Liberia)

Immigration officer: Good afternoon. Can I have a look at your passport and
landing card?

Lorna: ... ... ...

Immigration officer: Thank you. So, you’re from Great Britain?

Lorna: ... ... ...

Immigration officer: And what’s the purpose of your visit?

Lorna: ... ... ...



Immigration officer: And how long are you staying in Liberia?
Lorna: ... ... ...
Immigration officer: O.K.! Welcome to Liberia!

CocTtaBumi1 IOLIEHT SI3pikoBa U.H.

3aBenyromuii kadeapoi [TaBnos A.IO.

SK3AMEHALIMOHHBIN BUIET Ne 14
(ITpoBepsiemast komneteHusa YK-4)

1. BrimonHuTE MUCHMEHHBIN NEPEBO CIEAYIOMINX MPEATOKEHUN U3 cepbl
JI€JIOBOM KOMMYHUKALIMH C PYCCKOTO si3blKa Ha aHruiickuii (YK-4.2):

1. Cnenyet HauaTh ¢ COCTaBICHUS OU3HEC-TIJIaHA.

2. Bam cieayer BIOXKUTH AEHBIHA B XOPOLIEro AU3aiiHepa.

3. lIpaBuiibHO OpraHu3yiTe opruCcHOE MPOCTPAHCTRO.

4. Bb1 00s13aTeNbHO JOOBETECH OOJIBIINX YCIIEXOB!

5. YTo MOMKHO COCTABIISITH CYHIECTBEHHYIO YacTh OrokeTa?

2.0nupasich Ha 3HAaHUE 0COOCHHOCTEH MUCHhbMEHHOM JIETTOBON KOMMYHUKAITUH,
BbIOEpUTE HanboJiee MOAXOAsIIHE 1Mo cMbIcy ciioBa (YK-4.1):

Some career offices complain that they have problems ... trying/ deciding to
work out what employees want, and they ... think/ sure that the employers do not
know either. They see that employers look for skills and ... knowledge/ success.
They want to ... hire/ refuse for a specific ... job/ interview, not for a long-term
career.

3. Ucnonb3ys pecypcel cetu MHTepHET, HaliIUTE ONMpEAeTCHUS CIIETyIOIINX
JIEKCUIECKUX eArHHUIT U3 chepshl AenoBoil komMmyHHUKaImu (YK-4.3):
1. allowance
. annual
. staff
. remotely
. appreciative

|V I SN VS I \O)

4. BeINOJIHUTE TUCbMEHHBIN NIEPEBOJ] CICAYIONIETO TEKCTa U3 CPephl 1eTOBOM
KOMMYHUKAIIMH C aHTJIMICKOTO si3blKa Ha pycckuid (YK-4.2):

A NEED FOR A REAL HOLIDAY



It's summer! As the weather gets warmer, we all start thinking about booking
that all-important annual holiday. But how long we get to lie in the sun depends on
how generous our holiday allowance is.

Last month, when straight-talking Virgin boss Sir Richard Branson gave the
opening speech at the Society for Human Resource Management Conference in
Las Vegas, he criticized US companies for giving their employees a mere two
weeks annual leave. Unsurprisingly, he received a huge round of applause from the
appreciative audience.

Two weeks! Two weeks does not seem long enough to 're-energies'. What's
more, a lot of workers in the States either do not take their full annual leave, or —
can you imagine it? — continue to work remotely whilst on holiday! Doing business
with their smartphones on the beach...

Branson went on to say that if it proved too difficult for companies to give
longer holidays, they should offer staff the chance to take unpaid leave. He was
especially critical of the way that employers in the States are not very flexible in
looking at the alternatives to full-time work which are becoming more common in

Europe, such as job-sharing or going part time.

5. TIlocTpoiiTe MUCBMEHHOE MOHOJIOTHYECKOE BBICKa3bIBaHUE, (HOPMYITHPYS
Ballle OTHOIICHHE K BOIpOCaM JEJIO0BOM KOMMYHHUKAIlUM, pacCMaTpUBacMbIM B
tekcte (u3 m.4) (YK-4.1).

6. [TocTpoiiTe ycTHOE qUATOTHYECKOE BBICKA3bIBAHUE HA OJIHY U3 CIEAYIOIINX
TEM, UMEIOIIUX OTHOLIEHHE K cepe aenoBoil kommyHukauuu (YK-4.1):

(Ms. Brown is introducing you to Mr. Cartwright, the Production Manager of
their company)

Ms. Brown: I’d like you to meet Mr. Cartwright, our Production Manager.
You: ... ... ...

Mr. Cartwright: Glad to meet you too. Did you have a nice trip?

You: ... ... ...

Mr. Cartwright: What are your first impressions of our city?

You: ... ... ...

Mr. Cartwright: Would you like anything to drink?

You: ... ... ...



CocTaBuJI JIOLEHT S3eikoBa U.H.

3aBenyromuii kadeapoi [TaByioB A.1O.

3K3AMEHAIIMOHHBIN BUJIET Ne 15
(ITpoBepsiemast komnerenusa YK-4)
1. BeimosHUTE MUCHMEHHBIN MEPEBOJ CIEAYIOMUX MPEMIOKEHUN U3 chepsl
JIEJI0BOM KOMMYHHUKAIIUU C PYCCKOrO si3blka Ha aHruiickuil (YK-4.2):

1. OHH UCIIONB3YIOT ATO MPOrPpaMMHOE OOECIIEYEHUE 151 CBOEH PaOOTHI.
2. Kak Thl Ii1aHUpyeIlb yCOBEPIIEHCTBOBATH paboyee NPOCTPAHCTBO?

3. 51 He MOTY IPOAOIIKATh YUUTHCSA B YHUBEPCUTETE.

4. Korzma Tel CMOXeNb MPUCTYIIUTD K peAJIN3alluy CBOEH uaeu?

5. Opuk bpayH Hamien xopoiuii crnoco0 3apadoTaTh I€HbIU.

2.0mnupasich Ha 3HaHUE OCOOCHHOCTEH MUCHMEHHOW J1eJI0BOM KOMMYHHKAIIHH,
BbIOEpUTE HanboJee MoAXoadIIre o cMbichy cioBa (YK-4.1):

I had a great business trip to New York ... last/ next week. The ... flight/ fly
took three hours, and I didn’t ... have/ must to get a taxi from the airport because
the business partner was waiting for me to drive me to his office. The trip was a
great success. I made a lot of ... useful/ useless contacts. My boss was very
pleased when he ... read/ wrote my report.

3. Ucnonb3ysa pecypchl cetu IHTEpHET, HAAUTE ONPENCIICHUS CIEAYIOIINX
JEKCUYECKUX equHUL U3 chepsl nenoBoil kommyHukamuu (YK-4.3):
1. speech
. trade
. to realize
. complete
. to improvise

DN B~ W

4. BoInosHUTE MMCHbMEHHBIHN MEPEBOJI CIEIYIOIETr0 TEKCTa U3 c(heprl AeI0BOi
KOMMYHUKAIIMH C aHIJIMICKOTO s3bIKa Ha pycckuil (YK-4.2):

A BEIJING SURPRISE
Have I ever told you about the time I was asked to give a speech to some

Chinese businessmen? I was in Beijing as part of a trade delegation and our



company was one of several asked to give a speech. I had spent a long time
preparing my speech and had written about five pages of notes. I suppose there
were about thirty people in the room listening to me and I was quite nervous.

I started to speak. Just then there was a power cut and all the lights in the
room went out. Because of this I couldn’t see my notes very well at all. When 1|
continued speaking, however, I realised that I had started with page three and
couldn’t find page four or five. In the end I just improvised, and then eventually I
found page one.

Later somebody lit some candles and put them around the room, but I still
couldn’t see my notes very well. The speech was a complete disaster. You can
imagine my surprise when the Chinese businessmen started to smile and clapped
loudly when I finished the talk. I sat down and started to eat my meal. When 1
asked the translator sitting next to me why everyone had clapped so
enthusiastically, she replied, ‘None of the people here speaks English. I’ll translate
your speech for them later.” Since then I’ve never prepared any of my speeches.
They seem to work better when I improvise. I did give the translator my notes

though!

5. TIlocTpoiiTe MUCBMEHHOE MOHOJIOTHYECKOE BBICKa3bIBaHUE, (HOPMYITHPYS
Ballle OTHOIICHHE K BOIpOCaM JEJIO0BOM KOMMYHHUKAIlUM, pacCMaTpUBacMbIM B
tekcte (u3 m.4) (YK-4.1).

6. [TocTpoiiTe ycTHOE qUATOTHYECKOE BBICKA3bIBAHUE HA OJIHY U3 CIEAYIOIINX
TEM, UMEIOIIUX OTHOLIEHHE K cepe aenoBoil kommyHukauuu (YK-4.1):

(Ms. Brown is introducing you to Mr. Cartwright, the Production Manager of
their company)

Ms. Brown: I’d like you to meet Mr. Cartwright, our Production Manager.
You: ... ... ...

Mr. Cartwright: Glad to meet you too. Did you have a nice trip?

You: ... ... ...

Mr. Cartwright: What are your first impressions of our city?

You: ... ... ...

Mr. Cartwright: Would you like anything to drink?

You: ... ... ...



CocTaBuJI JIOLEHT S3eikoBa U.H.

3aBenyromuii kadeapoi [TaByioB A.1O.

3K3AMEHAIIMOHHBIN BUJIET Ne 16
(ITpoBepsiemast komnerenusa YK-4)
1. BeimosHUTE MUCHMEHHBIN MEPEBOJ CIEAYIOMUX MPEMIOKEHUN U3 chepsl
JIEJI0BOM KOMMYHHUKAIIUU C PYCCKOrO si3blka Ha aHruiickuid (YK-4.2):

1. 1 ouens pan, 4TO cerMvac MHE HE HYKHO JI€JIaTh OTYET.

2. MHe npuaeTcsi yYuThCs MHOTO JIET, YTOOBI CTaTh NPO(ECCUOHATIOM.

3. Bam ciieyeT HaHITh ONBITHOTO pa0OTHHKA.

4. KTo 3a00TUTHCS 0 qu3aitHe oduca U ero OcBenieHun?

5. OnbIT abCOMIOTHO HEOOXOJUM B Hallle BpeMs, YTOObl HANTH XOPOIIYIO
pabory.

2.0nupasch Ha 3HaHHE OCOOCHHOCTEN MUCHbMEHHOU JIEJI0OBOM KOMMYHHKAIIUH,
BbIOEpUTE HanboJIee MoAXoAdIIre 1Mo cMbichy cioBa (YK-4.1):

It was just a ... quick/ long round trip — there and back in a day. But it was
very tiring. I ... left/ lost early in the morning and got back late at night. The trip
was a complete ... disaster/ dessert. Everything went ... wrong/ right — my ...
flight/ fly was delayed on the way out and then my meeting was cancelled because
the business partner was ill.

3. Ucnonb3ysa pecypchl cetu IHTEpHET, HAAUTE ONPENEIICHUS CIEAYIOIMNX
JIEKCUYECKUX euHUIl 3 cepbl AenoBoit kommyHukaiuu (YK-4.3):

1. Chief Executive Officer
2. profitable

3. state-run

4. to negotiate

5. to announce

4. BbIMOJHUTE MUCbMEHHBIN NEPEBOJ] CIEAYIOIIETO TEKCTa U3 Cephl 1eT0BOM
KOMMYHUKAIIMH C aHIJIMICKOTO si3bIKa Ha pycckuil (YK-4.2):

BUSINESS PERSON OF THE YEAR



Each year, the well-known UK newspaper The Sunday Times chooses a
Business Person of the Year. Last month, it announced the first ever woman
winner: Moya Greene.

Moya Greene is the Canadian-born business woman who became the Chief
Executive Officer of Royal Mail Company in 2010. She took over a 500-year old
state-run company which was not profitable in its core business, despite dealing
with an average of 58 million items per day. Unlike privately-owned delivery
services, the Royal Mail must deliver post to anywhere in the country, no matter
how far, for a fixed cost.

Greene helped the government to privatise the company. The Royal Mail
became a private company, and Moya Greene became its chief executive and a
winner of the Sunday Times award.

Greene was previously the chief executive of Canada Post, the equivalent of
the Royal Mail in Canada. She has a strong track record in strategic planning and
negotiating. She has been described as ‘inspiring awe’; relentless; and very

effective — someone who can ‘get the job done’.

5. TlocTpoiiTe MUCHMEHHOE MOHOJOTHYECKOE BBICKA3bIBaHME, (HOPMYIUPYS

Ballle OTHOILIEHHE K BOIpOCaM J€JOBOM KOMMYHUKAIIUU, PAaCCMATPUBAEMbIM B
tekcte (u3 m.4) (YK-4.1).

6. IlocTpoiiTe yCTHOE AMAIOTUYECKOE BHICKA3bIBAHUE HA OJHY U3 CIEAYIOUINX
TEM, UMEIOIIIUX OTHOIIeHHE K cdepe aenoBoit kommynukanuu (YK-4.1):

(You are at the exhibition which is being held in London. The stand of one of
the American companies has attracted your attention. At the moment you are
talking to Mrs. Foster, the Sales Manager of the company)

Mrs. Foster: Does our new processing equipment interest you?

You: ... ... ...

Mrs. Foster: Our new equipment is not a bad choice. It corresponds to the highest
technical level and the highest standards existing in the world today.

You: ... ... ...

Mrs. Foster: Twelve months from the start-up of the equipment, this is standard.
You: ... ... ...

Mrs. Foster: Two-three weeks from the date of payment.

You: ... ... ..



Mrs. Foster: Two-five days depending on the model.

You:

CocTaBuia IOLEHT

3aBenyromuii kadeapoi

S3eikoBa U.H.
[TaBnoB A.IO.

[Tpu onennBanuM CHOPMHUPOBAHHOCTH KOMIETEHIIUN 1O qUCIUTIINHE «HOCTpaHHBIN

A3BIK» Hcronb3yercs 100-6amipHas mkana.

Kpurepuii

OneHka no
100-0anabHoOI
HiKaJe

Ounenka no
TPAIMUMOHHOM LIKaJIe

CryneHT TBEPAO 3HAET MPOrPAMMHBII
MaTepHaj, CUCTEMHO U T'PaMOTHO H3JIaraer
ero, JEMOHCTPUPYET HEO0OXOTUMBIH
YPOBEHb KOMIICTCHLIMH, YETKHE, CKaTbIe
OTBETHl Ha JIOMOJHUTEIbHBIE BOIPOCHL,
CBOOOJHO BIIaJICET MOHSATUHHBIM
anmnaparoM.

75-100

Omauyno

CryneHT mNposiBUII IIOJHOE 3HAHUE
[IPOrpaMMHOT0 MaTepuana, JeMOHCTPUPYET
c(OpMHPOBaHHBIE HA JOCTATOUYHOM YpPOBHE
YMEHHS ¥ HaBbIKH, YKa3aHHbIE B IPOrpamMMe
KOMIIETEHIINH, JIOITyCKaeT
HENPUHLUINAIbHBIE ~ HETOYHOCTH  IIPH
U3JI0’)KEHUU OTBETA Ha BOIIPOCHI.

50-74

Xopowio

CryneHT 0OHapyKuBaeT 3HAHUSA
TOJBKO OCHOBHOTO MaTepHana, HO He
YCBOMJI  JIeTalM, JOIyCKaeT OUIMOKH,
JIEMOHCTPHUPYET HE () KOHIIA
cOpMHpPOBAaHHBIE KOMIETCHIIUH, YMEHHS
CHCTEeMaTH3HpOBaTh MaTepual | JenaTb
BBIBOJIBI.

25-49

Yooenemeopumenw
HO

CryneHT He  yCBOWJI  OCHOBHOE
COJiepKaHME  MaTepuasna, He  yMeeT
CHCTEMaTU3UpOBaTh MHGPOPMALUIO, IeNaTh
HCO6XO,Z[I/IMI)IC BBIBOJbI, 4ETKO U I'paMOTHO
OTBEUaTh  HAa  3aJaHHBlE  BOIPOCHI,

JEMOHCTPUPYET HU3KUU YPOBEHb
OBJIAJCHUS HEOOXOTUMBIMU
KOMIETEHIUSIMH.

<25

Heyoosenemsopume
JIbHO

CK OI1/] 01-128-2020 ITosnoxeHne 0 TEKyIeM KOHTPOJIE yCIEBAEMOCTH U POMEKYTOUHON

aTTecTaluy 00yJarOIUXCs




CKIIAB 01-137-2020 ITonoxxenue o ¢hoHAC OIIEHOYHBIX MAaTEPHAIIOB

CK OI1[] 01-19-2915 TlonoxeHue 0 MOAYJIbHO-PEUTUHIOBON KBAJTUMETPUN yUEeOHON
JESTENBHOCTH CTy1eHTOB AnTl TY



